
As the saying goes, 
‘tis the season of giv-
ing, but for one Carls-
bad organization the 
work to create a posi-
tive impact in the com-
munity never stops. 

Inspired by the de-
sire to build philan-
thropy in Carlsbad and 
create both immediate 
and long-lasting im-
pact, a group of citi-
zens partnered with 
The San Diego Foundation to establish the 
Carlsbad Charitable Foundation (CCF) 
in 2007. Know Williams, owner of Rayne 
Water of North County, was the origi-
nal inspiration behind this initiative. Other 
Founding Board Members included Sandy 
and Carlton Lund from The Lund Team, 
Hollyce Phillips, a retired broadcast journal-
ist, and Stefan Prvanov, a financial planner 
based in Solana Beach. 

The philosophy embraced by CCF is 
one that has become known as “giving cir-
cles” in the world of philanthropy. Accord-
ing to Wikipedia, a giving circle is a form of  

participatory philanthropy where groups of 
individuals donate their own money or time to 
a pooled fund, decide together where to give 
these away to charity or community projects 
and, in doing so, seek to increase their aware-
ness of and engagement in the issues covered 
by the charity or community project. The 
Carlsbad Charitable Foundation embodies 
this definition. Estela Mitrani is the Regional 
Affiliates Manager for the San Diego Foun-
dation. She shared, “The Carlsbad Charitable 
Foundation not only enables friends and 
neighbors to give back to programs making 
a difference for people in our community 
but allows us to make that much more of an 
impact by doing it together. Collectively we 
can do so much more than individuals, that 

is why this community giving model is such 
a gift for Carlsbad!”

Each year the Board of Directors decides 
what their area of focus will be for giving. 
Then anywhere from 20 to 60 different non-
profit organizations apply for grants. And in 
2020, CCF gave away its one millionth dollar 
to-date in the Carlsbad community.

The areas of focus for CCF over the years 
has been very comprehensive. They have 
given nearly $200,000 for environmental 
causes and initiatives; over $400,000 for 
health and human services; over $200,000 
to promote arts and culture; nearly $60,000 
to support science and technology and 
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“Does that thing really work as well as the 
TV commercials claim?” Word of mouth has 
long been considered the holy grail to build 
strong brand names and overcome consum-
er concerns or cynicism. The internet age has 
spawned crowdsourcing review platforms such 
as Yelp, Trip Advisor, Angie’s List, and of course…
Google Business Directory. People always want 
proof. And in today’s confusing communica-
tions culture of conspiracy theories and claims 
of fake news, it’s getting harder to know who 
– or what – can be trusted. Where’s the TRUTH?

Since the COVID-19 lockdowns began, busi-
nesses have found an even more critical need 
for credible communications. Face-to-face in-
teractions at trade shows, group sales presen-
tations, or public speaking engagements disap-
peared virtually overnight.

What businesses need: Engagement with 
customers 

Making a meaningful connection with cus-
tomers is not limited to in-person interactions. 
Effective marketers have long used video or film 

to convey marketing messages at the right time; 
to the right audience. After 30+ years in media 
and advertising, Chris Ryan at Ryan Video Pro-
ductions has overseen campaigns for brands 
such as Barilla Pasta, Olive Garden Restaurants, 
Kraft Foods, and many others. All the while, Ryan 
carried a video camera; on vacations, to trade 
shows, family gatherings (Yeah, he was that guy. 
“Put the damn thing away, Chris!”)

Ryan Video marketing wisdom

An effective videographer/producer who is 
targeting consumers and businesses must be 
smart and strategic. Keys to success include:

• �The ability to uncover the target audience’s 
“pain point”

• �Instincts to understand what to say to SOLVE 
that person’s problem

• �An intuitive knack for getting real people 
comfortable on camera…unscripted!

Finding all 3 of these things should be on 
the checklist for any business looking to hire a 
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BRET 
SCHANZENBACH
PRESIDENT & CEO
CARLSBAD CHAMBER 
OF COMMERCE

C
H

A
M

B
E

R
 

› FAMILIES Page 3

SCHOOL NEWS 
Pacific Ridge School Junior 
Supporting Indian School 
Through Art Auction 10

Video: A silver bullet for effective marketers (especially now!)

A  Y E A R - R O U N D  M I S S I O N :  

Giving back in Carlsbad

Several local organizations have benefited from the contributions of the Carlsbad Charitable Founda-
tion (CCF) over the years. 

Chris enjoys making people comfortable in 
front of the camera.
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Healing 
families

At the Chamber’s CBAD Awards 
held In May of 2020, the Mitchell 
Thorpe Foundation earned the 
Nonprofit of the Year award. I had 
an opportunity and the privilege 

to speak 
with the 
f o u n d -
ers, Brad 
and Beth 
Thorp, and 
l e a r n e d 
m o r e 
about the 
past, pres-
ent and 
future of 
their foun-
dation.

The Mitchell Thorp Foundation 
was created in 2009 after their son 
Mitchell (18) succumbed to an un-
known illness after a 5-year battle 
to diagnose and treat him. To this 
day the cause of his illness is still 
unknown. Mitchell was described 
by his parents as a “radiant light”, 
and from this tragedy the Thorp’s 
set off on the mission of “support-
ing families whose children suffer 
from life-threatening illnesses, dis-
eases and disorders by providing 
financial, emotional, and resource 
support to their desperate situa-
tion.” Their purpose is clear: “while 
we cannot cure a child, we can 
help families endure, and bring 
hope to their desperate and heart-
breaking journey.”



The Premier Automotive Group expands with two new The Premier Automotive Group expands with two new 
stores in Carlsbad: Premier Chevrolet of Carlsbad and 
Premier KIA of Carlsbad!  We’re proud to serve the 
Carlsbad and surrounding communities.  We bring the 
Premier Promise to San Diego.  With over 25 dealerships 
nationwide, the Premier Carlsbad stores are some of 
the most exciting yet!  We’re open, stocked with tons of 
new and pre-owned inventory!  Premier Chevrolet and new and pre-owned inventory!  Premier Chevrolet and 
Premier KIA will actively partner with Giving Hope, a 
charity that serves it’s communities with groceries to 
the needy, hungry and food insecure.  

5331 Paseo Del Norte, Carlsbad, CA 92008
877-686-6488 - Sales

877-629-8464 - Service
PremierKiaOfCarlsbad.com

5335 Paseo Del Norte, Carlsbad, CA 92008
760-692-1558 - Sales

760-692-1549 - Service
PremierChevroletOfCarlsbad.com

2021 KIA TELLURIDE

2021 CHEVROLET TAHOE

Hi San Diego!
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Today’s COVID-19 reality has been very 
difficult for Brad and Beth and the Mitchell 
Thorp Foundation. The Thorps are accus-
tomed to visiting the families they support. 
Their greatest challenge is not being able to 
walk through the difficult journeys in per-
son with them and to let them know they 
are not alone. The financial and emotional 
toll that a family battling with a life-threat-
ening illness of a child can be devastating. 
24/7 care and hardship become a way of life. 
Something that makes Brad and Beth very 
proud is the fact that 100% of the families 
they have supported, have not ended in di-
vorce or separation - 78% statically do. They 
have helped reduce the family’s medical 
equipment costs by 50%. They pay the ven-
dors directly and provide advocacy services 
for the family and the hospital. So, the only 
thing a parent needs to worry about is car-
ing for their child.

The other challenge this year has 
been the inability to hold their signature 
events. Each year they host three major 
events. A “Warrior Spirit 5k Run/Walk Fam-
ily Festival”, a “Pillars of Hope Grand Slam” 
event thorough a partnership with the 
San Diego Aviators, and a “Grand Slam  
for Mitchell” baseball tournament. In  
February 2020 they were able to complete 
the 5k but their other two events have 
been cancelled. The next event for the 
Mitchell Thorp Foundation will be their 
Warrior Spirit 5k, starting February 6, 2021. 
The event is being planned as a virtual 
event and you want to be sure to get in-
volved as a participant, create a team, or 

sponsor please visit: www.warriorspirit5k.
org for more information.

The Thorps look forward to returning to 
normalcy post COVID-19 to support and vis-
it their families. They recently had a chance 
to do a drive through visit for a family in San 
Marcos whose 7-year-old daughter is still in 
treatment. This amazing young child held a 
drive-through lemonade stand and raised 
$3,000 dollars. What touches Brad and Beth’s 

hearts is that this child that they have lent 
support to, donated part of her proceeds 
back to the Mitchell Thorp Foundation. How 
amazing is that!

Congratulations again to the Mitchell 
Thorp Foundation for being selected as the 
Nonprofit of the Year. This holiday season, 
we hope you will consider supporting them 
so they can continue with their very import-
ant mission. 

Premier Kia of Carlsbad and Premier 
Chevrolet of Carlsbad are proud to be the 
newest members of the Carlsbad Automo-
tive Dealer community!  Since acquiring the 
Weseloh dealerships in June of this year, 
Premier KIA and Chevrolet have grown by 
leaps and bounds.

With over 25 locations nationwide, the 
Premier Automotive Group of dealers has 
been a leader in innovation and community 
service to its customers and neighbors.  Our 
mission is to help all consumers have an en-
joyable experience in acquiring and main-
taining transportation.  

Tommy Morgan, Executive Manager of both 
Premier KIA of Carlsbad and Premier Chevro-
let of Carlsbad comes to Premier with over 20 
years of automotive dealership experience.  
Tommy prides himself in being a part of the 
communities he works in and has partnered 
with Giving HOPE to help distribute groceries 
to the needy, hungry and food insecure in our 
San Diego communities.  

Premier KIA and Premier Chevrolet of 
Carlsbad have some of the largest invento-
ries of new and preowned vehicles in San 
Diego.  This allows our dealerships to offer 
extraordinary pricing and availability on 
your next car!  Some of the hottest models 
to arrive at our stores are the new for 2021 
completely redesigned Chevrolet Tahoe and 
the all new KIA Seltos, a small SUV with huge 
technology features!  Plus, we pay top dollar 
for trade-ins and are always looking to buy 
quality pre-owned cars, even if you don’t 
buy one of ours!

Working with over 35 banks allows us to 
secure fantastic financing for our customers, 
from Tier-1 perfect credit to folks who have 
had challenges in their lives such as bank-
ruptcies or repossessions.  We know how to 
get you financed with the most competitive 
rates in the marketplace!

All November long, Premier KIA of Carls-
bad and Premier Chevrolet of Carlsbad will 
be celebrating the Holidays and offering 
deeply discounted pricing on all of their 
inventory as well as amazing deals in ser-

vice.  As we receive new 2021 KIA’s and 
Chevrolets, we’ll be moving our 2020’s to 
make room.  There’s no better time to buy 
a new or pre-owned vehicle from Premier 
KIA of Carlsbad or Premier Chevrolet of 
Carlsbad!

Stop by and say hello, the coffee’s always on 
and we’d love to meet our neighbors.  We’re lo-
cated in the Carlsbad Auto Mall at 5331 Paseo 
Del Norte and 5335 Paseo Del Norte in Carls-
bad, right off the 5 Freeway at Cannon Road.  

For a nomination form, 
visit www.carlsbadca.gov 
or call 760-434-2830.

Do you know someone in the 
City of Carlsbad who deserves 
special recognition for outstanding 
community involvement?

