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CARLSBAD BUSINESS JOURNAL

AWARD-WINNING

With a monthly readership 
of more than 20,000, the 
Carlsbad Business Journal has 
been consistently recognized 
as an industry leader among 
Chamber publications. It has 
won back-to-back First Place 
publication awards from 
the Western Association of 
Chambers of Commerce and 
was also named best trade 
publication by the San Diego 
Press Club in 2013. The staff has 
also won awards for writing 
and design, competing against 
non-daily newspapers. Our 
experienced team works with 
members of all sizes to provide 
professional advertisement 
and marketing services, 
while  showcasing them and  
highlighting their contributions 
to the community. 

The Carlsbad Business Journal is the go-to place for news about the  

Carlsbad Chamber of Commerce, its members and the local business community. 

Newsworthy, informative and inspiring, this monthly publication tells the Chamber 

story through the stories of its members, while covering the issues important  

to the Carlsbad - and North County - business community. 



DARRYL REITMEYER
Director of Sales & Marketing  
760.994.7260  |  darrylr@carlsbad.org

C A R L S B A D  C H A M B E R  O F  C O M M E R C E � M E D I A  K I T  2 0 2 4 3

DISTRIBUTION

Repeatedly hailed as one of the 
Chamber’s top services in annual 
member surveys, the colorful 
monthly publication is sent to 
all Chamber members and all 
businesses within the Carlsbad 
City limits. The Carlsbad Business 
Journal is also distributed at nearly 
130 convenient locations in the 
community and published online. 
It can proudly claim 100 percent 
market penetration in the Business-
to-Business (B2B) market.

DEMOGRAPHICS

For B2B advertisers or retail and 
service businesses, the Carlsbad 
market has one of the highest 
income buyers residing and 
conducting business in Carlsbad. 
*This coastal SoCal city has a 
population of more than 115,000 
with a medium household income 
of $102,722. The average cost of 
single family housing is more than 
$700,000. The top business clusters 
( per number of employees) are: 
Hospitality and tourism  (13,840); 
Information and communications 
technology (8,862); Life sciences 
(6,366); Action sports manufacturing 
(1,888); and Clean technology (659). 

RANKING

The Carlsbad Chamber of 
Commerce is the second largest in 
the county and the 10th largest in 
the state of California. Reporting 
about the growth and success of 
Carlsbad and its more than 5,000 
businesses is the task of this award-
winning publication.

*Source: carlsbadlifeinaction.com
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Score my 
what?   

Can we score your life today please? As Em-
inem said, “If you had one shot, or one oppor-
tunity to seize everything you ever wanted…
would you capture it, or just let it slip?” Let’s 
make sure the next 12 months don’t just ‘slip’ 
by like the last. Remember, life’s not a rehearsal 
and no one’s guaranteed a ‘one day’. 

Dr. Kevin Elko, a mentor, said one of the 
most profound things I’ve ever heard: “The 
best year of your life will be the year you take 
ownership of everything in your life.” Wow, he 
left absolutely no room for complainers or vic-
tim-mentalities. Today, I’m going to help you 
with the ‘everything’ word in that sentence for 
your own life, and the ability to launch your-
self into the best year of your life. 

Very quickly, ponder these aspects of your 
life for a few seconds: your physical health; your 
emotional health; the quality of your relation-
ships; your use of time; your personal relation-

ships; your satisfaction with your work; the time 
you spend on fun and recreation; your prog-
ress to financial independence; your sense of 
financial well-being; the feeling of abundance 
or lacking in your life. Now, here’s the test—
what predetermined amount of time were you 
planning on investing today to improve any of 
those? How do you determine which ones? 
And who’s keeping you accountable? 

Rest easy, we’re not playing therapist today 
yet every one of these areas intersects with 

your financial planning. You see, financial 
planning isn’t just about numbers. It’s about 
understanding your values, motivations, as-
pirations, as well as the challenges you face 
in your daily life. Knowing what’s ideal and 
where you stand. Today you’re receiving a gift, 
the ability to score and create a baseline in 
the most important areas of your life, as well 
as an invitation to experience proper financial 

A Silver Tsunami 
hits Carlsbad!

Have you heard of the Silver Tsuna-
mi?  I hadn’t either, until recently. It has 
become a common expression used to 
describe the unprecedented increase 
in the number of older people in the 
world.  Accord-
ing to AARP, 
10,000 people 
turn 65 every 
day, and this is 
just in the United 
States. By 2050, 
AARP predicts 
that older adults 
will represent 20 
percent of the 
population. That 
is quite an ex-
plosion. I’m not sure it is fair to label it a 
tsunami, but the alliteration sure is fun 
(technically, a tsunami is a large wave 
that results in vast destruction and mass 
casualties – not a very flattering way to 
label the growth in our aging popula-
tion). In November 2023 the Centers for 
Disease Control and Prevention report-
ed that the average life expectancy in 
2022 rose by more than a year to 77.5 
years.  That was up 1.1 years from 2021. 
We have almost totally recovered to the 
record-breaking life expectancy ages 
that we had reached before Covid-19 hit 
the scene in 2020. 

