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Compromise in
Congress needed to
save small business

Some of the best laws passed
by Congress in the past decades,
on issues like Social Security, taxes
and  wel-
fare, were
the result of
input from
and com-
promise be-
tween the
two parties.
Now is time
to put parti-
san  politics
aside and
find  com-
promise
once again to help our small busi-
nesses.

The Carlsbad Chamber of
Commerce, as a member of the
Save Small Business Coalition, has
been feverishly working behind
the scenes to align our objectives
to truly have an impact in what
happens in Congress to support
our business community. Let's get
you caught up....

We are in contact with the
US Chamber of Commerce and
Starbucks CEO Howard Schultz,
joining their coalition of over 100
CEOs across the country calling
on Congress to do more to help
small business.

[t is increasingly likely that none
of the many bills that have re-
cently been introduced by either
the House or Senate are going to
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YOURVOTE, YOURPOWER

From an increase in voting by mail to less
polling locations, there’s no doubt many
things will look very differently for voters this
election year. However, what stays the same is
the fact that voting is
how citizens exercise
their power to decide
the future of their cit-
ies, regions and the
country. In California,
there are twelve ballot
propositions that are
being placed before
the voters. The Carls-
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the business commu-
nity to see which were
the most important
to them. Survey results showed that the top
three propositions to our business community
are Prop. 15, Prop. 22 and Prop. 20, in that order.

0

More taxes

“Taxes are a continuing issue in Cali-
fornia,” says the Chamber’s Chair-Elect,
and financial planner at WWM Financial,
Catherine Magafa. "A new way for the
state to come up with more money to pay
for the ever-increasing financial burden it
is taking on, is to change proposition 13
with a new proposition — Prop 15

While the proposition’s official descrip-
tion says that it “increases funding sources
for public schools, community colleges, and
local government services by changing tax
assessment of commercial and industrial
property,”Magafa argues Prop. 15's approv-
al would be particularly harmful for small
businesses. “Currently, the taxes are based
on the purchase price of the building. The
change would mean that taxes will be as-
sessed on the basis of current market value.

TIMED
VOTE

Read exclusive comments from local candidates in our

Voter Resource Guide insert inside!

This will lead to a huge increase in taxes
that the property’s owner will have to pay.
What inevitably will happen is that rents
will have to increase to cover this addition-
al cost to the landlord. Rents are already sky
high in the state. This also will mean that
renters will have to pay even more to lease
their space at a time when so many busi-
nesses are already teetering on bankruptcy
due to the shut down associated with the
COVID-19 pandemic”

Jim  Brubaker from Brubaker and
Associates, Inc., a business and individ-
ual insurance company, says Prop. 15 “is
an economic nightmare. It would cause a
shock to the commercial real estate mar-
ket that would economically destroy many
small building owners and cause a mas-
sive depression in the commercial real es-
tate market and increase the exodus of the
productive population out of California/”

Independent contractors vs. employees

Magafa says that for those who like
Uber and Lyft, “voting yes on Proposition
22 is the way to save these businesses in
California. Both have threatened to shut
down in California if the drivers are re-

classified as employ-
ees” This proposition
is probably the most
widely covered due to
the controversies sur-
rounding  California
Assembly Bill 5 (AB-5)
which extends em-
ployee classification

Catherine Magana

Chair-Elect status to gig workers.
Carlsbad Chamber u
of Commerce One of the reasons

that ‘app-based’ ride
sharing companies are so popular is be-
cause of how much cheaper and conve-
nient the rides are in comparison to some
other forms of transportation. The reason
they are cheaper is because each driver is
an independent contractor.

While the flexibility of becoming and
Uber or Lyft driver, for example for people
who need a second job, is very appealing,
Magaha says that there is one positive
aspect of categorizing them as employ-
ees. "The independent contractor drivers
would be entitled to other compensation
such as minimum earnings, healthcare
subsides and vehicle insurance.” However,
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BUSINESS SPOTLIGHT

Create your
safe zone

The Mighty Fire Breaker Locked-N-Loaded
Wild Fire Defense System creates a safe zone
around your home. To us, it is unacceptable
that thousands of houses are lost in a blink of
an eye during wildfire seasons in America.

Real Proactive Wild Fire Defense starts with
chemistry that is supported by accredited
laboratory test results with real chain of cus-
tody from its blending facility. The blending
facility is audited in a quality assurance pro-
gram to prove the chemistry was never over
diluted to reduce cost. We do not sell in con-
centrates to big box stores hoping they are
blended properly, because we believe it only
supports false hope in real wildfire defense.

When a property owner feels threatened
by a wildfire they make the decision to deploy
and spray their investment to defend the as-
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After installation, a Mighty Fire Breaker’s team goes to the property to check the system.



Upgrade now and save with

% Interest | 6 mgrgah;r:ents

Energy-efficient upgrades are a great way to lower your energy use and reduce monthly bills. We lend the money for

gualified upgrades and you pay the loan, interest-free, through a line item on your monthly utility bill.

Financing is available to fund upgrades such as:

:_iED' Refrigeration HVAC Food service Laundry Water
ghting products equipment systems heaters
How does On-Bill Financing work? Sample below:

Project cost $15,000

Rebate / Incentive amount $5,000

Loan amount $10,000

**Estimated annual savings for new equipment $3,900

Simple payback period 2.56 years

On-Bill Financing loan installment (2.56 years + 1 month) $312.50

-
SCE

To learn more, visit sdge.com/OBF or call 1-800-644-6133.

)
A g; Sempra Energy utility®

*Offer valid for new and qualified On-Bill Financing customers. Applications must be received by 11/01/2020.
**Energy savings are based on equipment installed multiplied by your average cost per kilowatt hour.

© 2020 San Diego Gas & Electric Company. Trademarks are the property of their respective owners. All rights reserved. S2050024 0920
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Elite Teepees delivers an exquisite sleepover experience.

BITCHIN:

Carlsbad and beyond.

Bitchin’ Sauce is an almond-based dip that has become a favorite in

Celebrating small business

How fortunate are we to have the op-
portunity to live and work in Carlsbad? The
work-life balance available here is second to
none. As individuals and families, we have
the opportunity to enjoy world class beach-
es and open spaces. As professionals, we are
also very fortunate to have world class em-
ployers, both large, small, and medium sized
right here in Carlsbad and North County.

Recently, | spoke with a couple of these
businesses. One of them is Bitchin’ Inc,
creator of the famous and delicious Bitchin’
Sauce. Recently, Bitchin' Inc was recognized
by the Carlsbad Chamber of Commerce at
the 2020 CBAD Awards as the "Best Place to
Work" in the small business category. Chief
of Staff, Amanda Miles, was inspired by the
Founder and CEO of the company, Starr Ed-
wards and her belief that family is not some-
thing that hinders your professional growth.
Instead, it can actually be part of it. Aman-
da shared with me that she loves working
at Bitchin' Inc because everyone believes
in the products, the company’s leadership

and the family at-

& mosphere. Togeth-
= er, Miles says, the
o employees  make
< one Bitchin” family.
T B ot
O Recently,  Bitchin
" Inc released a new
T - program for snack
~ MATT

LEONARD packs through a
= CHAIRMAN partnership  with
©  OF THE BOARD
o camssan craveer 7/11. You have a
L. OF COMMERCE

choice of fresh car-

rots or tortilla chips
and a 2-ounce serv-
ing of your favorite sauce. Miles hopes that
this program will soon be available at more
retailers throughout the region. Thank you
and congratulations to Bitchin” Sauce for
your recognition as “Best Place to Work" this
year.