Nominations being accepted through February 15, 2021
Citizen of the Year

O F F I C E R S

  CHAIRMAN OF THE BOARD
 Matt Leonard Edward Jones

  CHAIRMAN ELECT
 Catherine Magaña WWM Financial

  TREASURER
 Rich Clark Fuzion Payments, LLC

V I C E  C H A I R S

 Paula Anderson First Citizens Bank
 Adam Jacobs Fortis Fitness and  
  Strength Training & YOGALUX
 John Lek Green Dragon Tavern  
  & Museum, Inc.
 Sue Loftin Loftin | Bedell, P.C.
 Josh Mazur Upstream Consulting

B O A R D  O F  D I R E C T O R S

 Trent Andrews Procopio, Cory,  
  Hargreaves & Savitch, LLP
 Aaron Byzak Tri-City Medical Center
 Dave Geier San Diego Gas & Electric 
 Geoff Gray Park Hyatt Aviara Resort,  
  Golf Club & Spa
 Ahmed Haque Clearway Energy Group
 Laura Henderson North County HR
 Brian Hughes Omni La Coast Resort & Spa
 Rachel Ivanovich Easy Life Management, Inc.
 Mel Landy Howes, Weiler, Landy Planning  
  & Engineering
 Claude Jones Walmart Labs
 Jessica Jones Poseidon Water LLC 
 Chafic Rouhana Wells Fargo Bank
 Ramon Oseguera   The Shoppes at Carlsbad 
 JR Phillips  The JR Phillips Group Inc.
 Don Sando Strategic Results Group 
 Liz Sheahan  Girl Scouts San Diego
 Carl Streicher Cornerstone Home Lending
 Amber Ter-Vrugt Scripps Health
 AJ van de Ven Calsense 
 Mike Weseloh Weseloh Chevrolet Kia
 Bob Westfall Solatube International 
 Scott White New Village Arts Theatre

D I R E C T O R S  E M E R I T U S

 Carlton Lund The Lund Team
 John R. Osborne AT&T
 Don Schempp Torrey Pines Bank Carlsbad
 Lou Storrow Storrow Law, APC 
 Tim Stripe Grand Pacific Resorts, Inc.

A D V I S O R Y  C O U N C I L

 Scott Chadwick City Manager 
 Dr. Benjamin Churchill Carlsbad Unified School District
 Dr. Sunita Cooke MiraCosta College
 Ofie Escobedo Lola’s 7-Up Mexican Market & Deli
 Mayor Matt Hall City of Carlsbad Council Liaison
 Sandy Wilson Camp Pendleton

S TA F F
 Bret Schanzenbach President & CEO
 Carolina Alban-Stoughton Director of Communication 
  and Engagement
 Kathleen McNary Director of Corporate  
  and Member Relations
 Darryl Reitmeyer Director of Sales & Marketing
 Edgar Rodriguez Creative Director
 Kathy Steffen Director of Fun

A S S O C I AT E S
 Advanced Web Offset Carlsbad Business Journal Printing

C H A M B E R  P U R P O S E
The Carlsbad Chamber of Commerce acts as a regional economic 

catalyst, leadership convener and community champion.

C H A M B E R  M I S S I O N

The Carlsbad Chamber promotes business through member  
services, economic and community development, and public  
policy that balances economic prosperity with quality of life.

Published 10 months out of the year by the Carlsbad Chamber of Commerce.  
Subscription price is deducted from dues of Chamber members.

 760.931.8400

 frontdesk@carlsbad.org

 carlsbad.org

  5934 Priestly Dr. 
Carlsbad, CA 92008

 @carlsbadchamber

 @carlsbadchamber

 @carlsbadchamber

 @chambercarlsbad
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The Mitchel Thorp Foundation provides support for families whose children have been diagnosed 
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A new place for your new ride
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A new experience awaits
Park Hyatt Aviara Resort, Golf Club & 

Spa  proudly announces its grand reopen-
ing after the completion of a $50 million re-
sort-wide transformation. The renovation ush-
ers in the next era with an elevated guestroom 
and suite product, new restaurant and bar 
concepts, and 83,000 square feet of upgraded 
meeting and event spaces. Guests will find a 
dramatic redesign to the resort’s striking lobby 
entrance, spacious public areas, and new pool 
offerings, which now features seven distinct 
aquatic experiences.

Already spacious in nature—ranging from 
540 to 2,140 square feet—the 327 gues-
trooms, including 43 suites, have been re-
designed as residential sanctuaries inspired 
by the beauty of the Great Blue Heron, a 
majestic local bird celebrated as progressive, 
self-reliant, tranquil and graceful. 

“Park Hyatt Aviara stands amongst a col-
lection of luxury Southern California resort 
destinations with unique amenities, and 
we are honored to continue to reinvent this 
resort,” said Geoff Gray, General Manager of 
Park Hyatt Aviara. “We are proud to usher 
in this iconic and exceptional resort’s next 
chapter and a new level of understated lux-
ury in Southern California.”

Several new immersive dining experienc-
es accompany the resort’s transformation, 
including a collaboration with Richard Blais, 

an acclaimed chef, restaurateur, author and 
television personality, widely recognized 
from his many appearances on Bravo’s Top 
Chef as well as Food Network. Expected to 
launch early 2021, the restaurant will an-
chor the world-renowned Aviara Golf Club 
and will represent the culinary embodiment 
of Park Hyatt Aviara’s commitment to cele-
brating classic California style and fresh, Left 
Coast cuisine. 

Ponto Lago, set to debut later this fall, will 
immerse guests from across the globe while 
serving inventive Baja California-inspired 
cuisine with a local influence, alongside a 
bespoke bar program and the backdrop of 
incredible ocean views. 

The reimagined living room, aptly named 
Pacific Point, delivers a Pacific Rim-inspired 
menu. Creative fare takes center stage with 
dishes such as octopus poke, Wagyu short 
rib, and roasted and mochi carrots. Expansive 
windows provide guests with uninterrupted 
views of Southern California’s sunset and firep-
its offer a great location for gathering.

Catering to guests of all ages—the young 
and young at heart—a completely rede-
signed pool deck showcases two distinct 
fun-in-the-sun experiences. A serene adult 
pool offers private luxury cabanas, while the 
family pool is complete with a waterslide 
tower and tide pool splashpad and two sto-

ry waterslide tower. Waters’ Edge, the near-
by pool bar, is an all-day casual stop where 
guests can unwind outside with creative 
bites and masterful cocktails (and mock-
tails), taking in the fresh ocean breeze and 
beautiful surrounding views.

The resort has also added two Topgolf 
Swing Suites, an immersive social experi-
ence offering guests of all ages access to a 

premier lounge while enjoying casual fare, 
refreshing beverages and lively music. With 
a floor-to-ceiling screen and a selection of 
virtual games, the Topgolf Swing Suite deliv-
ers a one-of-a-kind simulation that is fun for 
golf enthusiasts and non-golfers alike. 

For more information about Park  
Hyatt Aviara or to book a reservation, please  
visit parkhyattaviara.com 

Educating and Involving Businesses  
to Achieve California’s Recycling Goals

The State of California set an ambitious goal of 75% re-
cycling, composting or source reduction of solid waste 
by 2020, calling for a statewide approach to decreasing 
California’s reliance on landfills, and reduction of green-

house gas emissions. In California, 
businesses generate nearly three 
fourths of the solid waste in the 
state, most of which could be re-
cycled. Here is what you need to 
know.

Assembly Bill (AB) 341 - In 
July 2012, through AB341 the 
State of California established a 
goal to divert at least 75 percent 
of waste from landfills by the year 
2020. AB341 requires that busi-
nesses and multifamily complexes 
implement a recycling program. In 

addition to state laws, the City of Carlsbad requires the 
separation of recycling and trash as per Carlsbad Munici-
pal Code section 6.08.020.

Assembly Bill (AB) 1826 - The next step in meeting 
California’s goal of a 75 percent reduction in waste by 

2020 includes reducing or recycling organic waste head-
ed for landfills. Starting on December 31, 2020, AB1826 
requires all businesses that produce 2 cubic yards of solid 
waste to recycle their organic waste. Organic waste is de-
fined as food waste, green waste, landscape and pruning 
waste, nonhazardous wood waste, and food-soiled paper 
that is mixed with food waste.

Assembly Bill (AB) 827 - Effective July 1, 2020, business-
es who generate 2 cubic yards or more per week of solid 
waste must provide recycling containers to collect products 
purchased and consumed by customers on the premises. 
These containers must be placed adjacent to trash contain-
ers and be visible, easily accessible, and clearly marked. This 
law targets businesses that sell products meant for immedi-
ate consumption. If a business does not sell any of the mate-
rials that would be purchased and consumed by a customer, 
then the business does not have to provide a recycling con-
tainer in all areas where disposal containers are provided for 
customers.

How to Comply with AB1826
The requirement to recycle organic waste can be met 

by taking the following actions:
1. �Implement food waste prevention techniques to re-

duce the quantity of food waste.
2. �Donate surplus food to local food banks and pantries. 
3. �Source-separate organic waste from other waste and 

subscribe to an organic waste recycling service. 
4. �Recycle or compost organic waste on-site, or self-

haul to a recycling or composting facility. 
5. �Multifamily complexes and commercial businesses 

are required to divert green waste. Comply by recy-
cling or composting green waste on site, self haul 
to a composting/recycling facility, or set up service 
with Waste Management. Contact Waste Manage-
ment at (760) 929-9400.

The City of Carlsbad’s Sustainable Materials Manage-
ment Division, Waste Management and The Solana Cen-
ter are sponsoring a FREE Food Waste Prevention 
workshop exclusively for Chamber members on De-
cember 8th from 7:30 a.m. – 8:30 p.m. The workshop 
will cover commercial and organic recycling legislation 
that impacts businesses including:

• AB341, AB1826, AB827 & SB1383
• How to save money while preventing food waste
• �Food waste prevention solutions for back and front of 

the house.

Register for this FREE workshop by going to the Carlsbad 
Chamber website or go to https://tinyurl.com/y4azvbn7. 

FOOD WASTE PREVENTION FOR              
COMMERCIAL KITCHENS 

Strategies to reduce waste, save money & get ahead of state regulations impacting businesses 

FREE Virtual Workshop 

Tuesday, December 8th 
7:30 a.m. — 8:30 a.m.  

 
Register at https://tinyurl.com/y4azvbn7  

Hosted by the Carlsbad Chamber’s Green Business Committee 

Sponsored By: 

 

 

In California, businesses generate nearly three fourths of the 
solid waste in the state, most of which could be recycled.

LORI 
SOMERS
COMMUNITY  
& MUNICIPAL  
RELATIONS  
MANAGER 
WASTE  
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Park Hyatt’s reimagined living room, aptly named Pacific Point, delivers a Pacific Rim-inspired 
menu.
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CURATED BY THE CALIFORNIA COAST

MEET PARK HYATT AVIARA

BE  THE  FIRST  TO  EXPERIENCE  PARK  HYATT  AVIARA’S  DRAMATIC  $50 MILLION TRANSFORMATION. See the reimagined 

 Southern  California  icon  for  yourself  when  you  stay  in  our  newly  designed guestrooms  and  suites. Revel  in  the  coastal 

 lifestyle  as  you  bask  in  the  sun  at  the  brand  new  resort pools  or  let  the expansive  outdoor lawns  be  the  backdrop  for 

 your  next  big  event.  A  new  era  of luxury  is  waiting  for  you at  Park  Hyatt  Aviara. 

Learn  more  at  parkhyattaviara.com  |  +1  760  448  1234
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Flu vs. Coronavirus: 
What’s the difference?

Getting a flu shot is especially important 
this year due to COVID-19. Health experts 
believe the seasonal flu and the virus that 
causes COVID-19 will both be circulating 

this fall and winter 
and could put a 
strain on the health 
care system.

While a vaccine 
for COVID-19 isn’t 
ready yet for public 
use, the seasonal 
flu vaccine is wide-
ly available and 
is considered the 
most effective way 
to prevent the flu. 
Like COVID-19, the 

flu can cause severe illness and even death.
“Getting vaccinated for influenza is the 

best thing you can do to protect yourself 
from the flu while continuing to take pre-
ventive actions to avoid getting COVID-19 
— including frequent hand washing, wear-
ing a face covering, physical distancing and 
avoiding crowds,” says Ghazala Sharieff, MD, 
MBA, Scripps Health chief medical officer, 
clinical excellence and experience.

The following are frequently asked ques-
tions about the flu and COVID-19 and the 
importance of getting an annual flu shot.

1. Is the coronavirus different from 
the flu?

Flu and COVID-19 are both contagious 
respiratory illnesses but are caused by 
different viruses. COVID-19 is caused by 
infection with a novel coronavirus known 

as SARS-CoV-2. Flu is caused by infection 
with influenza viruses. Both can spread 
from person to person.

“Because some of the symptoms of flu 
and COVID-19 are similar, it may be hard 
to tell the difference based on symptoms 
alone, and testing may be needed to help 
determine the cause of those symptoms,” 
Dr. Sharieff says.