Whether or not these statistics are 
news to you, they are certainly not news 
to our 2023 CBAD Community Impact 
winner – Senior Care Options.  Cathy 
and Mike Ellis started Senior Care Op-
tions in May 2014 after Cathy had spent 
30 years in the senior care facility busi-
ness.  Cathy had worked for 11 different 
senior care facilities during that career. 
And the one thing that she found that 
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› SILVER TSUNAMI,  page 3
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› PEEKWEALTH, page 16

At PEEK WEALTH, we’re more than financial advisors, we’re focused on helping you get a better life.

The

CARLSBAD
B U S I N E S S     J O U R N A L

T
he Babylonians are said to have 
made the first New Year’s resolu-
tions about 4,000 years ago. Not on 
the first of January but in mid-March 

when they celebrated the spring harvest of 
barley, a 12-day festival called Akitu. No mat-
ter your 2024 resolutions, health is your big-
gest wealth, and you have an extra chance 
this leap year to invest in local wellness. 

It’s 2024, where self-care isn’t an indul-
gence anymore. Self-Care is a daily habit.  
Especially with the holidays over, you might 
be thinking about travel. Have you thought 
of planning a staycation at one of our many 
Carlsbad Beach Resorts? This is your sign to 
book time to disconnect, reboot and reset 
miles away mentally, but conveniently close 
to home. 

Did you know Carlsbad hotels offer spe-
cials catered to Carlsbad and San Diego 
locals? The Omni La Costa Resort & Spa  

offers discount spa treatments on week-
days, a great time to take advantage as a 
local. 

At the Westin Carlsbad, book the 
“Locals Escape Massage”  at the Ocean  
Pearl Spa. 

Enjoy a coastal, environmentally sensi-
tive spa treatment at Ocean Crest Spa at 
Cape Rey Carlsbad Beach, a Hilton 

Resort & Spa. The “Spa Like a Local” dis-
count of 15% off select treatments from 
Monday – Friday is offered to all San Diego 
county residents. 

Head over to the Beach Terrace Inn 
and use booking code NEIGHBOR for 15% 
off, any length of stay.

Happiness, success, balance, wellness…
isn’t a destination, but found in your dai-
ly rituals. Not to mention, the future is all 
about custom individuality. What works for 
you might not work for someone else. 

Take it from 
Carlsbad’s newest 
local wellness spa, Miraval Life in Balance  
Spa which opened last Fall at Park  
Hyatt Aviara. The “i” in Miraval is all about 
you. Miraval offerings are open to resort 
guests and locals alike. Spa services in-
clude complimentary activities like sound 
baths, pilates, gratitude hikes,  medita-
tion, breathwork, chakra balancing, bun-
gee fitness, and aerial yoga. 

Miraval also offers personal training class 
packs and culinary classes such as ceviche 
and salsa making, smoothie blending, and 
creative cocktails in the kitchen. 

If you’re looking for a team retreat, cus-
tom group itinerary, or a serene meeting 
and conference space, check out Miraval 
Life in Balance Spa Aviara. Miraval even 

 › CHAPTERS, page 16

12 NEW CHAPTERS, 
366 NEW CHANCES JESS LEVY
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SEE SPECIAL  
SECTION INSIDE!
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HEALTH &  
WELLNESS

Create a 15 - 30 minute Audio 
Business Card for your organization 
or business. Have your CEO or mar-
keting professional describe your 
mission, interview executives, high-
light products and services, and give 
the listener just what makes you tick! 
Now when you share your business 
card or email with a potential client, 
your presence and impact will be felt 
through a QR Code link to your Audio 
Business Card.

Price for our regular service is 
$500 for a full hour of studio time, 
allowing for the creation of up to a 
half hour podcast. You will receive a 
high quality audio recording, an on-
site professional producer, and audio 
engineer. A limited amount of edit-
ing is included. The finished product 
will be distributed to major podcast 
websites and to use for all your digital  
marketing needs.

Imagine Podcasting was 
begun by long-time Chamber 
advocate John Biethan, 
who died suddenly last 
fall. Our new team has 
restored the systems 
and is producing high 
quality podcasts. We 
invite you to visit our 
Studio within the Carlsbad 
Chamber Offices. 

Homelessness 
in North County

Homelessness is one of the biggest 
challenges facing San Diego and all of 
California as we enter 2024.  Tracking 
the homeless population is not an easy 
task.   Each year, the US Department of 
Housing and 
Urban Develop-
ment (HUD) re-
quires a “point in 
time count” (PIT 
Count) of the 
homeless popu-
lation across the 
United States in 
order to eval-
uate the effec-
tiveness of local 
agencies efforts 
to address the burgeoning problem. In 
2024, that count took place on January 
25.  The results of this year’s PIT Count 
will not be available for a few months as 
all the data is entered and assimilated. 
Carlsbad has seen some positive trends 
in past few years’ PIT Count.  In 2019 161 
individuals were counted (59 sheltered, 
102 unsheltered).  Last year, those num-
bers were down to 103 (43 sheltered, 60 
unsheltered). However, these numbers 
are not reflective of the broader issue. 
The PIT Count can only gauge a fraction 
of the overall number of people experi-
encing homelessness.  In the past, there 
have been claims that the true number 
of homeless is substantially larger than 
the PIT Count numbers.  And any given 
year factors can affect the results of the 
count. Some factors include, how many 
resources are deployed to conduct the 
count in a given community? What was 
the weather the night preceding the 
count? In 2023 for instance, it was a par-
ticularly cold night in San Diego (37 de-
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› HOMELESSNESS,  page 16› STANDARD,  page 15
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SEE SPECIAL  
SECTION INSIDE!