The second company | had the oppor-
tunity to speak with is Elite Teepees, a
sleepover experience business, recently
recognized at the 2020 CBAD Awards as

the "New Business of the Year”. Elite Tee-
pees was founded by Nicola Kay, who is
also its CEQ. This company’s mission is to
“Make Dreams Come True! They do this
by delivering exquisite sleepover experi-
ences. When the pandemic began Nikki,
as she’s known at the Chamber, pivoted
to no touch and no contact delivery ser-
vices. This quick transition was very help-
ful to her business. Nikki shares with me
that she was very honored to have been
named “New Business of the Year”and that
she loves participating in many Carlsbad
Chamber events. She also mentioned that
beyond the business of business, she really
appreciates the friends that she has made
through her involvement in Chamber ac-
tivities. If you are looking for a dream to
come true for your children, don't hesitate
to give Nikki at Elite Teepees a call.

During this pandemic, small businesses
need your help more than ever. Choosing to
keep your dollars local helps small business-
es like these thrive.

> CONGRESS
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survive as written. Discussions now center
around broad topics that are needed to be
agreed upon by both sides. We are working
to align with the most attainable and effec-
tive items to help small businesses.

We have identified four areas that reso-
nate within the various legislation. Our pri-
mary focus and goal remains to push for leg-
islation that quickly and effectively provides
the assistance needed for our small busi-
nesses. The following are the four key areas
that we are working to champion:

1. Payroll Protection Program
(PPP) Reform

PPP reform is needed to include allow-
ance for a larger percentage of operating
expenses (like PPE equipment and employ-
ee protection costs) to be included in the
forgivable expenses or extend the forgivable
24-week period to 11 months.

We believe in good-faith certification for
forgiveness of loans under $150k. A second
round of PPP loans with authorization for an
additional $190 billion would benefit our
business community.

2. Workforce Development

Provide a total of $1.3 billion through a
combination of new and existing programs
including $500 million for new State for-
mula (60/40 Local/State) and $150 million
Workforce Innovation and Opportunity Act
(WIOA) for adults, $150 million WIOA fund-
ing for dislocated workers, $150 million
WIOA funding for youth, and $350 million
for employment services.

3. Business Liability Protection

Congress must act to protect businesses
from COVID-19 related exposure liability. If
a business follows applicable federal, state
and/or local government guidelines related
to COVID-19, they should not be able to be
held liable for COVID related illnesses in their
workforce.

4. Local Aid (State & Local
Municipalities financial support)

Aid should be provided on a quarterly ba-
sis based on actual costs and revenue short-
fall with an overall cap on funding. Many
localities require additional funding beyond
what was provided in the CARES act to ad-
dress increased costs and losses in revenue.
The funding to local communities needs to
be direct and flexible.

Business support does not need to be
- and should not be - a partisan issue.
It's time to get things done. This is not a
comprehensive list but rather these are
primary focus areas that both parties
should be agreeable to and that will help
accomplish our goal to provide meaning-
ful support to small businesses across the
country and here in Carlsbad and North
San Diego County.

It is incumbent upon both parties to
work together to fund meaningful sup-
port to our businesses, our communities,
and our people.

> VOTE
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she adds that if both companies decide
to shut down, those flexible and conve-
nient jobs would be gone as well.

From misdemeanor to felony

Proposition 20 was third on the list and
it “restricts parole for certain offenses currently
considered to be non-violent and authorizes
felony sentences for certain offenses currently
treated only as misdemeanors.” Magafna be-
lieves supporting this proposition would
help small businesses. “Small retail business-
es are the ones most impacted by theft of
goods. Prop 20 authorizes felony charges
for specified theft crimes currently charge-
able as misdemeanors, including some theft
crimes where the value is between $250 and
$950. This new law will hopefully discourage

shoplifting and thereby saving small retail
businesses thousands of dollars a year”

An engaged business community

One of the most gratifying results of the
survey was that 99% of the people who re-
sponded are planning to vote. ‘It would not
be surprising to see a record voter turnout
this year. Elections, especially local ones, can
be won or lost by just a few votes, so it is im-
portant for everyone to get to the polls and
cast a ballot, says Magana.

When we asked the community which
races mattered to them the most between
President, District 49th Congressional
race, State Assembly Member District 76
and Carlsbad City Council, most of them
said the presidential race was the most
important. “The 2020 presidential election
could be the most important election of
our lifetime. The health of the economy is
one of the top issues as well as healthcare,

Supreme Court appointments and the
coronavirus outbreak,’comments Magana.

Interestingly the second most import-
ant race for those who answered the
survey is the Carlsbad City Council race.
“Since the laws of Carlsbad have a huge
effect on all of its citizens, the Carlsbad
electorate needs to be sure about who
they are electing” There are four highly
regarded candidates running: for District
2 Keith Blackburn and Lela Panagides and
for District 4 Teresa Acosta and Phil Urbina.
All of them have strong ties to the Carls-
bad Chamber. “If you don't know what
their policies are, then you might want to
do some homework on all the candidates,’
says Magana.

For more information on this year’s election,
check out our 2020 Voter Resource Guide.

To watch the Carlsbad City Council Can-
didate Forum go to: www.youtube.com/
watch?2v=4C1Rxa490Mg&t=2122s
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How does COVID-19 affect older adults?

Six ways to prevent
illness, social isolation
and loneliness

Older adults — especially those with med-
ical conditions — have been hit hard by
COVID-19 and need extra support.

Those age 65 and older account for 80
percent of coronavirus-related deaths, ac-
cording to the
Centers for Disease
Control and Preven-
tion (CDC). People
85 and older have
the highest risk of
severe illness from
COVID-19.

Many seniors are
staying safe by stay-
ing home and social
distancing, but are
now at increased
risk of social isola-
tion and loneliness, which can result in de-
pression, anxiety and other health problems.

Fortunately, many services are available
to help seniors stay safe and socially en-
gaged during the pandemic. These services
include food delivery, online exercise pro-
grams and other free or low-cost offerings
through public health services.

“We want our seniors, especially those
most at risk for severe illness from COVID-19,
to stay home as much as possible during the
pandemic and to have a support system in
place that can help ensure their safety and
well-being at home, says Alexander Mei-
lan, DO, an internal medicine physician at
Scripps Clinic Torrey Pines.

Dr. Meilan recommends the following:

_4

DR. ALEXANDER
MEILAN, DO,

INTERNAL MEDICINE

PHYSICIAN

ol
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1. DON'T HESITATE TO SEEK EMER-
GENCY AND NON-EMERGENCY CARE

Don't delay going to the emergency room
or calling 911 for any medical emergency.
Emergency departments have COVID-19
prevention plans to keep their patients and
staff safe.

Staying in contact with your doctor is im-
portant especially for seniors with chronic
conditions. In many cases, non-emergency
visits can be done via telemedicine. In some

Some grocery stores offer pickup and delivery services to reduce the risk of exposure, and sometimes
they will offer discounts or free delivery for seniors. Seniors should also consider asking a neighbor
or other family member to do the shopping for them.

cases, an in-person visit is necessary, such as
getting an annual flu shot.

Caregivers can help their seniors down-
load a telemedicine app to their smart
phones or tablets and teach them how to
use it. Make sure the app has privacy fea-
tures to protect patient health information.

2. STAY CONNECTED, PREVENT
LONELINESS

Older adults should have a plan to safely
stay in touch with family and friends during
the pandemic to help prevent the ill-effects
of social isolation and loneliness.

“Older adults should have someone they
can reach out to if they need help getting
food, medicine and other supplies. If they
live alone, regular human contact can mean
a lot to their health and well-being," says Dr.
Meilan.

Regularly scheduled phone calls, video
conferences, texting and emails can help
make up for a lack of in-person contact.

Caregivers can help their seniors set up
and understand video conferencing op-
tions, such as FaceTime or Zoom.

3.STAY PHYSICALLY ACTIVE

Getting exercise may seem harder with
gyms closed or concerns about going to
one when they open. Many options are
available to stay active without risk of expo-
sure during the pandemic.

Find fun and creative ways to stay active
at home. Join an online exercise class or find

an exercise video for seniors on YouTube.