2.  What are similarities and differenc-
es between flu and COVID-19 symp-
toms?

Similarities in symptoms between flu 
and COVID-19 include:

• Fever or chills
• Cough
• Shortness of breath
• Fatigue
• Sore throat
• Runny or stuffy nose
• Muscle pain or body aches
• Headache
• �Vomiting and diarrhea in some cases
Symptoms of COVID-19 that are different 

from the flu include loss of taste or smell.
Also, people tend to develop flu symp-

toms one to four days after infection. 
COVID-19 symptoms may appear two to 
14 days after infection.

3. Can I have flu and COVID-19 at the 
same time?

It’s possible to have flu and COVID-19 
at the same time. Experts are still studying 
how common this can be. It’s also unclear 
how the two viruses might interact or af-

fect overall sickness when infecting the 
same person.

4. Is COVID-19 more dangerous than flu?

Flu and COVID-19 can both result in 
serious illness that can lead to hospitaliza-
tion and even death. COVID-19 appears to 
be more deadly than seasonal flu based 
on current data.

5. Should I get a flu shot if I had 
COVID-19 earlier this year?

Yes. Getting a flu shot will not protect 
against COVID-19, but it will reduce the 
risk of flu illness.

“If you had the flu or COVID-19 earlier 
this year, it does not protect you from a 
future flu infection. The best way to pre-
vent seasonal flu is to get vaccinated ev-
ery year,” Dr. Sharieff says.

6.  Should I get a flu shot if I have 
COVID-19?

No. People who have or suspect they 
have COVID-19 should delay getting a flu 
shot even if they have no symptoms.

They should do this to avoid exposing 

health care workers and other patients 
to COVID-19. They should wait until they 
have met the criteria set by the Centers for 
Disease Control and Prevention (CDC) to 
discontinue home isolation.

7.  When should I get a flu vaccine?

September and October are good times 
to get vaccinated. But it can be done as 
late as January or as long as flu viruses are 
circulating.

8.  Where is the safest place to get a 
flu vaccine?

A flu vaccine can be safely received at 
multiple locations, including your doctor’s 
office, health departments and pharma-
cies. Use VaccineFinder to find flu shot lo-
cations near you.

In San Diego County, flu vaccines 
are available at most Scripps Clinic and 
Scripps Coastal Medical Center primary 
care sites, which are open by appointment 
to all Scripps patients. Drive-through vac-
cination is available at many of the sites.

When going to get a flu shot, practice 
preventive measures, including wearing 
face covering and physical distancing.

Golfing, hiking, camping, swimming, surfing, meetings 
or a weekend getaway...

Golfing, hiking, camping, swimming, surfing, meetings 
or a weekend getaway...

County Airports
* Agua Caliente * Borrego Valley * Gillespie Field

* Fallbrook Airpark * Jacumba * McClellan-Palomar
* Ocotillo * Ramona

County Airports
* Agua Caliente * Borrego Valley * Gillespie Field

* Fallbrook Airpark * Jacumba * McClellan-Palomar
* Ocotillo * Ramona

McClellan-Palomar Airport in Carlsbad is a gateway to 
San Diego’s North County. The new passenger terminal at the 

airport includes a restaurant, Wi-Fi access and rental car desks. 
Located at the core of  San Diego County, Gillespie Field 

is a combination airport and business park with excellent 
accessibility, globally via air, locally by rail and regionally 

via multiple freeway collections. 

videographer. It could be a brand video, 
customer testimonial, product demonstra-
tion, or educational video. Finding a vid-
eographer with a marketing and advertising 
background can be a real challenge…and 
an asset!

Top video needs in 2020

Ryan Video Productions has been busy 
during the pandemic, offering essential 
marketing support to businesses for a vari-
ety of video needs. Here are the Top 3 video 
needs for businesses:

1. Product Training, Educational & 
Demonstration Videos: substituting 
in-person training.

2. Social Media Content: Video Blogging, 
Product “romancing” and influencer com-
munications have taken on a greater role as 
people spend more time online.

3. Brand Pivot or Re-fresh: Many 
businesses have modified operations and 
have made their web presence a priority. 
Good websites need good video, both for 
customer engagement but also for Search 
ranking. Video helps your SEO.

Chris Ryan and his strategic videos follow 
a narrative that meets the customer right 
where they are in the decision-making pro-
cess. These are the milestones along your 
customer’s journey:

• �Articulate or illustrate my need so that 
I believe you understand me and what 
I want

• Give me hope: a solution to my situation

• �Explain how it works in plain language 
(not superlatives and hyperbole)

• �Show me evidence or proof: Testimoni-
als from those who have benefitted, and 
who I can trust

• �Make the next step easy: a call-to-action 
that works

Ryan Video Productions has been doing 
this successfully for global businesses for 
years since Chris’ defection from Corporate 
Marketing Agency life. “I feel so free now!” 
says Ryan. “I used to allow my creative ideas 
to make money for The Boss, but now I’m 
able to channel that creativity and make it 
work for my own clients, whether they be 
start-ups or huge multi-national brands.”

If you’re interested in learning more about 
Chris’ process and work, see for yourself and 
visit www.RyanVideoProductions.com.

 Chris utilized the talents of fellow Carlsbad Chamber members Marcy Browe (Marcy Browe Pho-
tography) and Adam Jacobs (Fortis Fitness & Strength Training and YOGALUX) to assist with acting. 

› VIDEO 
Continued from Page 1

Flu and COVID-19 are both contagious respiratory illnesses but are caused by different viruses.

DR. GHAZALA 
SHARIEFF, MD, MBA
CHIEF MEDICAL 
OFFICER, CLINICAL 
EXCELLENCE AND 
EXPERIENCE
SCRIPPS
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This holiday season, local businesses count on you
The Village Beat article for the Novem-

ber/December issue of the Carlsbad Busi-
ness Journal usually writes itself. These 
two months, other than high summer, 
are usually two of the busiest months in 
Carlsbad Village. With events galore to 

write about, an em-
phasis on holiday 
gift buying and the 
shop local move-
ment, downtown 
Carlsbad is a natural 
focal point during 
this time. Due to 
our new normal, 
however, this article 
was a bit harder to 
write.

Normally, at this 
time, the down-

town businesses 
would be coming off a remarkably busy 
weekend created by the Carlsbad Village 
Faire. That event heralds the beginning 
of the holiday season in the Village. That 
is soon followed by Small Business Satur-
day which kicks off a series of festive holi-
day events including window decorating, 
musical programs, shopping events, and 
even a charity event with Santa that raises 
thousands of dollars for local animals in 
need. The activities in the last two months 
of the year are a bit of a whirlwind, de-
signed to connect people to Carlsbad Vil-
lage, and always guarantee a strong finish 
to the year for our small businesses.

But how will things look this year? It is 
our hope that with the spotlight on the 
plight of small businesses in America due 
to the effects of the health pandemic, and 
with the Small Business Saturday move-
ment turning 10 this year, that main street 

will shine this holiday season. We think this 
is the year that locals will be even more 
committed to shopping locally, and our 
dollars will stay in our community to make 
us even stronger. The Village might not of-
fer the usual event-driven fanfare of year’s 
past due to public gathering restrictions, 
but the boutiques, salons, restaurants, and 
service businesses are as strong as ever. 
Carlsbad Village is still the optimum des-
tination for shopping, dining, and playing 
during this holiday season regardless of 

new limitations. 
When you visit Carlsbad Village, you 

will notice a little artistic inspiration on 
many business windows. Starting in No-
vember, “Feels Like Fall in The Village” kicks 
off fall-inspired window painting by local 
artist Monica Martin. Sponsored by First 
Team Real Estate Carlsbad Village, 
with support by the City of Carlsbad Cul-
tural Arts Office, this temporary public art 
initiative will bring festive fall leaves to our 
seaside town. The second phase of this 

program will kick off in December with a 
holiday inspired theme. Look for more col-
laborative art initiatives from the Carls-
bad Village Association and the Cultur-
al Arts Office as we connect local artists 
with the business community in 2021.

Feel like going on a treasure hunt in Carls-
bad Village? Players will use their wits and 
wisdom to explore and discover downtown 
Carlsbad including historical sites, local art, 
and of course, excellent shopping and din-
ing locations, for opportunities to win great 
prizes from Carlsbad Village businesses. This 
fun and interactive virtual game will be re-
leased Saturday, November 7th and will run 
three weeks, culminating on Small Business 
Saturday November 28th. 

Don’t forget that Gift Carlsbad is here 
and waiting to make your local shopping 
as easy as can be. Whether for holiday gift 
giving or employee recognition, gift cards 
provide a variety of options. With over 70 
Carlsbad businesses on www.giftcarls-
bad.com (and growing every day) you 
are sure to find the perfect gifts. When 
you buy a $75 gift card to a participating 
business, you will get a $25 bonus card 
on top for free! A $40 card will get you a 
$10 bonus and a $25 card will get you a $5 
bonus. You simply cannot go wrong. And, 
the best part, is that the businesses will re-
ceive funds from this program right away; 
they don’t have to wait until the card is 
redeemed. Think of it as a local small busi-
ness stimulus of sorts.

Be sure to connect with the Carlsbad 
Village Association on Instagram and Face-
book and to subscribe to our weekly eNews-
letter at www.carlsbad-village.com to 
stay up to date on Carlsbad Village activities. 
Help our small business make a strong finish 
to 2020. Come experience Carlsbad Village!

CHRISTINE  
DAVIS
EXECUTIVE 
DIRECTOR
CARLSBAD  
VILLAGE  
ASSOCIATION
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Carlsbad  
Holiday Bazaar

SATURDAY, DECEMBER 12, 2020   |   8:00AM TO 1:00PM

5 9 3 4  P R I E S T L Y  D R I V E ,  C A R L S B A D ,  C A

OVER  
200  
VENDORS!
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What’s the 411 on audiences today? 
Audience development is an ongoing 

priority to support an arts organization’s 
mission. Now, most arts organizations 
have redefined themselves by creating 

a virtual identity. 
Like all of us, they 
eagerly await the 
return of in-person 
arts events. So, how 
are local arts orga-
nizations maintain-
ing audience re-
lationships? Three 
Carlsbad organiza-
tions, the Museum 
of Making Music, 
New Village Arts 
and the Carlsbad 

Community Theater share lessons learned 
and strategies in the midst of the new re-
ality for audience development.

MUSEUM OF MAKING MUSIC
Executive Director 

Carolyn Grant shares 
her insights. 

How has MOMM’s 
relationship with its 
audience changed?

Our audience has 
moved from physical 

to virtual mostly via virtual MoMM@Home 
and Live@MoMM programs. “Live” audi-
ences are small, but the ripple effect lives 
longer with most garnering hundreds or 
even thousands of views. We are finding 
new audiences because time and location 
are no longer boundaries.

How are you reaching donors and 
patrons?

We are very humbled by our dedicated 
core supporters who attend no matter what 

or how we present programming. Donor 
engagement has moved to one-on-one. It’s 
even harder to connect with our members 
as they typically were engaged by attend-
ing events or visiting the Museum. This is 
especially noticeable with the interactivity 
of families with young children. We have 
received compliments about how quickly 
our staff adapted which has helped our au-
dience stay connected to music.

How has your long-term approach to 
audience development been modified?

It will likely include a hybrid model once 
we establish our new normal.

NEW VILLAGE ARTS
Managing Director 

Alex Goodman rep-
resents NVA’s perspec-
tive.

What have you 
learned about your 
audience?

Our digital audience 
has diverse interests. Showcasing our fa-
miliar faces performing has engaged our 
longtime patrons while unique offerings 
like dance classes or cooking demonstra-
tions have attracted new visitors. We know 
our patrons still love and miss us as our 
fundraising efforts have been particular-
ly fruitful these past six months. We have 
connected through Zoom, phone calls, 
mailings, personalized thank-you letters, 
socially distanced in-person meetings 
and every other way that we can come up 
with; e-newsletters and social media have 
continued to be strongest. 

Does your audience have different 
expectations of NVA now?

Absolutely! Most are very sympathetic 

to our situation. I think most patrons have 
gained a new appreciation for the impor-
tance of non-profits in their communities.

What responses has NVA received 
from audience members?