LOCAL COMPANY INSPIRES

A NEW BUSINESS STANDARD
The Old English word “cynnes”, meaning 

family, being generous, considerate, com-
passionate, and deliberately doing good 
to others is a part of almost every religion, 

school, and community. But how does this 
soft skill, more commonly known as “kind-
ness” translate to the workplace and in-
crease revenue? 

 One local com-
pany takes kindness 
to another level. 
This family-owned 
company started 
in Carlsbad 13 years 
ago with one passionate personal chef, a 
blender, and a tight-knit family-run farmers 
market booth, before it became the sauce 
empire the world knows today. 

Meet Bitchin’ Sauce, now with 75 em-
ployees and 4 other Edwards family-owned 
Brands—Bitchin’ Kids, Bitchin’ Beach Club, 
Bitchin’ Bean, and Bitchin’ Music Group. 
Bitchin’ Sauce is currently one of the kindest 
companies in Carlsbad, (and quite possibly 
the world), taking home the trophy for the 
first Annual 2023 Kindness Company 
CBAD Award.

Bitchin’ has set a new global business 
standard. From generous employee ben-

JESS LEVY
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SPECIAL SECTION

Bitchin’ Sauce CEO, Starr Edwards with Chamber Staff Members after presenting at First Friday Breakfast. 

Generous swag bags are just one aspect of being kind at Bitchin’ Sauce. Fellow Chamber members 
enjoying the swag after First Friday Breakfast with Amanda Miles, Bitchin’ Sauce. 

Imagine Podcasting has a new team!

Scan QR Code to hear the Imagine 
Podcasting Audio Business Card.

Imagine Podcasting Studio
Carlsbad Chamber of Commerce 
5934 Priestly Drive – Carlsbad 

Kellie Davis, President and Producer 
Chris Swann, Chief Audio Engineer
John Sanders, Chairman
Jessica Zoraida, Treasurer

Get your Audio Business Card 
Special Introductory Offer  
today for only $400.

› TRAILBLAZERS,  page 6

S
ure, Carlsbad is known for stunning beaches and a family-oriented community, 
but the biggest draw in recent years? The ever growing hot spot for compa-
nies to blaze new trails! Especially the pioneering women leaving their 
mark on Carlsbad’s culture. 

In this special issue of the Carlsbad Business 
Journal, we celebrate female-led achievements 
and honor their legacies.

There are so many lessons to be learned from 
women in the workplace. Letty Pileski, a therapist and 
proud owner of Carlsbad’s newest women’s focused 
gym, KaiaFit grew up influenced by the choices 
her older siblings made in sports, music, activities 
and athletics. “We were all quite competitive in our 
performance. I know what’s it’s like to be on co-ed 
competitive teams but it was the all female teams 
where I met my best friends that created the for-
ever bonds,” Letty shared.

“I look back on the relationships I built with women while on com-
petitive teams and nothing compares. The connection is real, it’s 
authentic. I openly invited the opportunity to open a women’s fo-
cused gym because I believe in strengthening and uplifting each 
other in wellness, hopes, and connection. My expertise as a 
licensed mental health therapist informs me that to love 
oneself is to honor one’s wellbeing,” said Letty.  “When I see 
a woman in the gym, I see a woman who loves herself 
and a woman who loves herself changes lives around her 
community”.

One of our brand new members is innovating in the 
engagement ring space with lab-grown, mine-free dia-
monds. “In an industry traditionally dominated by men, 
women leaders offer a fresh perspective that speaks to 
the people who are enjoying the products, (in my case, 
wearing the jewelry!) said Ashley Taylor, Lead Design-
er and Co-Founder of Taylor Custom Rings. “As a 
designer, I have the advantage of creating things 

CARLSBAD

Female Furniture Sustainability CEO of the Year 
and 2024 Enterprising Women of the Year

My name is Megan Draper, and I am 
President and Chief Operating Officer for  
Furniture Reuse Solutions, Inc. headquar-
tered in Carlsbad. My specialty is logistics 
management, and our consulting firm spe-
cializes in designing custom operations for 
our client’s furniture decommissions projects. 
My passions stem from wanting to make a dif-
ference in the lives of others. 

I am originally from New England and 
moved to California in 2016, relocating to San 
Diego in 2019.

My interests include traveling, motorcycle 
riding, dressage, fly fishing, camping, writing, 
and hiking. I am up for being spontaneous 
and trying new things - especially when it 
presents an opportunity to step outside my 
comfort zone and learn in the process. I am 
an advocate for all animals big and small and 
the joy they bring, even so far as ensuring our 
office space is dog friendly for our staff.  