Go out for a walk. Make sure to wear a
mask, especially if physical distancing is go-
ing to be difficult. Caregivers can join their
seniors in a walk but should also take pre-
cautions.

Staying active may be harder for older
adults with medical conditions that limit
their ability to regularly exercise. The CDC
recommends 150 minutes of moderate-in-
tensity aerobic exercise per week but says
those who cannot do this much should stay
as physically active as their abilities and con-
ditions will allow.

According to the CDC, regular exercise:

- Improves sleep

- Improves balance and reduces risk of

falling

- Improves joint mobility

- Extends years of active life

- Helps prevent weak bones and muscle

loss

- Delays onset of cognitive decline.

4. CHECK DELIVERY AND PICK UP
OPTIONS

For those who have concerns about go-
ing out to buy groceries due to COVID-19
or who lack transportation or have limited
physical mobility, look for grocery stores that
offer pickup and delivery services to reduce
their risk of exposure. Ask if they offer dis-
counts or free delivery for seniors. Consider
asking a neighbor or other family member
to do the shopping for you.

For those who prefer to shop in person,
look for stores that offer senior-only hours.
Make sure they require customers to wear
face covering. Get in and out of the store as
quickly as possible.

Caregivers who shop for food for their
seniors can set aside time for conversation
after delivering groceries to help prevent
loneliness.

5.PREVENT FALLS AT HOME

More time at home may increase the
chances of an accidental fall that results in
injury. Learn how to reduce the risk of falling
at home.

Make home safer, for example, by remov-
ing loose rugs, adding handrails to stairs and
hallways if needed and keeping adequate
lighting in dark areas.

Also:

- Schedule a risk assessment for falls with

health care provider.

- Stay active, focus on balance, strength

training and flexibility exercises.

- Schedule annual vision and hearing exams.

- Manage medications, understand their

side effects.

6. MAKE A LIST OF RESOURCES

Create a list of organizations to contact for
information, health care services including
mental health or counseling as well as food
and other support.

- San Diego County’'s Aging and Indepen-
dence Services provides an array of ser-
vices, including access to home-based
support services, meals and counseling
help.

- Elderhelp of San Diego provides com-
munity-based solutions through staff
and volunteers committed to helping
older adults live independently in their
own homes.

- Stay at Home. Save Lives. Check in is a
statewide campaign in California to help
combat isolation and food insecurity
among people 65 and older.

< AARP Foundation's Connect2Affect pro-
gram provides information, and options
for older people to stay socially connected.

- The federal Substance Abuse and Mental
Health Services Administration has a ho-
tline, 800-662-HELP (4357), to help peo-
ple find counseling services in their area.

We can lead our recovery

Over the past
weeks, we've had
reason for optimism.
Restaurants, retailers,
and service providers
were able to reopen,
resume or expand
operations. Recovery
in these segments,
which account for a
significant  percent-
age of employment
in Carlsbad, means
we can have continued optimism ahead.

Perhaps what is more impactful, is that
we, as residents and workers in Carlsbad,
can have direct impact on this recovery.
Grabbing a bite at a local restaurant, getting
a haircut at a neighborhood salon or barber-
shop, and shopping at your favorite home-
town retailer will all lead to a faster recovery.

The City of Carlsbad recognized this ap-
proach as a strategy to keep our local busi-
nesses open and was proud to sponsor the
Gift Carlsbad program (GiftCarlsbad.com).
The program incentivizes people to patron-
ize Carlsbad businesses through a gift card
bonus which provides relief to businesses
immediately. Community members can

CITY NEWS

CHIEF INNOVATION
OFFICER

CITY OF CARLSBAD

take advantage of
the bonus program
while funds last. More
importantly, getting
back into a habit of
supporting these
businesses will have
lasting impact on re-
covery efforts.

Through  pivoting
operations, activating
outdoor space, and
investing in  safety
measures, Carlsbad businesses are making it
easy to support them. As an example, Cape
Rey Hotel has implemented enhanced
safety measures to ensure guests are safe
and the property is clean for all visitors. And
as participants in the Gift Carlsbad program,
visitors can relax and dine in at Chandler’s
restaurant while stretching their dollar fur-
ther through the added bonus value.

Our hospitality industry has gone the ex-
tra mile to ensure safe and clean experienc-
es for guests. Carlsbad's 41 hotels bring vis-
itors and guests that boost our economy in
the short-term, can be enjoyed even by our
residents and are key in shaping Carlsbad's
long-term economic recovery.

CITY NEWS

ECONOMIC
DEVELOPMENT
MANAGER

CITY OF CARLSBAD

Cape Rey Hotel has implemented enhanced safety measures to ensure guests are safe. And as

2 2

participants in the Gift Carlsbad program, visitors can relax and dine in at Chandler’s, the hotel’s

restaurant. (Photo by Visit Carlsbad)

Beyond the economic impact from tour-
ism, hotels in Carlsbad offer opportunity
for staycations, giving a few nights of well-
earned relaxation. Visit Carlsbad’s “Carls-
bad is Calling” campaign reminds us of all
the great attractions we have right in our
own back yard.

We have the ability to accelerate our

recovery in Carlsbad. We have some
reason for optimism and are seeming-
ly on the rebound from the challenges
of the past months. By committing to
support our local businesses, whether
it be restaurants and retailers, or resorts
and hotels, we all benefit and further
strengthen Carlsbad's economy.
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Celebrating the arts in new and engaging ways

October, as National Arts & Humanities
Month, is a time to consider and celebrate
the impact that the arts have on our lives
and communities. At the present time, it's

difficult to think about

@ the arts without
considering the
substantial  impact

that the era of so-
cial-distancing  has
wrought on the arts
sector, with many in-

JONATHAN

CULTURE BUZzZZ

stitutions  shuttered
FOHRMAN
DEAN OF ARTS ANp [OF months on .enq,
INTERNATIONAL and countless liveli-
LANGUAGES

hoods impacted.

Yet, though we
may be engaging
with the arts differently, they have contin-
ued to be as essential as ever during the
months of isolation, as many of us spent
ever more time accessing arts remotely to
make our days and nights more enjoyable
and meaningful; from streaming film and
music to dusting off that old guitar, or en-
gaging in new crafts projects. During such
times of misfortune, loss, and isolation, the
arts offer impactful opportunities for con-
nection, renewal, and hope.

Studies are just beginning to document
the staggering scope of the econom-
ic impact of the closures on the creative
sector and wider economy, and it will
undoubtedly take longer to grasp the full
picture, not to mention the social and
psychological tolls. Yet, the adversity has
also spurred creativity and innovation,
as artists and arts organizations seek to
continue their work and contribute to our
communityandculturethroughnewmech-
anisms. | encourage you to look for some
of the programs currently available

MIRACOSTA COLLEGE

The arts have continued to be as essential as ever during the months of isolation, with adversity

spurring creativity and innovation.

through the City of Carlsbad and assorted
arts organizations.

Educational institutions have similarly
been challenged to continue to fulfill their
missions with their doors closed. As the
dean of arts and international languages at
MiraCosta College, it is a privilege to work
with an incredible faculty who spent count-
less hours last spring as they quickly adapt-
ed our programs for online instruction. They
handled this change with considerable dili-
gence, creativity, and care for students and
their learning. Thanks to their efforts, we
were still able to share many of our events
with the community last spring, including:
an online student art exhibit; a moving, orig-
inal production which told local stories of
coming home from military service (direct-

) FIRE BREAKER

Continued from Page 1

sets on their property. When our chemistry
is dry and clinging to what was saturated
its test results prove it will shut down an
advancing fire and eliminate wind driven
hot embers from being able to ignite on dry
leaves and vegetation.

We sell the parts and pieces only to prop-
erty owners. They hire their plumber or con-
tractor to install the system per our simple
instructions.