NVA held its first-ever streaming Lat-
inx Drag Show as part of our Hispanic 
Heritage Month Celebracion. During the 
event, we received several texts, Facebook 
messages and emails from patrons letting 
us know how much they enjoyed and ap-
preciated the event. One patron wrote, 
“This was so great! The absolute essence 
of inclusion! Drag. Latinx. Virtual. Free. This 
made me so happy.”

CARLSBAD  
COMMUNITY  
THEATRE

Board President Jon 
Lash responds to the 
following questions:

How has your audience changed?

Our audience has changed so much. 
Our community loves to see their fam-
ily and friends up on the stage. We have 
moved to recorded online and virtual per-
formances, but there’s a disconnect with-
out audience participation. 

How have you stayed in touch with 
your audience? 

We reconnected through YouTube 
premieres of past shows. The chat feed 
with its ongoing messaging is a great at-
tribute, allowing us to connect with our 
audience. We can reminisce about the 
show, have patrons ask questions and 
we play trivia. 

What’s your favorite recent exchange 
with CCT’s audience?

There is one simple phrase that comes 
up every time from audience and per-
formers “WE MISS YOU!” And, we miss 
them too!

RICHARD L. 
SCHULTZ 
CULTURAL ARTS 
MANAGER
CITY OF CARLSBAD
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Without live audiences allowed in different local cultural venues, many organizations are working 
on creating a virtual identity. 

MATT  
SANFORD
ECONOMIC  
DEVELOPMENT 
MANAGER
CITY OF CARLSBAD
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 150 days

Five months into a new position would 
usually mean feet are on the ground, you 
probably know where the essential office 
amenities – like the coffee machine, copier, 
and supply rooms – are located, the majority 
of coworkers are becoming a familiar sight, 
and you are getting to know your work pret-
ty well. 

For this economic developer, the first 150 
days have been a little bit different. Start-
ing a new position during a pandemic has 
meant I still have no idea where the coffee 
machine or copier are. I haven’t met most of 
the colleagues I work with in person, but I 
can tell you every single person I’ve worked 
with at the city has been a champion for its 
businesses and residents. My feet hit the 
ground pretty quickly and due to the nature 
of the work, it was a sprint from the get-go.

Like running track, I can tell you a sprint is 
a great way to get going. One foot in front 
of the other, it’s reacting to the environment 
around you and moving as quickly as pos-
sible to get to where you need to be. In my 
case, it was evaluating the current economic 
circumstances – a public health emergency, 
a stay-at-home order, a business shutdown, 
and ever-changing industry guidance – and 
developing a suite of programs and services 
to address them. 

Over the summer, my department, the 
Office of Innovation + Economic Devel-
opment launched a survey of Carlsbad 
businesses. We needed to understand the 
most crucial pain points, which ended up 
being access to capital, lack of customers 
and an uncertain operating environment. 
From there, we deployed the Carlsbad 
Business Loan Program (carlsbadca.gov/

loan) which pro-
vides financial relief 
for small business-
es. We also estab-
lished a relationship 
with the National 
Conflict Resolu-
tion Center to help 
mediate landlord/
tenant disputes due 
to COVID-19. 

As things began 
to open back up 
and with some visi-

tors still making their way to Carlsbad, we 
made it easier for businesses to activate 
outdoor space and removed the associat-
ed fees to do so. We visited every hotel in 
the city to provide safety messaging and 
materials for visitors to Carlsbad. Along 
with the Chamber and Carlsbad Village  
Association, we launched Gift Carlsbad 
(GiftCarlsbad.com) – a shop local gift card 
bonus program that stretches residents’ 
dollars, and drives revenues to Carlsbad 
businesses quickly. Since in-person meet-
ings are still a challenge, we launched a 
new webpage to give businesses the lat-
est data about Carlsbad’s economy and 
what it’s like to have a business here (carls-
badca.gov/DoingBusiness). Because talent 
is still a priority for innovative businesses, 
but travel and in-person recruiting are dif-
ficult, we reimagined and relaunched our 
city-wide talent recruitment site (Carls-
badLifeinAction.com).

Through it all, we collaborated with 
our partners to maximize impact. Work-
ing more closely than ever, the Carlsbad 
Chamber, Carlsbad Village Associa-
tion, and Visit Carlsbad have been essen-
tial in relaying clear information to our 
businesses. We’ve now collectively sent 21 

Joint Communications to Carlsbad Busi-
nesses so that every business is receiving 
the same critical information and updates. 
More importantly, these organizations 
have been conduits to relay individual 
and widespread business issues to the 
city to help find solutions. Through them 
and others, I have started to get to know 
Carlsbad entrepreneurs and startups, 
small businesses, large corporate partners, 
innovation companies, manufacturers 
and more. These conversations, meetings 
and site visits with businesses have really 
shown more than anything that Carlsbad 
businesses are tenacious, innovative and 
resilient. Even in these tough times, there 
has been immense optimism for the fu-
ture and what’s to come.

Now, with some stability in the operating 
environment, I am looking ahead and mov-
ing into a stride – the more deliberate, stra-
tegic pace that is still a fast pace, but meant 
for endurance. We are again surveying 
Carlsbad businesses on current COVID-19 
impacts and ongoing challenges. This will 
help inform our approach and priorities 
down the stretch; I encourage every Carls-
bad business to participate (carlsbadca.gov/
BusinessSurvey).

Over the next 150 days, I’ll be focusing on 
developing longer term economic develop-
ment goals and priorities. I also look forward 
to meeting more of you, getting a better un-
derstanding of your business, and working 
with and through you to develop Carlsbad’s 
economy.

Every hotel in the city has been provided with safety messaging and materials for visitors to Carlsbad.
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nearly $200,000 for civic society. The list 
of recipients over the years reads like a 
“who’s who” list in Carlsbad: Carlsbad 
Boys & Girls Club, Aqua Hedionda La-
goon Foundation, Carlsbad Commu-
nity Theatre, Carlsbad Music Festival, 
Carlsbad Unified School District, Kids 
for Peace, New Village Arts, and Solu-
tions for Change, just to name a few. 

However, CCF is not just trying to make 
an impact in the short term. Half of every 
dollar raised goes into immediate grant 
making each year and the other half goes 
into an endowment for long-term giving 
and stability. Their current endowment is 
over $850,000.

The Chair of the Board for 2020 is Justin 
Peak, a financial advisor in Carlsbad with 
Edward Jones. When discussing the im-
pact of CCF, Justin shared, “For more than 
a decade, hundreds of community mem-
bers have joined together to invest in 
programs that advance quality of life for 
all who live, work and enjoy Carlsbad. Sur-
passing $1 million in giving to the Carls-
bad community is a significant milestone 
for our members and a testament to the 
power of collective philanthropy in the 
region.”

Membership in the Carlsbad Charita-
ble Foundation entails a $1,000 annual 
donation, or $1,500 contribution to be a 
business member. And due to the gener-
ous Matt McLaughlin Live Here, Give Here 
program through the San Diego Foun-
dation, every dollar donated to the CCF 
is matched dollar for dollar. Justin Frank, 
the Co-Owner of Bread and Cheese 
Eatery in Carlsbad is the Membership 
Coordinator this year for CCF. When 
asked about the value of being a mem-
ber of Carlsbad Charitable Foundation, 
he shared, “CCF has been a great way 

to give back to my community. I love 
that by giving to CCF, I’m really giving 
to multiple local organizations! Couldn’t 
be happier to be part of such a great or-
ganization based on helping people in 
OUR community.”

To find out more about the Carlsbad 

Charitable Foundation, including how 
you can get involved, visit their website 
at www.sdfoundation.org/programs/re-
gional-affiliates/carlsbad. Thank you to the 
visionaries who started CCF! And here’s to 
millions more dollars being poured back 
into our community!

› CARLSBAD 
Continued from Page 1

2020 General  
Election Results

The Carlsbad Chamber of 
Commerce has been following 
the races featured in its 2020 
Voter Resource Guide published 
in October. 

As of press time, 80.7% of the 
vote in San Diego County had 
been counted.  Here are the re-
sults at that time.  Proposition #’s 
are state-wide. The 2020 election 
will be certified on December 3.

CARLSBAD CITY COUNCIL –  
DISTRICT 2

Keith Blackburn	 54.27%
Lela Panagides	 41.22%

CARLSBAD CICY COUNCIL –  
DISTRICT 4

Teresa Acosta	 57.06%
Phil Urbina	 42.94%

U.S. REPRESENTATIVE –  
49TH DISTRICT  
(San Diego & Orange Counties)

Mike Levin	 53.23%
Brian Maryott	 46.76%

STATE ASSEMBLY –  
DISTRICT 76

Tasha Boerner Horvath	 55.80%
Melanie Burkholder	 44.20%

PROP 15
Property Tax to Fund Schools,  
Government Services 

YES	 48.2%
NO	 51.8%

PROP 20
Parole Restrictions  
for Certain Offenses

YES	 37.8%
NO	 62.2%

PROP 21
Expands Governments’  
Authority to Rent Control 

YES	 40.2%
NO	 59.8%

PROP 22
App-Based Drivers  
and Employee Benefits 

YES	 58.5%
NO	 41.5%

PROP 24
Amends consumer  
Privacy Laws.

YES	 55.9%
NO	 44.1%
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Pacific Ridge School Junior Supporting  
Indian School Through Art Auction

Rancho Santa Fe 
resident Satvik Sa-
ripalli is hoping a 
celebration of Pacif-
ic Ridge School stu-
dent art will benefit 
underserved girls in 
Bangalore, India.

The Pacific 
Ridge School 
junior is spear-
heading an online 

art auction that will 
showcase art from Pacific Ridge students 
and the local community with proceeds 
going to Sahasra Deepika (meaning ‘a 
thousand lights’); which houses and edu-
cates underprivileged children in Banga-
lore, India. 

Due to the pandemic, many students at 
Sahasra Deepika have been forced to learn 
from home. Moreover, most of the families 
live in extremely poor conditions and do 
not have devices for online classes or for 
completing homework.

Satvik’s family has been supporting the 
Indian school for years through various 
fundraising efforts. After learning about 
different ways to positively impact com-
munities through Pacific Ridge’s service 
learning program, Satvik is taking a solo 
turn at supporting the school.

During his freshman and sophomore 
years, Satvik has worked with three differ-
ent student service groups. He has helped 
provide tutoring to the Bressi Ranch Boys 
and Girls Club and fundraised to pur-
chase computer consoles for children in 

hospitals. Currently, he is a part of a group 
working with various organizations to 
support communities with large migrant 
and refugee populations.

“After seeing how much of an impact 
I could make through service learning at 
Pacific Ridge, I was inspired to do more 
and take on this challenge.”

Over the summer, after coming up 
with the idea for the art auction, Satvik 
teamed up with Pacific Ridge’s new Direc-
tor of Service Learning, Germaine Jackson 
and studio art teacher Raymond Oakes.  
Through Pacfic Ridge, Satvik connected 
with Bret Schanzenbach, CEO of the Carls-
bad Chamber of Commerce and Mayor 
Matt Hall, who provided advice about how 
to involve the community and introduced 
Satvik to Auctria, a web-based platform for 
holding the auction.

“This year’s service learning theme is 
Moments into Momentum. Satvik is tak-
ing a moment like the pandemic and 
creating positive momentum around 
service and student support,” Jackson 
said. “We are proud of his efforts to en-
sure children at the Sahasra Deepika 
Institute have access to an equitable  
education.”

Satvik is in the process of acquiring art-
work from the PRS student body for the 
auction. Bidders will also have the op-
portunity to purchase photography or 
videography services such as a one-hour 
photoshoot or video coverage of an event 
contributed by Pacific Ridge School com-
munity members.

The auction will take place from No-
vember 15 to January 5 and will be held 
online through Auctria. Satvik’s goal is to 
raise at least $1,000 for the Sahasra Deep-
ika Institute which will go towards buying 
devices that will support remote learning 
and can be used in the classroom once 
the pandemic passes.

“Contributing artwork or bidding at the 
online auction is something we can do in 
spite of the coronavirus,” he said.

“The donations will help people who 
are struggling far more than we are.”

For more information or to donate,  
please contact Satvik at communications@
pacificridge.org.