I am a winner of the 2023 Carlsbad Cham-

ber of Commerce 40 Under 40 award, Female 
Furniture Sustainability CEO of the Year 2023, 
2024 Enterprising Women of the Year, Acqui-
sitions International Most Influential Furniture 
Circular Economy Businesswoman 2023, and 
our corporation was awarded Furniture Circu-
lar Economy Organization of the Year 2023/24.

Women in business face a number of chal-
lenges in the rise to leadership.  I’ve been 
told I exemplify the qualities that make a CEO 
successful, including industry experience, a 
strong sense of teamwork, and a commitment 
to social responsibility.  As CEO of a certified 

Women take 
the reins

With International Women’s Day be-
ing March 8, we thought it would be 
interesting to look at some prominent 
female leaders 
that have made 
an impact in 
the Carlsbad 
Chamber over 
the past 101 
years. The Carls-
bad Chamber of 
Commerce was 
founded in 1923, 
however, the 
first female Pres-
ident of our organization was not until 
1957. In 1957 and 1958 Miss A. Stephens 
Lowrie was the President of the Board. 
I was not able to find out much about 
her, but she remained the sole female 
leader on record for 20 more years. In 
1976 Zetta Castle became the President 
of the Board. Zetta had a reputation as 
an exceptional artist here in Carlsbad.

Margaret Stanton may be one of the 
most noteworthy Board Chairs. She 
served as President in 1990 and again 
in 1998. She was the CFO at Jazzercise 
here in Carlsbad. She also became a City 
Council representative. One of her last-
ing claims to fame is that as she exited 
public office in 1998, she coaxed Matt 
Hall to run for office. That propelled him 
to run for City Council, which he first 
won in 1998. He served in that capacity 
for many years before becoming a three-
term Mayor here in Carlsbad. Thank you, 
Margaret for your service and for giving 
Matt a nudge.

Elaine Lyttleton was another mover and 
shaker on the Carlsbad Chamber Board. 

She served as Board Chair in 1993. 
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› WOMEN,  page 3

› FURNITURE,  page 6
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SEE SPECIAL  
SECTION INSIDE!

Megan Draper, President and Chief Operating 
Officer, Furniture Reuse Solutions.

furniture-rs.com

Pioneers,  
innovators,  
and trailblazers

The
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Say hello to the brand new BMW of Carlsbad
The opening of the brand new BMW of 

Carlsbad coincides with BMW’s establishing 
the brand as a leader in the all-electric vehicle 
market.  This massive new facility has the ca-
pacity to serve all of North County San Diego’s 
BMW customer needs, including all-electric 
vehicles sales and their service and mainte-
nance needs.

BMW of Carlsbad, which was already known 
for having the area’s largest inventory of spe-
cialty vehicles like Alpina and M models, has 
an added focus on BMW all-electric models.  
They have several hundred vehicles in stock 
and their brand new state-of-the-art service 
department features factory trained and cer-
tified technicians along with specialty lifts de-
signed for working on all-electric models.

Staying true to BMW’s performance legacy, 
this sustainably designed all-electric line-up 
of vehicles embodies the ideal blend of luxury, 
technology, and power.  They are fun to drive, 
due to instant torque and linear acceleration 
of the electric motor.  In fact, BMW EVs have 
as much torque from complete standstill as 
at high speed.  All BMWs are about balance, 

designed with near-perfect 50/50 weight dis-
tribution.  This ideal balance is maintained in 
BMW EVs, resulting in great driving dynam-

ics, precise steering, and agile handling. Plus, 
these pioneering SUVs, stylish Gran Coupes, 

› BACKYARD,  page 6

CARLSBAD
Driving into 
the future
Electric vehicles 
surge in Carlsbad

California, renowned for its progres-
sive environmental policies and bustling 
tech scene, continues to lead the charge 
in the adoption 
of electric vehi-
cles (EVs). With 
ambitious tar-
gets to combat 
climate change 
and reduce car-
bon emissions, 
the state has be-
come a hotbed 
for innovation 
and investment 
in sustainable 
transportation. 

CALIFORNIA’S MANDATE:
California’s commitment to reducing 

greenhouse gas emissions has pro-
pelled it to the forefront of the electric 
vehicle revolution. The state’s Zero Emis-
sion Vehicle (ZEV) program mandates 
that automakers sell an increasing per-
centage of electric or other non-pollut-
ing vehicles each year. This initiative has 
not only stimulated innovation but has 
also encouraged consumers to embrace 
electric cars.

GROWING INFRASTRUCTURE:
Supporting the surge in electric ve-

hicle adoption is the rapid expansion of 
charging infrastructure across California. 
From urban centers to remote high-
ways, charging stations are proliferating, 
alleviating range anxiety and making EV 
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Sometimes we miss the beauty. And sometimes we miss 
the gifts that are right in front of us—The untapped po-
tential of local businesses and resources, and the possibil-
ities of alternative solutions.

In honor of Earth Month, a time to celebrate our planet 
by taking action to protect her, you can support the incredible green 
innovations already living in your very own backyard! 