When the property owner calls us and
says it's working and spraying water, we
come out and check the system. When we
find it's all working properly we flip it off of
the water inlet and charge the tank with our
fire inhibitor. Water is a false security in a
wind driven wild fire event.

Once the system is locked-n-loaded we
label it with chain of custody and log it into
AgTerra so its tracked and mapped, and
saved into the cloud so Fire Captains can

see what homes have a real wildfire defense

system.

This is the only real way for insurance
providers to know they have less risk and
they should insure the property with a re-
duced premium. This is also the only way
we can hope one day the State and Feder-
al Government will reward property own-
ers with a tax credit.

There can be no short cuts when it
comes to real applied fire science wildfire
defense programs. Hoping private fire-
fighters can get to your property is very
limited and only for the rich. It's no lon-
ger good enough. All American families
need to be protected from the radical loss
from wildfires.

Visit — www.mightyfirebreaker.com  for
more information.

ed by Professor Tracy Williams), as well as an
incredibly moving and entertaining dance
concert, Dancing Alone Together (directed by
Professor Dave Massey).

As these programs continue to be taught
online, MCC Faculty are adopting new meth-
odologies, software, and materials in an effort
to optimize instruction across a wide range of
subjects, many of which were not previously
taught online. In the months ahead, we will
continue to present performances and ex-
hibits online; these will be announced on our
website www.miracosta.edu.

Our performance season opens on Oc-
tober 26, with The Miraculous Journey of
Edward Tulane (directed by Tracy Williams).
From October to December, we will be
presenting a variety of free dance and

music concerts, art exhibits, and a further
theatrical production. We have long val-
ued the strong support and engagement
of our community, and | hope you will
consider attending our upcoming events.
We look forward to welcoming you back
in person as soon as we can.

County Airports

* Agua Caliente * Borrego Valley * Gillespie Field
* Fallbrook Airpark * Jacumba * McClellan-Palomar

7]
IcClelareE:

* Ocotillo * Ramona

4

For More Information, Please Visit Us Online: Www.sdcountyairports.com

The County of San Diego - Department of Public Works - Airports
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Community engagement gets bigger voice at CSUSM

When Cal State San Marcos created a
division in 2011 expressly for the purpose of
forging stronger ties with the surrounding
region, the idea was considered bold and
somewhat novel in the realm of higher ed-
ucation.

Over the vyears,
the division of Com-
munity  Engage-
ment has broad-
ened in scope and
impact, becoming

N one of the pillars

DR. PATRICIA of the institutional

h‘waROl'\SDO' mission at CSUSM.

VICE PRESIDENT Now it's getting an

OF COMMUNITY even bigger seat at
the table.

President El-
len Neufeldt an-

nounced in August
that, in recognition of its importance across
campus and a desire to have its influence
elevated further, Community Engagement
would be moving into the Office of the Pres-
ident in time for the start of the 2020-21 ac-
ademic year.

“Particularly now, as we prepare our stu-
dents for active citizenship in a society that
is reckoning with its history of systemic rac-
ism, Community Engagement is a key part-
ner in the work in which we now must more
deeply engage,’ Neufeldt said.

Now, as Community Engagement be-
gins a new chapter in the president’s office,
it has a fresh accolade to trumpet. Earlier
this month, CSUSM was ranked No. 27 on
a list by Great Value Colleges of the top 30

HIGHER LEARNING ?‘

Students participate in the 2017 welcome breakfast for The Alliance, a CSUSM partnership with local
K-12 schools. The Alliance will be moving into the president’s office along with other programs from

the division of Community Engagement.

colleges that are excelling in community
outreach, with the website highlighting the
tribal engagement program as a standout.

CSUSM was one of just two universities in
California, and the only one in the CSU sys-
tem, to make the list.

As part of the changes, which also will in-
volve the Office of Inclusive Excellence and
the Office of Communications moving un-
derneath the president, | have been given a
new title — chief community engagement
officer (CCEO), reflecting my charge to work

with faculty, staff and students across the
university to more deeply connect with the
region.

Community engagement, like diversi-
ty and inclusion, undergirds the values
CSUSM stands for. This model transcends
divisions, and one of the most important
outcomes will be furthering the connec-
tions and conversations across campus
and with the external community. As part
of the president’s office, Community En-
gagement will be able to serve as a door

to welcoming community members to
our campus.”

Accompanying me into the president’s
office will be several programs and initia-
tives that are crucial to the notion of com-
munity engagement as a university-wide
priority —community outreach, government
relations, community engaged scholarship
(CES), tribal engagement and The Alliance,
a partnership with 10 local school districts
to create a pathway to college access and
success. New initiatives also will be adopted,
including possible ties between economic
development and the new Innovation Hub
on campus.

Other parts of Community Engagement
have been dispersed elsewhere across cam-
pus. The Office of Internships has shifted to
the Career Center, and the initiatives of civic
learning and service learning have joined
the Office of Undergraduate Studies.

Community Engagement may have a
different structure, but its vision remains
unflinching. That's no surprise for a divi-
sion that in 2015 received the Community
Engagement Classification from the Carn-
egie Foundation for the Advancement of
Teaching, becoming one of only 360 other
U.S. colleges and universities to earn the
prestigious designation that reflects an
institution’s commitment to engagement
through teaching, research, service and
partnerships.

Even though it's not on campus this ac-
ademic year, Cal State San Marcos is, as al-
ways, committed to doing the best it can
for its students, staff and faculty, and the
community.

Welcome back to campus

Carlsbad Unified preschoolers were
among the first students to be greeted in
person by their teachers as their elemen-
tary school campuses began a phased-in
reopening on Monday, September 28. By
Friday, October 9, all
elementary grades
will have been wel-
comed back to their
classrooms, and
most of these stu-
dents will embark
on a new hybrid ed-

DR. BEN

SCHOOL NEWS [B),

ucation experience
CHURCHILL o both
SUPERINTENDENT comprising ot
CARLSBAD UNIFIED in-classroom and at-
SCHOOL DISTRICT classroom and at

home instruction.
Because of the
added health and
instructional challenges of reopening
middle and high schools, 6th through
12th grade students will continue to at-
tend school remotely until January. In the
meantime, students will be able to partic-
ipate in many structured opportunities to
meet on campus, possibly including clubs,
service organizations, academic teams,
counselor-led groups, labs, and athletic
teams and/or conditioning.

Ever since COVID-19 forced schools to
close on March 13, we have been operat-
ing under orders from state and San Diego
County public health officers who contin-
uously monitor infection data. And, since
that date, Carlsbad Unified has been de-
signing plans to enable our students and
staff to return confidently to a safe envi-
ronment conducive to learning and work.

Our schools reopened in late August--re-
motely. Over a hundred talented teachers
had spent their summer creating innova-
tive ways of pairing instructional excellence
with new online technologies, and writing
curriculum. This gave all teachers the tools
to deliver our robust new online instruction,
dubbed Distance Learning 2.0, when the
school year began.

On September 1, San Diego County, with
the support of the state Department of Pub-
lic Health, issued a public health order allow-
ing schools to reopen if they are in compli-
ance with county guidelines. This order gave
our school board the go-ahead to consider
reopening our schools. Our board and staff
have been grappling with the enormous
challenges of bringing students and teach-
ers back to campus for in-person instruction.
We have been listening, researching, survey-

PALOMAR FORUM BUSINESS PARK

BUILDING FEATURES

 Unit Sizes from 854 - 4,700 SF
* High Quality New Construction
¢ High Visible Identity at the Corner
of Palomar Airport Road and Melrose Avenue
 Parking Ratio 3.3/1,000
* On-Site Leasing Office
o Flexible Lease Terms Available

Phase Il - Now Open

3141 Tiger Run Court, Suite 104,
Carlsbad, CA 92010

Shelly Tinder (760) 599-6111

Most CUSD students are embarking on a new
hybrid education experience comprising both
in-classroom and at-home instruction.

ing families and teachers, and working to
build the safest and most effective instruc-
tional models.