When it comes to the sciences at 
MiraCosta College, nothing—not even 
the COVID-19 pandemic—is going to get 
in the way of student success. Just ask the 
recipients of more than 3,000 lab kits, con-

taining everything 
from blood typ-
ing chemicals to 
animal organs for 
at-home lab work, 
after their classes 
were moved on-
line because of 
pandemic-related 
campus closures.

“This has been a 
monumental effort, 
a collaborative ef-

fort, among our facul-
ty, instructional lab associates, and admin-
istrative services professionals to ensure 
our students are afforded lab instruction 
across the sciences during this pandemic,” 
said Mike Fino, MiraCosta College’s dean 
of math and sciences.

The effort entailed moving the entire 
science lab curriculum online within 
just a few months to prepare for the fall 
semester, a process that included deter-
mining what the in-home labs would 
include and assembling some kits in-
house, while purchasing other kits from 
a vendor.

MiraCosta College also arranged to 
get the lab kits into the hands of its stu-
dents through on-campus distributions, 
in-home deliveries for those lacking trans-
portation options, and some were mailed 
to students living out of the region. One 
kit was sent to a MiraCosta College stu-
dent in Belgium. Another was sent to a 
student in Virginia.

Microscopes were sent to the homes 
of microbiology students. Biotechnology 
kits include the same equipment—such 

as polymerase chain reaction machines—
used in sophisticated lab analyses. In all, 
3,023 students received at-home lab kits 
to ensure they would receive the same 
kind of experience as they would in a lab 
on campus. Students were also provided 
with all necessary protocols and safety 
recommendations.

Biotechnology major Daria Sharko said 
the impact on students goes beyond what 
is being taught. “It shows how much the 
college really cares about us and it does 
a lot for our confidence,” Sharko said. “I’m 
thankful for the college to provide us with 
the opportunity to keep going.”

Keeping it going for students has meant:
Collecting and organizing 9,504 com-

ponents for 288 anatomy dissection lab 
kits, including 864 animal organs.

Assembling and distributing 2,018 pri-
mary and supplemental lab kits to support 
35 sections of nine chemistry courses.

Assembling 7,500 different items for lab 
kits distributed to 150 microbiology stu-
dents.

Assembling 5,500 components in 62 
lab kits delivered to students in support of 
their biotechnology coursework.

Assembling 256 blood-typing lab kits 
sent to physiology students.

Some $350,000 in CARES Act funding 
helped pay for the effort.

“Being able to replicate a hands-on lab 
experience is a game changer for a lot of our 
students,” said Biology Professor Raymond 
Clark. “This transition to online courses has 
been really challenging for students for a 
variety of reasons, but overall MiraCosta Col-
lege has done an excellent job leveraging 
our resources in helping students succeed, 
which is why we’re here.”

The transition underscores MiraCos-
ta College leadership in STEM-relat-
ed instruction. MiraCosta is home to a 

groundbreaking baccalaureate program 
in biomanufacturing and is among the 
initial cohort of 15 California communi-
ty colleges securing approval from the 
California Community Colleges Board 
of Governor’s to offer a pilot bachelor’s 
degree program. MiraCosta College’s  
Nordson STEM Learning Center was 
honored with a 2018 Inspiring Pro-
grams in STEM Award from INSIGHT 
Into Diversity, the oldest and largest 
magazine dedicated to promoting di-
versity in higher education. Opened in 
fall 2017, the Nordson STEM Learning 
Center provides an enhanced academic 
environment equipped with the latest 
computer equipment and software, tu-
toring areas staffed by peers and facul-
ty, independent and group-study areas, 
reference materials, and resources, such 
as microscopes, slide sets, graphing and 
scientific calculators.

 When classes went online and the 
Oceanside Campus was shut down, fac-
ulty and professional staff went to work 
ensuring the STEM learning and tutoring 
center services continued unabated.

“We were rapidly able to change our 
operational modality and go to online 
tutoring,” said Clark, the center’s faculty 
coordinator. “It was a Herculean effort, but 
we were able to offer online sessions via 
Zoom with services that now include vir-
tual study rooms,” Clark said.

Said Senior Science Lab Associate Ma-
nesseh Park, “Obviously, we’d all prefer to 
be back in the lab, but this is pretty close 
to the same experience. I am so proud to 
be a part of this MiraCosta College family. 
These are different times, this is the new 
normal, and we’re all trying to adjust. It has 
truly been a rewarding, worthwhile expe-
rience for all the faculty and professional 
staff involved.”

With just a few months to prepare for the fall semester, MiraCosta Collage moved their entire science 
lab curriculum online and also arranged to get the lab kits into the hands of its students.

MS. GERMAINE 
JACKSON
DIRECTOR OF 
SERVICE LEARNING  
& SCIENCE CENTER 
PACIFIC RIDGE SCHOOL
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MIRACOSTA College brings the labs to students during the pandemic

Pacific Ridge School junior, Satvik Saripalli is 
spearheading an online art auction to benefit 
children in Bangalore, India. 

DR. SUNITA  
“SUNNY”COOKE
SUPERINTENDENT/ 
PRESIDENT
MIRACOSTA  
COLLEGE
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3146 Tiger Run Court, Suite I-108
Carlsbad, CA 92010
Shelly Tinder (760) 599-6111

BUILDING FEATURES
• Unit Sizes from 854 - 4,700 SF
•  High Quality New Construction
•   High Visible Identity at the Corner  

of Palomar Airport Road and Melrose Avenue
• Parking Ratio 3.3/1,000
• On-Site Leasing Office
• Flexible Lease Terms Available

Phase II – Now Open

3141 Tiger Run Court, Suite 104, 
Carlsbad, CA 92010
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CBAD 
HAPPYHOUR

V I R T U A L  S P E E D  N E T W O R K I N G

M I X  Y O U R  C O C K T A I L  A N D  C O N N E C T  W I T H  O T H E R  C H A M B E R  M E M B E R  B U S I N E S S E S  V I R T U A L L Y !

WEDNESDAY  NOV 18, 2020  5 - 6 PM

Strategies to reduce waste, save money & get ahead  
of state regulations impacting your business

W E B I N A R

Food Waste Prevention  
for Commercial Kitchens
TUESDAY, DECEMBER 8  |  7:30 AM 

FIRST FRIDAY 
BREAKFAST

FRIDAY, DECEMBER 4  |  7 - 9:30 AM

“ Marketing for a Cause –  
Giving Back” - Non-Profit Forum

Many businesses do not know what cause-related marketing means and, yet, it is a 

more than $2 billion industry! It benefits both the giver and the receiver. Come learn 

about marketing for a cause, how it can help your business grow and benefit the 

community at the same time

Chef Tyler Smith 
Cooking Class

C A R L S B A D  Y O U N G  P R O F E S S I O N A L S

THURSDAY, NOVEMBER 19, 2020  |  4 PM - 5:30 PM

REGISTER: 
Join us for a fun & interactive class, where you 
will learn together how to make a fancy dish 
(simply) while having fun with fellow young 
professionals in t he community. web.carlsbad.org/events

FIRST FRIDAY 
BREAKFAST

FRIDAY JANUARY 8  |  7 - 9 AM

• Identify creative solutions to overcome your challenges

• Create at least one new immediately implementable action step

• Get clear on what’s REALLY in the way of you  achieving your goal
LEISA REED

Achieve Your Goals Using 
Your Creative Mind
Think outside the box and find and implement  
new pathways to grow your business

Getting to know this year’s Workplace MVP
Seven months into the global 

pandemic, we decided to catch 
up with the winner of the 2020 
CBAD Awards for Workplace 
MVP, Danae Kasarjian. Danae is 
the office manager at Calsense, 
a company that develops cus-
tom irrigation solutions for the 
government industry, and an 
active member of the Carlsbad 
Young Professionals. 

What was your reaction 
when you heard you had 
won the Workplace MVP 
CBAD Awards?

Honestly, I was shocked. I was sitting at 
my desk eating a pint of Ben and Jerry’s Ice 
Cream when they announced my name. I 
heard two of my coworkers scream from 
their offices and I was just like “Wait, what?”. 
It was such an honor to receive the Award, 
especially going up against someone so ac-
complished and distinguished.  

Since your nomination and the 
awards show, so much has happened. 
How have you adapted during these 
past months to keep your company 
going?

I think the number one thing was trying 
to keep the culture going. With most of our 

workforce shifting to WFH life, it 
made keeping the culture alive 
hard. We started having themed 
Friday Quarantini’s, where every-
one in the company joins, has 
a drink, and unwinds after the 
week while discussing topics or 
dressing up. I think keeping that 
connection is very important 
during this time. For some, it is 
the highlight of their week. 

Personally, are there any 
particular skills that you 
have acquired to thrive 

during this time?

Cooking! I don’t like going to the grocery 
store, so I started ordering an organic pro-
duce box from my local Acai Bowl shop, 
Juice Wave. I get different items each week, 
so it has been super fun to experiment with 
the different produce. 

What do you like the most about 
working at Calsense?

The people. I am surrounded by so many 
amazing people who inspire me daily to be 
better. I am constantly learning and growing 
and working with a team of people who 
have a common goal of helping to save the 
environment.

What recommendations do you have 
for people who are in your same 
position so they can succeed during 
this time?

Be easy on yourself. Do the best you can 

every day. Don’t be afraid to ask for help. 
Never stop growing. Make sure to have fun 
and laugh daily. Always treat people the way 
you would like to be treated. 

MEMBERDIGEST
S P E A K I N G  F O R  B U S I N E S S ,  L I S T E N I N G  T O  T H E  C O M M U N I T Y

KATHLEEN  
MCNARY
DIRECTOR OF 
CORPORATE  
& MEMBER  
RELATIONS
CARLSBAD CHAMBER  
OF COMMERCE
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Danae Kasarjian receives her Workplace MVP CBAD Award from the Chamber’s President & CEO, 
Bret Schanzenbach.
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a business built on your trust + referrals

JR Phillips 
866.883.6065
info@phillipsandco-re.com
phillipsandco-re.com

DRE License #01900878 

Catherine M. Magaña
Managing Partner, CFP®

catherine@wwmfi nancial.com

LIVE YOUR LIFE...

2131 Palomar Airport Road, Suite 330 • Carlsbad, CA 92011
www.wwmfi nancial.com

760.692.5190 offi ce
760.692.5162 fax

• Asset Management 
• Financial Planning 
• Estate Planning 

Scott McClatchey
Wealth Advisor, CFP® 

scott@wwmfi nancial.com

BURGLAR, FIRE, ACCESS CONTROL, VIDEO, 
PATROL, GUARD, ALARM RESPONSE, 

INTERNET VIDEO MONITORING,
HOME AUTOMATION

www.RSFsecurity.com • info@rsfsecurity.com

TOTAL
SECURITY,
WITHOUT
COMPROMISE

BURGLAR, FIRE, ACCESS CONTROL, VIDEO, 
PATROL, GUARD, ALARM RESPONSE, 

INTERNET VIDEO MONITORING,
HOME AUTOMATION

www.RSFsecurity.com • info@rsfsecurity.com

TOTAL
SECURITY,
WITHOUT
COMPROMISE

www.edwardjones.com

Matt Leonard, AAMS®
Financial Advisor
.

2121 Palomar Airport Rd
Suite 100
Carlsbad, CA 92011
760-438-1037
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Make your financial
future a priority.

Member SIPC

In Our 13th Year Serving North County 
San Diego Helping Families:

• Planning for a dignified retirement.
• Educating their children and grandchildren.
• Creating a legacy strategy.

Let us help you with 
what is important to 
your family!

M E M B E R  R E N E W A L S

4TelecomHelp, Inc.
A/C Doctors.tv, Inc.

Alternative Energy Systems Consulting 
Inc.

American Society for Quality
Any Budget Printing & Mailing

ARAMCO - Purchase, Refinance, Reverse
Arbor Scientia

Audeo Charter School II
Bandemer Accountancy Corp.