CREATIVE OYSTER SHELLS FOR COASTAL EROSION 
The Agua Hedionda Lagoon Foundation (AHLF) maintains the 

beautifully preserved, 400-acre Lagoon in Carlsbad with public ac-
cess to trails. Larissa Hepburn, Director of Trails & Conservation, Agua 
Hedionda Lagoon Foundation and I met at Hubbs Trail where she 
walked me through all they have accomplished in efforts to achieve 
coastal resiliency and restoration projects. Some of your favorite 
trails are in danger of erosion and harming the ecological preserve.

This past year, local inventor David Hood designed a more sus-
tainable homemade wattle than your typical straw-based store-
bought version (which creates more trash). “Installing wattles on 
the trail bluffs helps prevent erosion and sediment from going into 
the lagoon,” Larissa explained. Inspired by David’s creativity, the 
AHLF Team has started using upcycled oyster shells to create more 
effective wattles. “The oyster shells used here would normally end 
up in landfill and are donated to us weekly by local Carlsbad Village 
restaurants including Jeune et Julie, Campfire, Vigilucci’s, and Herb 
& Sea in Encinitas,” Larissa mentioned. Talk about durability, “AHLF’s 

new wattle alternative has already weath-
ered multiple storms and has held up ex-
tremely well.” And they look pretty too! With 
your help, by staying on the designated trail 
and not short cutting the bluffs, you’re pre-
venting further damage while supporting a 
healthier lagoon, which drastically reduces 
the negative effects of carbon and climate 
change in Carlsbad.

“As famous world-renowned oceanogra-
pher Jacques Cousteau once said, ‘People 
protect what they love.’ Larissa hopes to pro-
vide quality outdoor recreational access while protecting our natural 
resources.” If you’re interested in getting involved, AHLF offers com-
munity wattle-making, monthly public trash clean-ups, native plant 
planting, and the upcoming Lagoona Kahuna Clean-Up Challenge 
on May 3rd and 4th!

NEW LEASE ON LIFE FOR HARD-TO-RECYCLE PLASTICS
Local non-profit, Plastic Beach made a connection with Agua 

Hedionda Lagoona Foundation, at one of our Chamber events! 
Plastic Beach acts as a community catalyst to get businesses and 
residents to recycle soft plastics instead of sending them to landfills. 
Together, they can create double the impact. Plastic Beach now of-

BMW of Carlsbad has an added focus on BMW all-electric models. 
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FEATURING OUR LOCAL EMERGING LEADERS

Diane Powers’ Mexican restaurant  
Casa de Bandini is the go-to spot for North 
County businesses and residents looking 
for a festive holiday dining experience. 
The famous restaurant draws San Diegans 
from all across the county to its location in  
The Forum Carlsbad for its vibrant dining 
rooms, lush patios, mouth-watering Mexican 
cuisine and giant margaritas. Decorated with 
hand-crafted furnishings, fine Mexican folk 
art, and colorful hand-painted murals, your 
guests will feel the warmth and romance of 
Mexico as soon as they enter the door. 

Casa de Bandini also specializes in cus-
tom-designed events, helping turn your next 
holiday party into a fiesta with holiday-in-
spired décor including Christmas trees, twin-
kling lights, snow-dusted greenery and live 
musicians playing cheerful Latin tunes.

“Our clients don’t have to worry about 
anything, our party and event planners will 
take care of it all,” said Gilbert Gastelum, Casa 
de Bandini’s general manager. “From the dé-
cor and ambiance to the food and drinks, 
our creative team thrives on creating cus-

tom events your guests will never forget.”
We have multiple spaces available to 

make suit your event needs:

Sala de Santo Party Room
Sala de Santo is the restaurant’s main  

interior party room decorated with beau-

tiful Latin American artifacts and antique 
hand-carved figures depicting images and 
representations of saints – all illuminated by 
two beautiful, wrought iron chandeliers. This  
private area seats up to 60 guests.

Real Estate, 
renovation,  
and innovation

In real estate, location is everything! 
There is no better location than right here 
in Carlsbad. It is 
the perfect place 
to set down roots 
or invest in an in-
come property. 
With our pictur-
esque coastline, 
perfect climate, 
recreation space, 
charming down-
town, top rated 
schools, and 
headquarters to 
world renown 
companies —Carlsbad has it all. It is no 
wonder that our real estate market con-
tinues to be one of the most sought after 
in the region. The diversity in housing 
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› CASA DE BANDINI, page 5
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Make your next party a fiesta at Casa de Bandini 

Host your next event with a festive atmosphere with strolling Mariachis at Casa de Bandini.
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In 2024 the iconic Carlsbad sign will hit 
its 10th anniversary of being erected at 
the bustling intersection of Carlsbad 
Boulevard and Carlsbad Village Drive. 

And while today it almost seems unfathom-
able to picture this 
intersection without 
our famous sign, the 
journey to its current 
state is definitely a 
road less traveled.