We are now in the earliest stage of wel-
coming our students back to the class-
rooms. We have implemented extensive
safety measures, including health screen-
ing protocols, six-foot social distancing,
deep cleaning and disinfecting, and many
other elements described in our blueprint
for a safe return, the School Reopening
Handbook.

We are aware that increased COVID-19
activity in San Diego County could result in
a new order for school closures. But we be-
lieve that we have taken a prudent course
of action, prioritizing safety, consistency, and
continuity of learning. We are beginning to
reopen, and we want to remain open.

Our teachers and staff are the best in
the business. | am grateful for their ded-
ication, commitment, and positive atti-
tudes. These are not normal times. But
we will continue to work together to
protect our teachers, staff, and students,
and to provide the best possible educa-
tion for our students.
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The State Street Farmers’ Market turns 26

Twenty six years ago a couple dozen local
and regional farmers and a handful of crafters
and food purveyors set up shop in the parking
lot on Roosevelt Street between Carlsbad Vil-
lage Drive and Grand Avenue, and so began
the legacy of the
Carlsbad
Market. The year was

— 1994 and the Carls-
N bad Village Busi-
o ness Association
w finally, after months
2 = of public meetings,
< pAHSTINE council  meetings,
—  EXECUTIVE and more, saw their

DIRECTOR

A drggm come to

VILLAGE fruition.

ASSOCIATION

Jump to October
2020 and the mar-
ket, now the State Street Farmers’ Market,
is still going strong despite its hardest year
in its history. It has been nearly seven years
since the market moved to State Street to
help bring more foot traffic to the Village
to benefit the businesses downtown. No
one knew that after years of steady growth,
finally stretching its footprint to accommo-
date nearly 60 produce and specialty food
vendors, that it would have such restrictive
conditions placed upon it due to an unprec-
edented health pandemic.

Like any small business, the Carlsbad Vil-
lage Association (CVA) pivoted and recreat-
ed its market to help it survive the times. Af-
ter a seven-week shutdown from mid-March
through the beginning of May, it reopened
with some of the strictest health and safe-
ty business reopening guidelines in place.
And, it opened with only 18 vendors, bring-
ing back essential farm-fresh produce, meat,

Farmers'

With a lot of restrictions but also a lot of drive, the Carlsbad Village Association was able to reopen
the State Street Farmers’ Market in May after shutting down for seven weeks due to COVID-19.

(Photo by Charlie Neuman)

cheese, fish, and nuts. But it was a start.

In the beginning, only 50 people could
shop at any one time and caution tape
was abundant, making social distancing
easier for both the vendors and the public.
Signage and handwashing stations were
placed throughout the market. In addition
to a market manager and his staff, as well as
CVA staff, eight volunteers were needed just
to monitor entrances and exits, guarantee
social distancing compliance, and hand out
masks. The new safety set-up took two hours
to build out at a considerable expense. The
market didn't break even for over a month.
But, the gratitude of our local shoppers, who
gladly stood in line to wait their turn inside,
kept us motivated to keep going.

Here we are at the end of our fifth month
since reopening, and thanks to the support
of the city and its loyal shoppers, the State

=
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DATE |

TUESDAY A NOVEMBER 10

SOLATUBE INTERNATIONAL
WASTE MANAGEMENT'S MATERIAL RECOVERY FACILITY (MRF)

Street Farmers’ Market is going strong. The
market still looks different than before, but
it is as essential and relevant as it ever was.
Gone are things like live music and food
sampling. There isn't a seating area avail-
able where you can stop and enjoy a meal.
Rather than six hot food vendors inside the
market we have three in an alley just adja-
cent to the market, (thanks to a temporary
private parking lot activation city permit and
permission by the business community.) We
only go through 1,500 feet of caution tape
weekly instead of 3,000 feet, and our volun-
teer core is down to four people. And, while
we do not yet have any of our four crafters

GIFT

back at the market or even all of our regular
vendors, we now can accommodate about
45 vendors while still guaranteeing ade-
quate social distancing.

Operating the State Street Farmers
Market in a COVID-19 world has been the
most difficult thing CVA has done in the
past five years. It has tested us on many
levels and has taught us some amazing
lessons. But the market is more than just
an event. The State Street Farmers’ Market
is part of the fabric of downtown Carls-
bad. One day per week it has been the
home for many Carlsbad-based farmers
and cottage businesses. It has launched
many Carlsbad businesses. Quite a few
businesses that now have brick-and-mor-
tar locations in Carlsbad, got their start at
the Farmers'Market. And some of our local
vendors have been with us since the day
it opened in the parking lot on Roosevelt
Street 26 years ago this month.

CVA cannot thank its vendors enough for
their patience during this difficult time. It
also cannot express its gratitude to the loyal
shoppers who return week after week who
have been so gracious and supportive from
the start. Please join us on Wednesday, Oc-
tober 14, from 3pm to 7pm, to help us cel-
ebrate the market’s 26th birthday with fun
giveaways and a chance to pick up some
coveted Market Money.

1

Visit www.carlsbad-village.com for more
information.

CARIESBAD,

GIFTCARLSBAD.COM

Buy $25, Get $5 Bonus Card™
Buy $40, Get $10 Bonus Card

(while supplies last)

Carlsbad
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experience “experience the willage n]lane

Ready Carlsbad
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CHAMBER OF COMMERCE

VIRTUAL

Government Affairs
Committee

WEDNESDAY, OCTOBER 7 | 7:30 AM

MEETING

| SPECIAL GUEST SPEAKER:

Michael Vu
County of San Diego
Registrar of Voters

=

VIRTUAL

CARLSBAD

CHAMBER OF COMMERCE

MEETING

Chamber Affinity Programs

THURSDAY, OCTOBER 8

JOIN US AS WE EXPLAIN OUR NEW AFFINITY PROGRAMS FOR
CHAMBER MEMBERS. HERE IS OUR LINEUP FOR PRESENTATIONS:

10:00 a.m. | New Telehealth Benefit | CapstoneCare
10:45a.m. | New PassPoint Covid-19 Tracing and Protections | PassPoint
11:30 a.m. | New healthcare supplement programs | King Benefits

12:12 p.m. | New 401k Aggregate Program | Transamerica

Register online: carlsbad.org/events

wcl'mtas
CHAMBER OF COMMERCE

OCTOBER 21, 2020

FRIDAY NOVEMBER 6 | 7-9 AM

ERIC PFEIFFER and CODY MILLER

Lo FIRST FRIDAY D
A S BREAKFAST Mcoyc}lu%
HOW TO BUILD PROFITABLE PARTNERSHIPS: -?..' é‘,yq.
Cultivating Trust “m’* e/
Throughout Your Business L/

Our ability to build trust with others directly determines the pool of resources we have access
to in order to accomplish our mission. We have distilled the best practices of building trust into
3 simple competencies that apply to every relationship. We call this the TRUST CODE.
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Getting COVID compliant for the returning workforce

2020 has been a year like no other.
And as we all learn to adapt to the new
COVID-19 realities, businesses have many
questions they must ask themselves. One

of the most im-
portant questions

With all the chal-
lenges of 2020,
the last thing our
businesses need is
a lawsuit from an employee claiming he
got COVID at work and it is the employer’s
fault for not protecting the workers.

Enter PassPoint. PassPoint is a produc-
tivity tool that gives you both COVID-19
guidance and helps you become
COVID-19 compliant. How does PassPoint
work? It is a cloud-based tool that starts
with daily employee symptom screen-
ing. Employees self-certify each morning
before coming to work. And if someone
does become sick at work, it has a robust
contact tracing program and on-demand

~~
a company needs

-’ to ask itself is how
z do we protect
8 ourselves from
O COVID-19  liabili-
o ties as our workers
T come back into
g DIRECTOR OF the workplace on
., CORPORATE a fulltime basis?
. &MEMBER RELA-

=

L

>

.