Banner Bank
Beach Plum Kitchen

Beach Terrace Inn
Black Rail Kitchen + Bar

Bluewater Grill Seafood Restaurant and 
Fish Market

Boys & Girls Clubs of Carlsbad -  
Village Branch

Brookdale Carlsbad
Buddha Teas

Burke & Domercq, LLP
California State University San Marcos

Capital Legacy Law, Inc.
Carlsbad by the Sea Hotel
Carlsbad Coastal Dental,  

Michael Thylin, D.D.S
Cloudforia

Coldwell Banker Realty Carlsbad
Comfort Suites Oceanside  

Camp Pendleton Area
COOLA Suncare

Dancin' Soul Boutique
Dillon, Miller & Ahuja, LLP
Direct Carpet Unlimited

E.P.I.C. North County Conscious  
Living Magazine

Ebullition Brew Works & Gastronomy
Edward Jones (Mark Mertsoc,  

Financial Advisor)
Electric Vehicle Association of San Diego

Elite Teepees LLC
Engel & Völkers Carlsbad

Estate and Trust Law, Professional Law 
Corporation

Executive Compass
Express Employment Professionals

Faith Community Church
Famulare Jewelers
First Citizens Bank
Gems of La Costa

GlenBrook Health Center
Green Dragon Tavern & Museum

H.G. Fenton
Hilton Garden Inn Carlsbad Beach

Homewood Suites by Hilton Carlsbad
Intesa Communications Group

JDog Junk Removal & Hauling Vista
JK Dots 'Dippin Dots' Ice Cream

KingBenefits Insurance Solutions, Inc.
Law Offices of Stanley D. Prowse

Leap Coffee, LLC
Leucadia Wastewater District

LifeCORE Fitness
Lobster West

Macy's Carlsbad
Marcy Browe Photography

Mas Fina Cantina
McClellan-Palomar Airport
Milton's Baking Company
Mitchell Thorp Foundation
Museum of Making Music

New Haven Youth & Family Services
No Man is an Island, LLC

Omni La Costa Resort & Spa
Park Hyatt Aviara Resort, Golf Club & Spa

Pedego Carlsbad Electric Bikes
RAM Air Engineering

RAM Enterprises International
Rotary Club of El Camino Real

San Diego Hat Company, H3 Sportgear
Servant Leadership Institute

Spangler Realty
Staples Copy and Print Center

Strategic Results Group
Target River

The Copper Kettle
The Crossings at Carlsbad

The Daily News Cafe
The Flower Fields

The Landings at Carlsbad
The Lund Team

The Tradition Apartment Homes
Tri-City Medical Center

TrueCare
Veterans Association of North County 

(VANC)
Vista Community Clinic

Waste Management
Wedgewood Weddings

M E M B E R  M A R K E T P L A C E

C O M M I T T E E  S P O T L I G H T

 M E M B E R S H I P  C O M M I T T E E

What are the goals of this committee? 

Our main goal is to reach out to current 
members to help enhance their member-
ship and to help them know the value of 
a Chamber member. As conduits of com-
munication between the chamber and its 
members, we convey the Chamber’s sincere 
appreciation for their membership, and re-
late back any questions, cares, or concerns 
the member may have.

What have been the highlights of 
the committee in the past year? 

Before COVID-19 we went out and visit-
ed members. These visits allowed us to see 
their businesses, get to know them better 
and helped build a stronger connection 
with the Chamber.   Following conduits, 
many businesses have been missing people 
and just want to talk and connect even if just 
over the phone.

Why should a member join this  
committee? 

Members get to know fellow business 
members, build contacts and relationships 
that may help your business pursuits.

What impact does this commit-
tee have within the Chamber and the 
community? 

It helps build stronger business relation-
ships among the members. 

What are the upcoming commit-
tee plans/events that a member or 
the community  should not miss?

Look out for a call – or if you need any 
help or just want to talk email us at kath-
leen@carlsbad.org. While we can’t visit other 
members, we continue to reach out to cur-
rent and new members to give support. 

EMPLOYERS:
Looking for a Job Board to Attract Talent?

 
JOB SEEKERS:

Looking for great opportunities right here in Carlsbad?
 

The Carlsbad Chamber has just Launched a new Job Board!
Free Posting for Members! Check it out at:

carlsbad.mcjobboard.net/jobs
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W E L C O M E  N E W  M E M B E R S

CHAIRMAN’S CIRCLE
T H A N K S  F O R  Y O U R  C O N T I N U E D  S U P P O R T 

BUSINESS CONSULTANTS  
& SERVICES        
San Diego Consulting Group       
Kelly Powell       
3116 Huula Drive            
Oceanside, CA 92058      
(858) 200-5022 
www.sandiegoconsultinggroup.com      
San Diego Consulting Group (SDCG) is head-
quartered North County San Diego. SDCG 
provides small and mid-market businesses with 
executive advisory services in: Sales, Marketing, 
Operations, Strategy, Finance, Training, IoT, and 
fractional outsourced support. 

COACHING & TRAINING  
Standard Elite LLC           
Andre Bosier                    
Carlsbad, CA 92009         
(760) 291-7893 
www.standardelite.com
Standard Elite helps coaches and athletes opti-
mize performance under pressure using special 
operations techniques and strategies proven in 
combat.

E-COMMERCE  
boxxconnect     
Richard Lawrence           
1257 Simpson Way         
Escondido, CA 92029      
(858) 832-5500 
www.boxxconnect.com
boxxconnect is a boutique online retail market-
ing and fulfillment agency. After the purchase 
click, our fulfillment process creates exciting cus-
tomer experiences through creative packaging 
and messaging that help connect your brand 
with your customer.  

EDUCATIONAL SERVICES 
Rescue Baby      
Tiffani Czapinski               
Carlsbad, CA 92009         
(760) 500-5002                 
“Empowering Families To Be Their Baby's Hero" 
is the mantra of Rescue Baby. Specializing in 
Emergency Management on the residential 
realm, Rescue Baby provides CPR education to 
new families with an emphasis on pediatrics. 
Also providing First-aid instruction, child car seat 
installation and in-home safety evaluation and 
consultation.

EMPLOYMENT SERVICES  
& TRAINING      
Staff Pro Workforce       
Eduardo Moya 
3753 Mission Ave           
Oceanside, CA 92058      
(800) 315-2219 

www.staffproworkforce.com    
We are Your Workforce Management 
Partner, providing excellent service with the 
attention to our employees that builds a 
long term, mutually rewarding relationship.

FINANCIAL SERVICES        
Orbian 
Delvina Kolic      
2175 Salk Ave., Ste. 160
Carlsbad, CA 92008         
(760) 891-2305 
www.orbian.com            
Orbian is a leading provider of Supply Chain 
Finance (SCF) offering a flexible solution for working 
capital management. As one of the longest-estab-
lished firms in the Supply Chain Finance industry, 
Orbian manages large multi-national programs 
for corporate clients globally and has been named 
Best Supply Chain Finance Provider eight times by 
Global Finance Magazine. Orbian is headquartered 

in Carlsbad, California and has offices in London 
and Munich.

HVAC  
West Coast Heating, Air Conditioning 
& Solar      
Anthony  McDuffie         
1256 Fayette St.              
El Cajon , CA 92020          
(619) 473-7530 
westcoastheatcool.com/service-area/
air-conditioning-heating-solar-carls-
bad-ca
When your comfort is at stake, you can’t afford 
to wait. For the best HVAC and solar services in 
Carmel Valley, Chula Vista, El Cajon, Escondido, 
Hillcrest, Carlsbad, Oceanside, San Diego, Vista, 
CA, and the surrounding areas, you can count on 
West Coast Heating, Air Conditioning and Solar.

INSURANCE -  
EMPLOYEE BENEFITS         
Venture Workforce Solutions    
Jeremy McCarthy           
440 Stevens Avenue Suite 200   
Solana Beach, CA 92075
(415) 413-4377 
www.ventureworkforce.com     
Outsourced high value benefits, payroll and HR 
services for select clients.

VETERINARIANS
Signature Veterinary Services    
Laura Fontana  
2525 S. Vista Way           
Carlsbad, CA 92008         
(619) 354-1025 
www.signatureveterinaryservices.com  
We are a mobile veterinary service providing at 
home, comprehensive care for dogs and cats.
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Discover
The new executive terminal 

at Carlsbad Jet Center.

KCRQ serving Carlsbad, La Jolla, San Diego, Rancho Santa Fe

[ 2 0 1 6  Pa l o m a r  A i r p o r t  Ro a d  |  C a r l s b a d ,  C a l i fo r n i a  92 0 1 1 ]
c a r l s b a d j e tce n te r.co m  |  76 0. 8 9 1 . 2 8 0 0

Flight Support, Hangars, O�  ces
and Concierge Services at the 

McClellan-Palomar Airport

DiscoverDiscover

Carlsbad Jet Center provides exceptional flight support, hangars, offices, and concierge services at 
the McClellan-Palomar Airport (KCRQ).

A Carlsbad warm welcome 
When visitors arrive to the McClel-

lan-Palomar Airport (KCRQ) to golf and 
relax at one of Carlsbad’s luxury resorts or 
do business in innovative north San Diego 
county, a positive first impression of the 
greater community is critical. 

When local aircraft owners and aviation 
businesses need an essential partner they 
can trust to safely care for their assets and 
support their aviation operations, they 
look for a local company inspired by hos-
pitality, community, and innovation be-
cause it is important to their own and the 
greater community’s success. 

The brand new Carlsbad Jet Center fa-
cility and first class team is “at your service” 
and delivers on these promises. 

Upon arrival, guests and their aircraft 
are greeted by CJC’s team that safely and 
expertly handles aircraft and services. 
Ground transportation is swiftly brought 
planeside for efficient and private depar-

ture. The amazing new executive terminal 
and offices (opened in February 2020) 
welcomes guests with its elegant and 
modern southern California flare. Inside, 
our team continues to impress with the 
finest amenities, welcoming smiles, and 
recommendations to best local purveyors. 
The executive terminal offers a confer-
ence room, inspiring work areas, compli-
mentary gourmet coffee and refreshment 
center, rest lounge and more. 

Carlsbad Jet Center provides excep-
tional flight support, hangars, offices, and 
concierge services at the McClellan-Palo-
mar Airport (KCRQ). The Carlsbad Jet 
Center team is dedicated to safe, efficient 
aviation operations and amazing guest 
experiences. 

Carlsbad Jet Center is located at 2016 
Palomar Airport Road, open 365 days/year 
and can be reached at 760.891.2800. Find 
out more at ww.carlsbadjetcenter.com. 

Palomar Aviation LLC
2008 Palomar Airport Rd, #101
Carlsbad, CA 92011

H AV E  YO U  A LWAY S  WA N T E D  T O 

Learn to fly?
Now is the time to get your pilot’s license. And flying the new Cirrus 
Aircraft, with advanced avionics and a full aircraft parachute, is the 
best way to learn. Let us help you get your Private Pilot’s License 
so you can take to the sky and experience the joy of flying in 
Southern California. We create Cirrus Pilots!

Phone: 833.2FLYNOW
Email: info@PalomarAviation.com
Instagram: @PalomarAviation

At Palomar Aviation, you can get your pilot’s license by learning to fly the new Cirrus Aircraft with 
advanced avionics and a full aircraft parachute.

The sky is the limit
Come fly with Palomar Aviation! Are 

you ready to stop fighting traffic and avoid 
the long drive times to Las Vegas, Los An-
geles, San Francisco, and Phoenix? Do you 
want to “arrive-in-style,” refreshed and re-
laxed, in minutes rather than hours? Have 
you always wanted to learn to fly, but kept 
putting it off? 

Now is the time to get your pilot’s license 
by learning to fly the new Cirrus Aircraft with 
advanced avionics and a full aircraft parachute. 
Let us help you get your Private Pilot’s License 
so you can take to the sky and experience the 
joy of flying in Southern California.

Palomar Aviation has a fleet of new Cirrus 
Aircraft, the most advanced plane on the 
market. Our fleet includes the SR20 G6 Train-
er as well as the SR22T G6 Turbo, both with 
the Perspective+ integrated avionics suite 

based on the Garmin G1000 NXi.
Palomar Aviation has assembled a great 

team of Professional Pilots and Certified 
Flight Instructors, all located at Palomar 
Airport (KCRQ) in northern San Diego. In 
conjunction with the Cirrus Training Center 
(CTC) program, all instructors adopt the Cir-
rus Standardized Training Methodology for 
flight operations and training. In addition, 
several Palomar Aviation instructors have 
successfully completed the Cirrus Standard-
ized Instructor Pilot (CSIP) certification at the 
Cirrus Factory in Knoxville, Tennessee.