In the 1930’s Carls-
bad had a wonderful 
sign that is very close 
in design to our cur-
rent sign. It was also 
installed in roughly 
the same spot as 
our current sign and it announced our fair 
community to each and every visitor. How-
ever, the sign was torn down for some un-
known reason. It does not take much mental 
gymnastics to guess that it was torn down 
for some development, redevelopment, or 
street realignment at that time. But develop-
ment of what? When? No one knows. There 
is photographic evidence of it existing as 
late as 1939, but no records after that. And 
since Carlsbad did not incorporate as a city 
until 1952, there was no dedicated reposito-
ry of community history at that time. So the 
sign disappeared from Carlsbad’s skyscape 
for decades and the existence of the old sign 
nearly faded to legend.
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A Sign for our Times

A
re you shopping for a friend or 
family member this holiday sea-
son who is also an entrepreneur 
or small business owner? Or an 

employee or client? Some of the best hol-
iday gifts can surely be found right in the 
heart of Carlsbad.

Impress your top clients. Thank your 
employees with personalization. Make 
gifting choices that give back to the peo-
ple around us and the planet we live on. 
Show appreciation with office gifts that 
are easy to give and fun to get. From 
branded gifts they’ll want to keep, to 
something edible, and personal develop-
ment, check out 20 local business-friendly 
gifts to give this season for everyone on 
the list.

Carlsbad Cookie Company: Shop 
small and support Carlsbad with a gift box 
from this local company that was award-
ed 2023 Best of North County!

Bleu Oak Charcuterie: Whether it’s 
a party, picnic, or gifting to a coworker 
or friend, custom charcuterie boards are 
exquisitely designed by Bleu Oak Char-
cuterie for pickup or delivery. 

Robert’s Healing and Massage: 
For the overworked, with chronic 
pain, book a unique functional mas-
sage using Trigger Point Therapy,  
Myofascial Release, and Ortho-Bionomy.  

Believe In Signs:  
Design custom pens, 
business cards, ap-
parel, and more with 
a creative local print 
house.

Flowers Forever: 
Nothing says appre-
ciation like a gor-
geous arrangement 
of flowers.

Charter Oak Pre-
serving Company: 
Send a holiday gift basket full of jelly, dips, 
chutney, butters, preserves, spread, and 
curds, using only the freshest and purest 
ingredients without added preservatives 
or additives. 

Diversified Fulfillment Solutions:  
Elevate your gifting with out of the ordi-
nary packaging and thoughtful messag-
ing with crafted kits.

Chris Ryan Video: Give 
the gift of branding. Video is a 
great way to promote a busi-
ness, product, or service.

Hera Hub Carlsbad: Inspire 
that special someone with a 
month of co-working space at 
a great local community full of 
entrepreneurs, reliable Wifi, and 
events.

Reprogram your  
success blueprint

 Have you ever felt like there’s an untapped 
well of potential within you waiting to burst 
forth? As business leaders and entrepreneurs, 
we often find ourselves searching for that se-
cret ingredient, that missing piece that can 
propel us to greater heights of success. Well, 
the good news is, that missing piece might 
just be within your mind – the epicenter of 
your thoughts, emotions, and actions. And the 
even better news is, Crystal Lynn Privett, a 
renowned energy psychologist, mental health 
specialist, and elite personal transformation 
coach, has unveiled this hidden treasure 
through her new book, “CRYSTAL CLEAR 
MINDSET.”

 
A BILLBOARD OF TRANSFORMATION 
ON NEW YORK TIMES SQUARE

 Recently, the monumental billboards of 

One of the 
better kept 
secrets in the 
Carlsbad com-
munity is the 
Carlsbad Cham-
ber of Com-
merce’s 501c3 
nonprofit char-
itable founda-
tion. It was orig-
inally launched 
in 1993 as the 
Carlsbad Companies on Campus Foun-
dation. A bit of an odd name if you ask 
me (clearly, nobody did ask me back in 
1993). However, even with its odd name, 
the founding purpose was clear and 
simple.  The Foundation was created to 
support public schools serving the City 
of Carlsbad. 

2023 marks the 30th year of existence 
for the Foundation and it has definitely 
changed over the past three decades.  
The name has changed twice, including 
most recently in 2021. The purpose has 
expanded and grown. But just like 30 
years ago, the goal is to positively im-
pact our Carlsbad community.
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› MINDSET, page 3
Your success story is waiting to be written, and “CRYSTAL CLEAR MINDSET” could very well be the ink 
you need to write it.

SEE SPECIAL 
SECTION 
INSIDE!
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Chamber launches 
ImpactCarlsbad.com

Unleash your success with “Crystal Clear Mindset” 

CARLSBAD’S 2023  

Ultimate Gift Guide
Congrats to our Rising Stars of the Year

In September 2022 the Carlsbad Cham-
ber launched its fourth annual Rising Star 
of the Month program to honor local area 
high school seniors for demonstrating char-

acter, integrity, love 
of learning, involve-
ment in school and 
community activi-
ties and the ability 
to overcome chal-
lenging life circum-
stances without 
compromising their 
education.  This 
year we honored 33 
high school seniors 
from seven differ-

ent high schools here in Carlsbad.  
The students who are honored each 

month are selected by the high schools 
themselves. At the end of the school year, 
those students who were honored through-
out the year as Rising Stars of the Month, are 
then eligible to apply for the Rising Star of 
the Year scholarship.  This year the Carlsbad 
Chamber was able to honor ten exceptional 
students. They were all recognized for mak-
ing a difference in their home, school and 
community.  Each of the ten Rising Stars of 
the Year were acknowledged in May with 
a $1,500 scholarship. A short description 
about each student is listed here to intro-
duce them to you.  