PassPoint is a productivity tool that gives you both COVID-19 guidance and helps you become

COVID-19 compliant.

audit reports. You might ask, how does
that all translate into the real-world expe-
rience? What it means is that if employee

“X"claims they “got COVID" at your place of
work, you can trace back to show exact-
ly who they came into contact with, and

for how long, and what the company had
done to keep the staff safe. While you can
never completely prevent someone from
initiating a lawsuit against you, you can set
your company up for success in the event
that it does happen.

So how much does it cost to take advan-
tage of a system like this for your business?
Much less than you would expect. For
companies that are small (0-5 employees),
PassPoint is offering this service for FREE!
We know what you are thinking...nothing
is truly free! But this actually is. PassPoint is
banking on the hope that once you grow
past a staff of five, that you'll stick with
them. And why wouldn't you? If your com-
pany is 6-50 employees, PassPoint has a
14-day free trial, after which the costis only
$49/month.

Why are we sharing this with you? Pass-
Point recently relocated to Carlsbad and is
all about helping small businesses protect
themselves with intelligent, user-friendly
tools that utilize the latest in advanced
algorithms for compliance tracking and
reporting. As we try to recover from
COVID-19, this is a must-have for business-
es to protect themselves. But don't take
our word for it.

Find out more details for yourself at
www.getpasspoint.com/carlsbad
#CarlsbadStrong

MEMBER
MARKETPLACE

New Year!

Far all of your bookkeeping needs,
call us today: 760.421.2556
betty@bottomlinemanagement.org
www.bottomlinemanagement.org

B\ INE

In Our 13+ Year Serving North County
San Diego Helping Families:

* Planning for a dignified retirement.
* Educating their children and grandchildren.
* Creating a legacy strategy.

Matt Leonard, AAMS®
Financial Advisor

2121 Palomar Airport Rd
Suite 100

Carlsbad, CA 92011
760-438-1037

Let us help you with
what is important to
your family!

www.edwardjones.com
Member SIPC

Edward Jones

MAKING SENSE OF INVESTING

SECURITY BY

Rancho Santa‘Fe

SECURITY SYSTEMS nc
1(800) 303-8877

Security Systems, In.
rotective s, Inc.

BURGLAR, FIRE, ACCESS CONTROL, VIDEO,
PATROL, GUARD, ALARM RESPONSE,
INTERNET VIDEO MONITORING,
HOME AUTOMATION
curity.com « info@rsfsecurity.com

MEMBER RENEWALS

WWM

FINANCIAL

LIVE YOUR LIFE...

e Asset Management
e Financial Planning
e Estate Planning

Catherine M. Magaiia
Managing Partner, CFP®

catherine@wwmfinancial.com

Scott McClatchey
\Wealth Advisor, CFP®

scott@wwmfinancial.com

760.692.5190 office
760.692.5162 fax

2131 Palomar Airport Road, Suite 330 e Carlsbad, CA 92011
www.wwmfinancial.com

a business built on your trust + referrals

s

|

phillips

JR Phillips

866.883.6065
info@phillipsandco-re.com
phillipsandco-re.com

DRE License #01900878

Profile Report Name
Amsety LLC
Au Savon de Provence
Au Technology Solutions
Barrio Glassworks
Board & Brew (Coastal Carlsbad)

Body & Brain Wellness Foundation San Diego County
California Bank & Trust (Carlsbad Village)
Caring Transitions of Carlsbad & La Jolla

Chabad at La Costa
CoCo Rose
Democratic Club of Carlsbad/Oceanside
Elan Alicante La Costa (Property West Residential)
Embroidery Image
Eternal Hills Memorial Park, Mortuary & Crematory
EVA Green Power, Inc.
Executive Compass
Faded Barber Shop
Fairway Independent Mortgage-Tru Allied Team
Felix’s Creative Flavors Catering & Events
Fisher & Phillips LLP
Four Seasons Residence Club Aviara
Freedom Window Cleaning
Giaola Italian Kitchen
GOGO Charters San Diego
Hartwell Medical LLC
Heard Not Seen Media, Inc.
Hera Hub Inc,, Carlsbad
Ideal Building Maintenance
JohnSanders.com
KBACH Associates Insurance Services
Kevin A. Sharrar, Compass
Kids For Peace
Las Olas Mexican Restaurant
Las Villas De Carlsbad, an Elmcroft Senior Living Community
Leap Into Leadership
Local Niche LLC
Mangia Mangia Italian Kitchen
Mangia Mangia Italian Kitchen
McLain Properties
Medicine in Motion
Millennium Medical Technologies, Inc/DBA Cellmyx
Morrison Insurance Services, Inc.
Nimbletoad
North County Daily Star
North County HR
Pettit Kohn Ingrassia Lutz & Dolin
Precious Petals Clothing
Premierehire, Executive Search & Staffing
Pro-Cal Lighting, Inc.
Prontos’ Gourmet Market
Roy Kerckhoffs Art
Screen Savers Inc.
SD Trophy
SeAzor Grubby's
Sparkle Freshness Commercial Cleaning
State of California Department of Rehabilitation
Stater Bros. #186 Bressi Ranch
Stifel
The Landings at Carlsbad
Theoria Technical College
USAOPOLY, Inc.
Vigilucci’s Cucina Italiana
Viixim, Inc.
Windermere Homes & Estates
Youngren Construction
Your Ops Manager
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WELCOME NEW MEMBERS

CLEANING & MAINTENANCE SERVICES
Bio-One

Armand Amoranto

4225 Oceanside Blvd,, H311

Oceanside, CA 92056

760-429-0729

biooneoceanside.com

We offer crime, trauma scene, feces, bodily
fluid, hoarding, animal waste and biohazard
cleaning, virus/COVID-19 disinfection. Help
First, Business Second is our motto.

COSMETICS & SKIN CARE
Au Savon de Provence
Francois-Xavier Maddin
578 Carlsbad Village Drive
Carlsbad, CA 92008
951-240-1564
ausavondeprovence.com

French soap store, authentic and natural. We
have all for the beauty of skin, body scrub,
bath bombs, sea sponge, shampoo, bodly oil
and tablecloths from Provence.

GLASS & GLASS ART
Barrio Glassworks
Mary Devlin

3060 Roosevelt St.
Carlsbad, CA 92008
760-696-3288
barrioglassworks.com

MEDIA PRODUCTION & SERVICE
Heard Not Seen Media Inc.
John Biethan

2292 Faraday Ave,, Ste. 100
Carlsbad, CA 92008

760-282-4101

hearnotseenmedia.com
Full-service podcast production agency.

RESTAURANTS

Giaola Italian Kitchen

Sandra DiCicco

2668 Gateway Rd,, Ste. 180

Carlsbad, CA 92009

858-400-4555

giaolakitchen.com

Giaola Italian Kitchen is Carlsbad'’s newest
destination for refined dining, featuring a
modern take on time-honored traditions.
Our full-service restaurant also provides
takeout, delivery, and catering.

RETAILERS
Precious Petals Clothing
Michelle Kaiser

555 Grand Ave.

Carlsbad, CA 92008

760-613-4521
preciouspetalsclothing.com

We sell children’s clothing from 0-3 months up
to size 14-16.

WEBSITE DESIGN & SERVICES
Nimbletoad

Drew Hendricks

6965 El Camino Real, Ste. 105-642
Carlsbad, CA 92009

760-814-1001

nimbletoad. com

Nimbletoad is a full-service digital marketing
agency based in Carlsbad that specializes

in website design, SEQ, and PPC. Founded in
2008, Nimbletoad's results-driven marketing
strategies enable B2B and B2C organizations

to compete at the highest level regionally
and nationally. A mix of the following services
should be used by nearly every market-
ing-driven company. Working together, each
becomes more powerful. This mix shifts as
your company evolves and its goals change.