When you are ready to begin your flight 
training, visit us at PalomarAviation.com or 
visit our training center at Palomar Airport 
in Carlsbad. We look forward to helping you 
become a Cirrus Pilot at Palomar Aviation - 
It’s about time!



� NOVEMBER/DECEMBER 2020   |  15  CARLSBAD BUSINESS JOURNAL

Phone: 760-585-4616    Website: QFMed.com     
                   Email: Info@QFMed.com 
 

 5814 Van Allen Way, Ste. 212 
Carlsbad, CA 92008 

 Juergen Winkler, MD, ABIHM, ABOIM 

 5814 Van Allen Way, Ste. 215 
Carlsbad, CA 92008 

 

( 

A Center for health, wellness and the prevention of disease 
(A Functional approach to Primary Care, Chiropractic Care, IV Vitamin Therapy) 

 

Some of the Treatments offered at Q.F.Med. are listed below: 
Targeted Low Dose Chemotherapy 
Supportive Adjunctive Therapy for Cancer and Chronic Disease 
Bio-Identical Hormones (BHRT: including the Whiley Protocol) 
Immune Enhancement  
IV Oxidative Therapies (Ozone Therapy including the Zottzmann Multi-Pass Treatment) 
Thyroid Testing, Support and Treatment 
Detoxification, Chelation Therapy 
Homotoxicology, Mesotherapy, Prolotherapy, Prolozone Therapy 
Pulse Electro Magnetic Field Therapy (PEMF), Bio-Sauna 
Customized Nutritional Programs (including FirstLine Lifestyle Therapy) 
Lab testing and Functional Blood Reports, RGCC Lab Tests and Treatments 

 Health/Wellness Exams: Men and Women 
 Lab Testing & Functional Blood Analysis: 
           Allergy/Nutritional Sensitivity, Thyroid Issues,  
  Diabetes, Hypertension, High Cholesterol,  
  Heavy Metals, Hormones 
 Memory Evaluations and Treatments 
 IV Therapies:  
          Chelation, Detoxification, Fatigue, Healthy Aging,  
          Bio-identical Hormone Replacement  
   (Female and Male BHRT, including BHRT pellets) 
 Musculoskeletal Treatments:  

              Chronic Pain, Fibromyalgia,  
              Osteoarthritis, Osteoporosis (Most PPO Insurance & Medicare accepted) 

Phone: 
760-444-5544 

 
Fax: 

760-444-5006 
 

Website: 
Carlsbadimc.com 

 
Email: 

info@Carlsbadimc.com 

Functional medicine for your health
2020 is a year that continually reminds 

each of us about the importance of our 
health, not only to us individually, but 
also to all of those around us. As we en-
ter into the cold and flu season, we all 
need a little extra care to stay strong and 
healthy. Keeping your immune system in 
fighting condition is critical to the pre-
vention of diseases such as the flu and 
even cancer. A well-functioning immune 
system can also help in slowing down 
the effects of aging. 

Juergen Winkler, MD, ABIHM, ABOIM 
founded Carlsbad Integrative Medi-
cal Center and Quantum Functional  
Medicine to offer individualized cut-
ting-edge education, diagnosis and treat-
ments from the integrative, functional 
perspective. Functional medicine concen-
trates on the whole person with regard to 
their individual genetics, environmental 
exposures, life style factors, spiritual, emo-
tional and physical makeup to treat illness 
and maintain health.

In striving to bring you the best in 
functional healthcare we are very hap-
py to introduce you to Jeremy Whiting, 
D.O., one of our newest additions to 
the medical staff at Carlsbad Integrative 
Medical Center. 

Dr. Whiting firmly believes that we all 
deserve to experience optimal health, a 
sharp and focused mind, ample energy 
levels, the strength and energy we need 
to accomplish our daily goals, in short; 
to live our lives full of vitality. He has wit-
nessed the unfortunate decline of pa-
tients’ health due to various factors such 
as exposure to toxins and allergens, hid-
den infections, inflammation, and last 
but certainly not least, the detrimental 

effects of consuming a typical American 
diet. He has also witnessed the body’s 
amazing ability to heal itself when we 
remove   harmful substances while at 
the same time provide the body with 
the vital elements it requires to function 
at its best. He believes in searching for 
the root cause of a disease so that we 
can fix the underlying issue rather than 
mask the symptoms with treatments 
that may result in side effects.

By addressing the root causes, Dr. 

Whiting has helped his patients to re-
store their health and vitality. In his expe-
rience, many people who become ill are 
deficient in multiple nutrients required 
for the body to function optimally and 
replacing these deficiencies with a good 
diet and nutraceutical supplements can 
be powerful tools in reversing chronic 
disease. 

In our modern environment, some 
patients have unfortunately been ex-
posed to excessive amounts of heavy 

metals, plastics, pesticides and other 
chemicals, so it is important to test for 
these toxic exposures and once they are 
identified, enhance the body’s ability 
to eliminate them. Other patients have 
been exposed to infections from viruses, 
bacteria, yeast, and mold and these can 
be also be tested for and treated. Addi-
tionally, both men’s and women’s hor-
mones can become imbalanced due to 
improper diet, excessive stress, and tox-
ic exposures, so it is essential to identify 
the causes of hormonal imbalances and 
correct them. 

When you meet in consultation with 
Dr. Whiting he will spend the time 
necessary to fully understand your 
health concerns. You can expect him 
to search for the underlying causes 
of your bothersome symptoms us-
ing a comprehensive medical history, 
physical examination, and the latest 
laboratory testing. He will commonly 
prescribe individualized dietary plans 
including specific nutrient replace-
ment, exercise regimens, botanical 
supplementation, and when necessary 
prescription medication. His style is to 
work together with patients to devel-
op a treatment plan that they feel is 
achievable from their own perspec-
tive. His top priority is helping patients 
to reach their health goals of feeling 
and being their best regardless of their 
age! To book an appointment with Dr. 
Whiting please call 760-444-5544. 

To learn more about Quantum Functional 
Medicine and Dr. Winkler please check out 
QFMed.com or call 760-585-4616. Stay safe 
and stay healthy!

Dr. Jeremy Whiting believes that we all deserve to experience optimal health, a sharp and focused 
mind, ample energy levels and the strength and energy we need to accomplish our daily goals.
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Residence 4, a single level luxury home at Carlyle Carlsbad Village 
 
Carlyle Carlsbad Village is coastal living 

at it’s finest.  This new community of 38 luxu-
ry homes located at 800 Grand Ave. in Carls-
bad has taken the Carlsbad Village by storm 
with 50% of its residences sold. 

Of the six floorplan designs in the Resi-
dences, the 3 bedroom /2.5 Bathroom Plan 
4 is one of the most distinctive. All are in 
corner, south facing locations and range in 
size from 2,285 to 2,305 sq. ft.  The Gourmet 
Kitchen boasts an exceptional dining island 
with the added convenience of a sink, dish-
washer, wine refrigerator and microwave.  
The pantry is a cook’s dream.  The Master 
Bedroom Suite has a luxurious Master Bath 
with expansive walk-in closet.  The other 
bedrooms are highlighted by their gener-
ous size and walk-in closets. One of them 
features French Doors that open to a private 
deck.  

The open spaciousness that this home of-
fers makes it quite special. The open styled 
Kitchen and Great Room areas are perfectly 
placed to access the covered deck for in-
door/outdoor living lifestyles.   

Carlyle Carlsbad Village is comprised of 
33 single-level condominiums, three sin-
gle-family detached homes and two town-
homes all designed in a contemporary 
craftsman architectural style. The homes 
range in size from 1,635 to 3,044 square feet 
with two to three bedrooms and share a 
pool and outdoor lounge. They are priced 
from the low $1 millions to mid $2 millions. 

“Each residence at Carlyle has been in-
dividually tailored for homeowners who 
desire a high-quality, luxurious home that 
also captures the coastal spirit of Carlsbad,” 
says Christopher McKellar, CEO of McKellar 
McGowan. “Our residences are focused on 
what buyers are asking for, which is wide-
open single level floor plans, an abun-

dance of natural light and ease-of-use. 
We have also included private elevators in 
the single-family homes and townhomes, 
making all three levels accessible to any 
homeowner.”

Homebuyers are invited to tour the mod-
el homes decorated from top-to-bottom by 
Del Mar-based interior design firm Design 
Line Interiors. Each home takes advantage 

of the temperate climate in Carlsbad with 
large outdoor decks up to 12 feet wide 
with pocket door systems; spacious laun-
dry rooms and bonus storage; luxury plank 
flooring; designer-selected finishes; Bertaz-
zoni 48” gas ranges and double ovens; built-
in Sub-Zero refrigerators, quartz counter-
tops and more. 

“Carlyle defines the concept of destina-

tion living,” adds McKellar. “The homes pres-
ent a unique opportunity to live in a new-
ly-constructed home in walkable Carlsbad 
Village among causal, coastal boutiques, 
restaurants, entertainment options, and of 
course, the beach.”

To book a private tour, please call (760) 810-
4442 or visit carlylecarlsbadvillage.com.

The Plan 4 homes at Carlyle Carlsbad Village, showcase a large outdoor deck, chef-kitchen, and Master suite with two additional bedrooms starting 
from the mid $1 millions.
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BREW WORKS & GA STRONOMY

2812 Rossevelt Street • Carlsbad CA 92008
(760) 434-2644 • www.ProntosMarket.com

Indoor Dining - Patio Dining - Catering Always Available-Weekends, too!
OPEN M-F 9 AM - 6 PM

Celebrating 25 Years in the Heart of the Village
FAMILY OWNED AND OPERATED

NEW BREAKFAST MENU 
with Avocado toast on our

Organic Sourdough, Power Scrambles

DAILY 
LUNCH

SPECIALS
Soups, Salads, Pastas 

& Sandwiches.
Try our oven roasted deli meats: 

Turkey, Roast Beef, Ham

FRESH HOMEMADE SOUPS 
AND DAILY SPECIALS

Catering for all events 
call us for your next party.

TAKE HOME GOURMET MEALS
Chicken Pot Pie, Meatloaf, Lasagna, Shepard Pie 

& Many Vegan Gluten Free options

 Try our
fresh pasta, 
ravioli and 
homemade 

sauces

Holiday 
Menus Now 
Available! 

GLUTEN  
FREE OPTIONS  

AVAILABLE

TRY OUR BREAKFAST BURRITOS, 
POWER EGG SCRAMBLES 

 AND AVOCADO TOAST.

Shepards Pie

10 AM - 5:30 PM

Roosevelt Street2812 Rossevelt Street • Carlsbad CA 92008
(760) 434-2644 • www.ProntosMarket.com

Indoor Dining - Patio Dining - Catering Always Available-Weekends, too!
OPEN M-F 9 AM - 6 PM

Celebrating 25 Years in the Heart of the Village
FAMILY OWNED AND OPERATED

NEW BREAKFAST MENU 
with Avocado toast on our

Organic Sourdough, Power Scrambles

DAILY 
LUNCH

SPECIALS
Soups, Salads, Pastas 

& Sandwiches.
Try our oven roasted deli meats: 

Turkey, Roast Beef, Ham

FRESH HOMEMADE SOUPS 
AND DAILY SPECIALS

Catering for all events 
call us for your next party.

TAKE HOME GOURMET MEALS
Chicken Pot Pie, Meatloaf, Lasagna, Shepard Pie 

& Many Vegan Gluten Free options

 Try our
fresh pasta, 
ravioli and 
homemade 

sauces

Holiday 
Menus Now 
Available! 
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EMPLOYEE STORE
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From apparel to footware and camping equipment, the Columbia Employee Store has 
everything for your next adventure. 