Ava Grosely (Carlsbad High School) 
– Ava is Senior Class President of Carlsbad 
High School. She has overcome a very chal-
lenging and abusive upbringing to make a 
huge impact at Carlsbad High. In the fall she 
will be attending USC as an English Major 
with aspirations of possibly being a lawyer.

Carleigh Lyon (Carlsbad High School) 
– Carleigh is a legally deaf teenager who 
has refused to let her challenges stop her.  
Despite her challenges she’s a major con-
tributor to Best Buddies at Carlsbad High 

and she helped form a Kindness 
Club. Carleigh will be attend-
ing the Rochester Institute 
of Technology, majoring in 
Hospitality & Tourism Man-
agement. 

Curt White (Carlsbad 
High School) – Curt is a child 
cancer survivor.  He was the 
ASB President this year who 
uses his personal time to build 
homes in Mexico and provide support for 
kids on the oncology ward. In the fall Curt 
will attend Notre Dame with a dual major in 
Computer Science and Finance.

Shane Baum (La Costa Canyon High 
School) – Shane was ASB Co-President at 
La Costa Canyon this year. He used his voice 
to both help fight gun violence in schools 
and focus on inclusivity. Next year Shane will 
attend the University of Michigan and study 

Political Science on a Pre-Law 
track. He hopes to be a Civil 

Rights Attorney.
Madison Desjardins (La 

Costa Canyon High School) 
– Madison spent her senior 
year as the face of La Costa 
Canyon as she was the lead 

anchor for Maverick Nation 
TV. During her personal time, 

she started her own nonprofit 
called Seeds of Love to help refugee chil-
dren. Madison will attend Texas Christian 
University in the fall and majoring in Busi-
ness Finance & Real Estate.

Drea McIver-Fiorica (La Costa Canyon High 
School) – During her senior year, Drea served 
as the President of PALS Club (Peer Assistant 
Listeners). Their mission is to improve LCC’s 
campus culture through empathy, educa-

How Kids Care Finder can help ease the childcare crisis in America
It is well estab-

lished by years of 
research and hun-
dreds of studies that 
early childhood edu-
cation—high quality 
daycare, preschool, 
and Transitional Kindergarten—provides a 
foundation for future success in school and in 
life. Play and exploring are key to the devel-
opment of a child’s sense of self. Interacting 
with peers, very young children learn to make 
decisions, develop empathy, and control their 
emotions and impulses.

Unfortunately, this acknowledgement of 
the importance of early childhood education 
comes at a time when the field is suffering a 
crisis. There is no shortage of families that are 
seeking childcare. The crisis lies in preschools’ 
and daycares’ inability to hire qualified staff. 
There are not enough spots in preschools, 
daycares, in-home daycares, and after care 
and extracurricular activities to fill the de-
mand. Additionally, with fewer staff, childcare 
providers are swamped by paperwork—wait-

lists, applications, and managing enrollment 
documents.

Parents are desperate. The task of finding 
care and activities is all-consuming and ex-

hausting. Parents have to seek out the various 
kinds of providers available and determine 

“Age fails to wear out a strong spir-
it—Older means bolder.”  The Carlsbad 
Chamber of Commerce is hosting an 
Older and Bolder EXPO on Saturday, 
September 9, 
2023, from 9:00 
AM to 1:00 PM, 
at the Carlsbad 
Senior Center, 
799 Pine Ave, 
Carlsbad.  

Aging is an 
inevitable part 
of life and the 
upcoming Older 
and Bolder EXPO 
is a chance for 
Chamber mem-
bers, community leaders, locals, vaca-
tioners, and local businesses to connect 
for a day of embracing the aging pro-
cess, learning and educating what tools 
and services are available.  Some of the 
booths will include health-related busi-
nesses, non-profits and senior related or-
ganizations. The Older and Bolder EXPO 
is free to attend and no registration is 
required. However, for businesses inter-
ested in sponsorship or booth spaces 
to promote their products or services, 
head to web.carlsbad.org/events and click 
on the September 9th event link for more 
information.  

As our 2nd Annual Older and Bolder 
Expo, we will have a variety of vendor 
booths with tips and resources on the 
latest products and services designed 
to make the most of life beyond retire-
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› KIDS CARE, page 3

Kids Care Finder, a new Carlsbad-based business is a startup that is a true one-stop-shop that parents 
can leverage throughout the course of their children’s lifetime. 

SEE SPECIAL 
SECTION 
INSIDE!
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2023 Rising Stars of the Year, from left to right: Ava R. Grosely, Carlsbad High; Carleigh Lyon, Carls-
bad High; Curt White, Carlsbad High; Shane Baum, La Costa Canyon; Madison Desjardins, La Costa 
Canyon; Drea McIver-Fiorica, La Costa Canyon; Reilly Goueth, Sage Creek High; (Diana Salazar, not 
pictured, Sage Creek High); Hope Hansen, Pacific Ridge, and Louisa Cliff, Carlsbad Seaside Academy.