WINDOWS & DOORS

Screen Savers Inc.

Alex Gobler

2747 Spokane Way

Carlsbad, CA 92010

760-390-7999
screensaverssandiego.com

Keep the bugs out and let the breeze in! We
are San Diego’s premier window and door
screen specialists. We provide friendly and
dependable service to both our residential and
commercial customers.

COMMITTEE SPOTLIGHT -

GOVERNMENT AFFAIRS

COMMITTEE

What are the goals of this committee?

The potential business impact from
government is significant. There are three
main goals of the Government Affairs
Committee. The committee looks to in-
teract with Federal and State legislators as
well as other Government policymakers;
increase awareness of legislation and key
issues affecting Carlsbad businesses so
our members can proactively adjust ac-
cordingly; and be an outreach program to
our Chamber members.

What have been the highlights of the
committee in the past year?

By going virtual with our monthly GAC
committee meetings, we have seen an in-
crease in participation from our members
and having direct access to some of our
legislative representatives to provide fresh
information and address our COVID 19 pan-
demic concerns affecting the business com-
munity. A big highlight for GACin April 2020,
was that our first virtual Government Affairs
Committee meeting had an All-Star line-up
with County Supervisor Jim Desmond, State
Senator Patricia Bates, State Assembly Mem-
bers Tasha Boehner Horvath, Congressman
Mike Levin, Mayor Matt Hall and the US
Chamber of Commerce. At our September
Government Affairs Committee meeting,

Kristen Huyck, the Director of Public and
Government Relations for MiraCosta College
presented us with an elaborate review of the
November Ballot Initiatives.

Why should a member join this com-
mittee?

If you are a member looking to get more
involved in our local community and hear-
ing from our elected officials and local leg-
islative representatives, then | invite you to
come visit us and check out one of our next
GAC meetings. You will not only learn more
about our local community but also how to
be proactive in responding to legislative is-
sues that affect your business.

What impact does this committee
have within the Chamber and the
community?

There are job creator bills, job killer bills,
propositions, local, state and federal legisla-
tive issues and we make recommendations
to the Chamber Board to support or oppose.
We want to hear from you and support our
Carlsbad business community.

What are the upcoming committee
plans/events that a member or the
community should not miss?

“m

La Costa Glen offers several outdoor opportunities to embrace life.

It's a beautiful day in the
La Costa Glen neighborhood

Despite the pandemic, life sails on at
La Costa Glen with little interruption. Resi-
dents of the community continue to social-
ize, exercise, compete, create, learn, listen
and generally embrace life on the senior
community's 55-acre campus.

The staff works tirelessly to see to it that
everyone remains safe from Covid-19—ad-
hering to strict sanitation and social dis-
tancing protocols and moving indoor ame-
nities out into the open air where they're
surrounded by water features and swaying
palms.

Al fresco dining and concerts in the
courtyard take advantage of the beautiful
autumn weather, as do classes like painting,
ukulele and technology. Folks stay fit walk-
ing the winding pathways, playing bocce

ball or pickle ball, ping pong, tennis, shuf-
fleboard and golf. Classes in Tai chi, balance,
stretching and strength-building are all held
outdoors, and the gym has been trans-
formed into seven fitness stations—each
with its own canopy and cleaning supplies.
The pools are open too, but swimmers are
required to stay in their own lanes.

Those who prefer to be indoors can take
virtual fitness classes on the closed-circuit
TV channel and even have meals delivered
right to their front doors.

Yes, La Costa Glen is open, but as far as the
residents are concerned, it never closed.

To schedule a virtual tour of La Costa Glen
and learn more about the benefits of a Life Plan
Community, call 866-273-6915.

caillsmn

One of the roles of the Government Affairs Committee (GAC) is to work as a convener, developing rela-
tionships with public officials to ensure business input and representation at all levels of government.
On Oct. 2, of 2019 the GAC had US Congressman Mike Levin D-49 at their monthly meeting to discuss
issues affecting the business community such as trade, clean energy, infrastructure and our environ-
ment. This year GAC has been able to continue this and many other important relationships online.

At our next Government Affairs Com-
mittee meeting, we have a special guest
speaker, Michael Vu from the County of San
Diego Registrar of Voters. With the elections

coming up, we thought it would be rele-
vant to learn about the voting process and
responsibilities of the Registrar of Voters.
(See page 7 for AD)

—

La Costa Glen

call 1-760-274-0393.

LaCostaGlen.com

Offerings depicted are subject fo change.

CARLSBAD
Expect More From Retirement.

THE hefiresnent YOU DESERVE,

IN THE AREA YOU LOVE!

Yes, La Costa Glen is open, but as far as our residents
are concerned, we never closed.

To schedule a Virtual Visit of La Costa Glen, and learn
more about the benefits of a Life Plan Community,

1940 Levante St., Carlsbad, CA 92009

For the well-being of residents, La Costa Glen strives to follow CDC guidance
and comply with recommendations from state and local health officials.

State of California
License #374600637.
Cerlificate of Authority #265.
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(GLENBROOK

CARLSBAD CHAMBER OF COMMERCE

HEALTH CENTER

Specializing in Rehabilitation and Skilled Nursing for
Orthopedic and Surgical Recovery
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The right advice at the right VS iouss

o . = PINES
time. Right now. SN BANK

Outstanding staff
Lovely environment
Customized care

b %
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For more information

or a tour please call:

1-(800) 682-6107

Bank on Accountability®

torreypinesbank.com \ WA Top 10 - Forbes Best Banks

1950 Calle Barcelona ® Carlsbad, CA 92009
www.visitglenbrook.com

email: admissions@yvisitglenbrook.com

@ Torrey Pines Bank, a division of Western Alliance Bank, Member FDIC. Western Alliance
e (NYSE] ranks top ten on Forbes' Best Banks in America list five years in a row, 2016-2020.

License # 080000786

DISINFECTION SPECIALISTS

Coronavirus (COVID-19) Cleaning and Disinfection*

¢ L]

NAE

Bio-One provides decontamination services 24/7/365

ASHA

We adhere to STRICT
RULES for protective
equipment and procedures

cod ¥

Armand and Michele Amoranto are the
proud owners of Bio-One Oceanside.
Both have seen the need for their services
increase dramatically in the past few months
as the North County community continues
to try to stay healthy and safe. They strongly
recommend that when a home or business
has been impacted by COVID-19 it should
be disinfected as quickly as possible. They
love helping their clients feel safe and secure
knowing they are being cared for in a profes-
sional manner.

Bio-One is available to remediate and fully
understands the importance of keeping you,
your family and employees healthy and safe.
Bio-One has been performing profession-
al deep cleanings related to the COVID-19
outbreak since the pandemic began. There
is no job too big or too small for this North
County company.

The Bio-One team carries out the clean-
ing and disinfection work in a caring and

We are trained to SAFELY
DISINFECT AND
RESTORE your property

We use disinfectants that

are FOOD GRADE SAFE
and BIODEGRADABLE

COVID-19 can stay on
surfaces for days.
WE CAN HELP

We dispose of any waste
PROPERLY AND
THOROUGHLY

RISK to your employees’
health if not PROPERLY
SANITIZED

760-429-0729

Info@BioOneOceanside.com
BioOneOceanside.com | OceansideHoarding.com

The Bio-One team carries out the cleaning and disinfection work in a caring and private manner
and their professional crews are compassionate and discreet when working with families.

Why choose Bio-One?

private manner and their professional crews
are compassionate and discreet when work-
ing with families, property managers and
business owners. The best thing is, they are
available 24/7/365.

Bio-One is a trusted leader in the decon-
tamination industry and employs certified
technicians who provide expert cleanup
services for coronavirus (COVID-19) disinfec-
tion and regularly disinfects for bloodborne
pathogens, viruses and bacteria such as HIV,
Hepatitis, MRSA, C-Diff and many others.