This holiday season, 
enjoy the outdoors

The Columbia Employee Store 
is a unique company retail store lo-
cated in Carlsbad at its prAna brand 
Headquarters. The store is not open 
to the public and is by invitation 
only. This destination store is 1 of 
4 Columbia Employee stores is the 
US. Guests enjoy shopping current 
season merchandise from the entire 
brand family at the Columbia Em-
ployee Discount of 40-50% off reg-
ular retail price. Product categories 
includes apparel, footwear, camp-
ing equipment, accessories and 
more for the whole family. Columbia 

Sportswear family of brands:
Columbia, SOREL, Mountain Hard-

wear & prAna.
 
This holiday season you can visit 

the Columbia Employee Store by 
scanning the QR code below. QR 
ticket must be shown for store entry.

ADVENTURE AWAITS

VALID: Nov. 6 - Dec. 31 

This holiday season, you can have authentic Mexican cuisine at your table by ordering from  
Pollos Maria.

A family tradition to 
warm up your holiday 

For more than 35 years Pollos Maria 
has been a part of the healthy living move-
ment in Carlsbad. Marie Davies and Carmen 
Gastelum ensured over the course of time 
that they would be serving the healthiest, 
best priced, and most authentic Mexican 
Cuisine in the county. 

As their business has grown to be more 
than just a restaurant, Marie’s children, Janice 
and Lloyd, have started running the flourish-

ing restaurant and catering businesses. Their 
vision is to continue the family tradition just as 
Marie and Carmen envisioned so long ago. 

Please stop by and enjoy a full menu, 
including their famous chicken burrito or 
carne asada any day of the week. 

And......Christmas is coming, don’t forget 
to order the best, made to order, tamales in 
Carlsbad. They are only here from November 
to January!

Mexican Food

pollosmaria.com

Mexican Broiled Chicken

For 35 years Pollos Maria has taken pride 
in serving the freshest and healthiest  
Mexican food for your enjoyment.  
Our Charbroiled chicken  
and award winning salsas  
are made daily from  
the freshest and finest  
ingredients.  

No lard is used in our cooking  
(Except in our delicious meat tamales)

Oceanside 
125 Old Grove Rd., Suite #8 

Oceanside, CA 92057
(760) 435-9071

Carlsbad 
3055 Harding St. 
Carlsbad, CA 92008
(760) 729-4858

CATERING 
HOME PARTIES, 

WEDDINGS,  
CORPORATE  
FUNCTIONS,  
& PICNICS

Call Marie or Janice  
760.707.7665 
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The Village Faire Shopping Center provides locals and visitors with a great opportunity 
to support small businesses.

All you need for the 
holidays in one spot

The Village Faire Shopping  
Center is located in the heart of histor-
ic Carlsbad Village in Carlsbad, Califor-
nia.  

With its quaint style and flare, this 
unique boutique retail property is the 
home of more than 40 restaurants, 
shops and services surrounding a fami-
ly friendly fountain courtyard.

Located just a block from the beach 
and train station, the Village Faire Shop-
ping Center, offers something for the 
entire family. From boutique shopping, 
dining or services, relax in the court-
yard-a great place to take in the south-
ern California sunshine.  

Start your holiday shopping with 
unique gifts from a wide variety of 
shops like Linda’s Gift, Lavender Blu 
Boutique, Earth’s Elements & Wysh.  
Grab a bite at one of our 13 restaurants, 
which include Gregorio’s Italian 
Restaurant, Taste of the Himalayas 
and Gonzo Ramen, and stroll through 
our courtyard finishing off the evening 
with a Gelato from Gelato Love.  

Join us for festive music throughout 
the holidays. Plan a day with us and 
support local businesses by shopping 
small.  

Have a safe and happy Holiday  
Season!

A holiday dining experience 
with ocean view

The Canyons Restaurant at The Cross-
ings at Carlsbad is the perfect place to make 
memories! Dine with us for breath taking 
ocean views and coastal California cuisine that 
will keep you coming back for more. 

The Canyons Restaurant offers brunch on 
Saturday and Sundays with bottomless mi-
mosas and bloody marys for only $18! 

While we are known for our famous brunch 
buffets, we are not currently offering a buffet 
until further notice. However, Executive Chef 
Phil Hoy has come up with some amazing plat-
ed brunch items including our now famous 
Chicken & Waffles, Avocado Toast, Chilaquiles 
and more! For those who don’t know Chef Phil, 
he was the Executive Chef at The Crossings 
when we opened our doors in 2007. He was 
a vital part of the team until 2012 when he left 
to pursue another opportunity. We could not 
have been happier to welcome him back to 
the team this year!

Here at The Crossings we have taken ex-
tra precautions to keep our guests and em-
ployees safe including following all county 
guidelines, temperature checks for all em-
ployees, masks required, and sanitizing all 

surfaces every hour. You can feel safe and 
socially distanced while dining on one of our 
THREE outdoor dining areas. Our Sunset Pa-
tio has firepits and big screen TVs, while our 
Canyons Patio boasts sweeping ocean views. 
Our newest addition is our Garden Terrace! 
We converted our Wedding Ceremony Lawn 
into another outdoor dining area so you can 
experience the best views in town where 
couples say “I Do” with an Ocean View.

For hours, menus, or reservations, visit 
www.thecrossingsatcarlsbad.com/dining or 
call 760-444-1800 x3.

If you’re looking for a memorable place to 
host an event such as a social event, corpo-
rate meeting or a wedding, The Crossings is 
the perfect place! While we are not currently 
hosting any private events, we are booking 
for 2021 and 2022! 

There’s no time like the present to plan ahead.
From all of us here at The Crossings at 

Carlsbad, we cannot thank our customers 
enough for your continued support! Stay 
safe and Happy Holidays!

For more information call 760-444-1800 x4.

The Crossings is taking extra precautions to 
keep their guests and employees safe, includ-
ing following all county guidelines, tempera-
ture checks for all employees, masks required, 
and sanitizing all surfaces every hour.
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 Give the Gift of 
Authentic Italian Cuisine
Purchase $500 of gift cards in a single 
transaction and get a $100 gift card.

Promotion ends 12/20/20. 
Not available online or by phone or on group dining events. 

Available for purchase at any of our three locations.

Holiday Events & Private Dining
contact cater@vigiluccis.com

For hours and menus, visit vigiluccis.com 

Vigilucci’s offers full-service catering with customized menus and staff to suit every occasion and 
group size.

Give the gift of 
authentic flavors

Each of Vigilucci’s three locations is re-
nowned for creating authentic flavors us-
ing only the highest quality of ingredients. 
With a concept that features Northern Ital-
ian cuisine, the menu includes made form 
scratch pastas, salads, seafood, steaks and 
wood fired pizzas fired in a Florentine brick 
wood burning oven. Gluten free pasta and 
pizza options are available as well. (Pizzas are 
crafted at Vigilucci’s Trattoria location only.) 

The restaurant boasts several signature 
dishes and offers daily seasonal specials. Its 
signature dishes are marked with a V. 

You’ll want to try the Pappardelle con 
Funghi e Capesante entree with homemade 
wide ribbon pasta with assorted field mush-
rooms and pan-seared diver scallops in a 
white truffle and brandy cream sauce. The 
Cioppino, seafood stew is almost enough 
for two. 

Vigilucci’s Trattoria offers a unique take on 
a half-rack of baby back ribs, coffee rubbed, 
slow cooked. This dish, created by Chef Dana 
from New Orleans is a favorite of founder 
Roberto Vigilucci. 

Vigilucci’s Private Events and Catering 
offers menus for memorable occasions. 
Whether you are looking for help with small 
intimate gatherings, weddings or business 
luncheons. 

They have been crafting the art of dining 
for over 25 years. The catering menus con-
sists of trays of antipasto, salad, pasta, sides 
and chicken, steak and seafood main dishes 
made to order and available for pick up or 
delivery up to and including full service ca-
tering with rentals. 

For Catering Contact Kim Maniero at  
cater@Vigiluccis.com (760)670-7173 

The Holidays Are Happening The Holidays Are Happening 
A T  V I L L A G E  F A I R E  I N  C A R L S B A D

Support small 
businesses by  
Shopping Local  
this Holiday Season 

Kick off your Holiday Shopping 
Season at our 37+ Shops, 
Restaurants and Services!

Check our website 
shopvillagefaire.com for 
upcoming Holiday Events  
for the whole family.

Village Faire Shopping Center 
In the heart of the Carlsbad Village
300 Carlsbad Village Drive 
(760) 434-3838  
shopvillagefaire.com
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“COVID safe” holiday celebrations 
with meals and small group events

Looking to celebrate the holidays in a 
safe, yet festive environment? Diane Powers’ 
Casa de Bandini in The Forum Carlsbad is 
a must! 

Casa de Bandini has been delighting 
North County residents since relocating 
from Old Town in 2009, offering a delicious 
selection of award-winning Mexican cui-
sine, giant margaritas and handmade tor-
tillas served hot-off-the-grill each day. With 
holiday décor to set the spirit, fine Mexican 
folk art, and colorful hand-painted murals, 
guests will feel the warmth and romance of 
Mexico as they enter the door. 

The seasoned event staff can also help put 
together a “COVID safe” holiday fiesta to cel-
ebrate the most wonderful time of the year 
with friends, family or co-workers. Groups of 
up to 30 can be safely accommodated, with 
custom designed menus to meet everyone’s 
needs and tastes, and the outstanding ser-
vice customers have come to expect from 
this North County icon.

The menu features authentic dishes made 
with the freshest ingredients and original 
regional recipes, including favorites such 
as Carne Asada Tampiqueña, flame-grilled 
carne asada topped with a grilled mild chile 
and grilled onions, served with a cheese en-
chilada, frijoles and guacamole; Carnitas a la 
Michoacán, slow roasted succulent morsels 
of pork served with soft hot tortillas, gua-
camole, salsa and frijoles de la olla; and the 
Fajitas Supremas, a sizzling platter of shrimp, 
chicken and beef marinated and combined 
with sautéed with bell peppers, onions, to-
matoes and mushrooms, and served with 

tortillas, guacamole, Mexican rice and frijo-
les. Seasonal items, like the restaurant’s fa-
mous holiday Turkey Mole Tamales, will also 
be available through the end of December. 

In keeping with the latest mandates, Casa 
de Bandini has implemented all required 
health and safety measures, including proper 
physical distancing throughout the restaurant 
and seating areas, ongoing cleaning and dis-

infecting of high-contact areas, required face 
coverings for guests and staff, and new, dis-
posable menus for all customers. The restau-
rant has also expanded its outdoor heated 
patios – which were already some of the most 
beautiful in all North County. 

For those wishing to dine from the com-
fort of their homes, Casa de Bandini’s full 
menu is available for takeout, including its 

wide selection of handcrafted margaritas. 
Or try one of the restaurant’s “Fiesta Express 
Meals,” which are large enough to feed the 
whole family – with leftovers! Delivery is also 
available through DoorDash, Postmates and 
The Office Express.

With its splashing fountains and beautiful 
heated outdoor patios, authentic Mexican 
cuisine and legendary margaritas, let Casa 
de Bandini turn your holidays into a fiesta!

For more information about Casa 
de Bandini’s special event services, call  
760-634-3443. 

Dancin Soul Boutique
540 Carlsbad Village Dr
Carlsbad CA 92008
913-913-9139
www.dancinsoul.com
follow us on Facebook Pinterest and Twitter
celebrating 1 year in Carlsbad Village
Inspiring Dancers Everyday

540 Carlsbad Village Dr.
Carlsbad CA 92008

760-913-9139
www.dancinsoul.com

Personal Pointe 

Shoe Fittings  

by Appointment

Inspiring 
Dancers 
Everyday

Dancewear ◆ Shoes ◆ Gifts

follow us 
FACEBOOK 

dancinsoulboutique 

INSTAGRAM 
dancinsoulboutique  

PINTEREST 
dancinsoul 

TWITTER 
@dancinsoulb

BKK THAI KITCHEN
The Authentic Thai Cuisine

b k k t h a i k i t c h e n . c om
760.434.5415 • 760.622.3559

1818 Marron Road, Suite 104 | Carlsbad, CA 92008
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CONGRATULATIONS!
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CONGRATULATIONS TO OUR AFFILIATED DOCTORS WHO HAVE BEEN
RECOGNIZED AS A 2020 TOP DOC! 

tricitymed.org    |    855.222.TCMC (8262)