They've also been featured on 60 Minutes,
Fox News, CNN, A & E's"Hoarders"and multiple
otherlocal affiliates and news sources. Bio-One
supports small businesses as they re-open and
continues to conduct business with the health
and safety of their employees, customers, and
clients as their top priority.

For more information, please visit www.bio-
oneoceanside.com
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Quality care in the
area you already love.

GlenBrook Health Center has been rec-
ognized among the highest rated (five star
rating) skilled nursing facilities on a national
level for patient experience, quality measures
and staffing. “Our Healthcare team's commit-
ment to excellent patient care is reflected in
this five star rating, the highest rating in which
can be given to a Medicare facility, " said Josie
Ledesma, RN Director of Nursing at GlenBrook
Health Center. “I congratulate them on this
tremendous accomplishment. It is a direct tes-
tament to our high standards of care for our
patients and their families, which we strive to
maintain daily”

Dedicated to making a difference in the
lives of residents and their families, Glenn-
Brook Health Center strives to foster inde-
pendence, companionship and self-esteem
among those in their care.

"Our on-site, highly skilled nurses, physical,
occupational, and speech therapists provide
the necessary guidance and restorative treat-
ment to return your loved ones to their high-
est level of independence in a warm and wel-
coming setting,” added Ledesma. “Our focus
is on effective therapy, improved outcomes,
restored health, and the highest possible
quality of life!" Services on-site include 24-hour
licensed and registered nurses, wound care
nurse, IV medication administration and or-
thopedic therapy.

Set in a beautiful location in Carlsbad and
surrounded by natural hills and lush landscap-
ing, GlenBrook creates a caring environment
for skilled nursing and other long-term care
needs. These services can be a vital step in
your continuum of care, between hospital and
home. Our 94-bed community offers both pri-
vate and semiprivate rooms.

For more information visit www.visitglenbrook.
com/skilled-nursing-carlsbad-ca/
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Carlyle Carlsbad Village

gran

McKellar McGowan Development
unveiled Carlyle Carlsbad Village, a new
community of 38 luxury homes located at
800 Grand Ave. in Carlsbad to the public on
Saturday with grand success. Viewing the
now 50% sold out homes by appointment,
observing socially distanced protocols,
guest toured the models of the design-
er homes and enjoyed the festivities. The
event was highlighted by live music and de-
lectable individually packaged takeout from
local establishments, including handcrafted
gelato from Gelato Love; a charcuterie tray
from Oak and Elixir; and artisan donuts from
The Goods.

Carlyle Carlsbad Village is comprised of
33 single-level condominiums and three
single-family detached homes and two
townhomes with private elevators which
share a private pool and outdoor lounge.
The contemporary coastal homes range
in size from 1,636 to 3,044 square feet with
two to three bedrooms and are priced
from $1,069,000 to $2,414,000.

"Each residence at Carlyle has been in-
dividually tailored for homeowners who
desire a high-quality, luxurious home
that also captures the coastal spirit of
Carlsbad," says Christopher McKellar, CEO
of McKellar McGowan. “Our residences
are focused on what buyers are asking
for, which is wide-open spaces, an abun-
dance of natural light and ease-of-use. We
have also included private elevators in
the single-family homes and townhomes,
making all three levels accessible to any
homeowner”

Three model homes are available to tour
including two decorated from top-to-bot-

openmg a success

Grand success at Carlyle Carlsbad Village, a new community of 38 luxury homes that showcase
large outdoor decks, chef-kitchens, private elevators and more.

tom by Del Mar-based interior design firm
Design Line Interiors. Each home takes ad-
vantage of the temperate climate in Carls-
bad with large outdoor decks accessed
through pocket door systems up to 12"in
width; luxury plank flooring; designer-se-
lected finishes; Bertazzoni 48" gas ranges
and double ovens; built-in Sub-Zero refrig-
erators, spacious islands accented by quartz
countertops, spacious laundry rooms with
included washer, dryer and bonus storage;
and more.

To book a private tour, please call (760)
810-4442 or visit carlylecarlsbadvillage.
com.

“Carlyle defines the concept of desti-
nation living,” adds McKellar. “The homes

present a unique opportunity to live in
a newly-constructed home in walkable
Carlsbad Village among causal, coastal
boutiques, restaurants, entertainment op-
tions, and of course, the beach!

About McKellar McGowan

McKellar McGowan is a San Diego-based
real estate developer with expertise in site
planning, finance, entitlement, construction
and risk management, leasing and property
management and sales. The company was
founded by Christopher McKellar and Tim-
othy McGowan, who have nearly 80 years
of combined experience in the real estate
industry. For more information, please visit
http://www.mckellarmcgowan.com/.

ULTIMATE

Frpection

MODERN. WALKABLE LIFESTYLE.
STRESS-FREE LIVING.

Casual yet polished, familiar yet fresh. Relaxed
with a”hip”vibe. Step into a pocket of paradise -
beach village living. Unmatched craftsmanship
in Carlsbad’s “Village by the Sea.”

33 Luxury Single-Level Condominiums
3 Single-Family Detached Homes
2 Attached Townhomes
1,642 to 3,044 Sq. Ft.

Priced from the Low $1 millions
to the Mid $2 millions

%
CARLYLE

CARLSBAD VILLAGE

GRAND OPENING

Sueeess |
50% SOLD OUT!

Private Tours Available. Q? Schedule online: CarlyleCarlsbadVillage.com | (760) 810-4442 | 800 Grand Avenue, Carlsbad, CA 92008

© 2020, Carlyle Carlsbad Village | Pricing and availability are subject to change without notice. The developer reserves the right to make modifications or changes to plans, specifications, and features should they be necessary to maintain the high standard of this @
development. Square footage is approximate. Room dimensions are approximate and subject to change per unit. All photographs, artistic renderings and other depictions of the home, community and other features are for illustrative and conceptual purposes only.
Model homes and depictions of people do not reflect racial preference or bias. DRE# 01956611
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Tri-City Medical Center

Award Winning Healthcare in our Community

Tri-City’s mission is to advance the health and wellness of the community we serve.
For nearly 60 years we've shown our commitment to fulfill that mission. The caring
hands and skilled care of our dedicated nurses, doctors and clinicians have been

recognized at the highest levels. We're proud to have earned these recent honors:

Heart & Stroke Care Leader in North County

Tri-City is home to one of the top Heart and Stroke treatment programs anywhere. The American
Heart Association recently awarded FIVE Gold Awards for our heart and stroke programs—making us
the Gold Standard in the care of some of our community’s most critically ill patients.

American
Heart

American American
Heart Heart
Association. Association.

Mission: Mission:
Lifeline: Lifeline

2020
GET WITH THE GET WITH THE
GUIDELINES. GUIDELINES.

2020
GET WITH THE
GUIDELINES.
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STROKE HEART FAILURE

CBAD Award - Community Impact o" C %

& %
We are extremely proud to receive the Community Impact — Large Company 3"7 1%
CBAD Award recognizing Tri-City Medical Center’s community outreach = 80 ﬂ ) =
efforts and in-kind support for community organizations to “move the % D S
needle” on community health issues and address social determinants ‘3 <

of health. WINNER

Best Maternity Care

Tri-City was recognized by Newsweek and Leapfrog as one of the “Best
Maternity Hospitals 2020”. This award is granted to hospitals that meet
Leapfrog’s rigorous standards for excellence in maternity care — including low
rates of C-section, episiotomy, early elective delivery and following important
protocols to protect moms and babies, among other measures.

Tri-City has also gone more than TEN YEARS without a PICC line infection in
the Neonatal Intensive Care Unit (NICU), a major milestone.

4002 Vista Way, Oceanside, CA 92009 | 855.222.TCMC (8262) | tricitymed.com