JSX is your Ultimate Carlsbad Travel Hack 
A Welcomed Departure from the Ordinary.  

JSX set out to create an experience that took 
the hassle out of air travel––and they’ve done 
it with flying colors. 

Their hop-on jet service makes it easier 
than ever to fly with all the perks of a mem-
bers-only service––without any membership 
fees. When you choose this one-of-a-kind 
flying experience for your next business trip, 
leisure adventure or family vacation, you’ll say 
goodbye to airport traffic, long security lines 
and congested crowds, and hello to seamless 
check-in, a comfortable lounge and the con-
venience of rolling up to a private terminal 20 
minutes before takeoff. 

And that’s just the beginning. 
It all starts with simply booking a trip on 

JSX.com. With convenient, direct flights from 
McClellan-Palomar Airport in Carlsbad 
(CLD), they’re ready to be your go-to when it’s 
time to go to Las Vegas, NV or Taos, NM. Their 
ever-growing network also includes amazing 
getaways from your favorite Southern Cali-
fornia hubs in Orange County (SNA), Burbank 

(BUR) and Los Angeles (LAX) to destinations 
like Denver/Boulder, Cabo San Lucas, Oakland, 
Dallas, Phoenix, Concord/Napa, Reno/Tahoe, 
and more. 

On the day of travel, you can count on 
crowd-free terminals with thoughtful ameni-
ties, pet-friendly and family-friendly areas, and 

Small Business 
Saturday start-
ed as a market-
ing campaign 

launched by American Ex-
press on Nov. 27, 2010, to help 
support small businesses and inspire 
consumers to shop within their own com-
munity on one of the busiest shopping 
weekends of the year. The day became of-
ficial in 2011, and participation has only 
increased in the past decade. Mentioned 
in Forbes, “American Express reported con-
sumers have spent an estimated total of 
more than $120 billion at small businesses 
on Small Business Saturday over the past 10 
years.” 

This year, Small Business Saturday is on 
Saturday, Nov. 25th, and we’re asking people 
to check out our member directory for the 
entire list of local Chamber members that 

would love your support 
this holiday season and help 

fuel our local economy. Take 
a photo of yourself shopping 

small at one of our Carlsbad 
Chamber member’s store, and tag 

us with the hashtag #ShopSmallBigIm-
pactCarlsbadChamber so we can show your 
support for the Carlsbad community. 

The Carlsbad Village Association is 
sponsoring Small Business Saturday on No-
vember 25th from 10am-5pm in the heart of 
Carlsbad Village.

“I refer to Small Business Saturday as our 
Super Bowl downtown,” said Christine Davis, 
Executive Director of the Carlsbad Village 
Association. “It is the one day of the year 
that America is reminded of the extreme 
importance of our small businesses and 
how they are truly the backbone of our 
community. Starting and running a small 

business, especially 
in today’s econom-
ic climate, is harder 
than ever. That is 
why supporting the 
tenacious women 
and men who hang 
their shingle for 
our benefit is such 
an honor, not just 
on Small Business 
Saturday, but every 
day.”

When we all shop small, gratitude is ten-
fold. “By choosing to shop local at Village 
Faire Shopping Center in Carlsbad, you’re 
not only making purchases; you’re investing 
in our community’s core, uplifting local busi-
nesses, and nurturing the distinct spirit of our 
town. Join us on Saturday, December 9, 2023 
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All in the 
“Chamber” 
family

My favorite way to describe the Carls-
bad Chamber of Commerce is to refer to 
us as a “family”.  We love our members, 
our Board, our 
committees, our 
volunteers and 
our staff mem-
bers.  One big 
happy family. 
And as it turns 
out, “family” has 
been part of the 
DNA of the Carls-
bad Chamber 
throughout its 
history. 

The Chamber was founded and ini-
tially led by Roy G. Chase in 1923.  He 
served as Chamber President at the 
founding and then again in 1928.  Roy 
was a multi-talented community-mind-
ed individual. He served as postmaster, 
ran the railroad station, opened a small 
grocery store and housed the Carlsbad 
Chamber of Commerce, all in the old 
Carlsbad train depot. He was also a de-
veloper.  He built the Los Diego Hotel, 
the sanctuary of the Carlsbad Union 
Church and Carlsbad’s first theater.  Roy’s 
wife was also very involved in the com-
munity, especially as a charter member 
of the Carlsbad Women’s Club, the pub-
lic library and in their general store.

Roy Chase’s family connection to the 
Chamber extended when his daughter, 
Dee Chase married Dewey McClellan. 
Dewey was a real estate agent here in 
Carlsbad.  Dewey became Chamber 
Board President in 1932 and again in 
1946.  Dewey’s role in Carlsbad was am-
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Carlsbad  Business Journal
A W A R D  W I N N I N G        P U B L I C A T I O N

NOVEMBER / DECEMBER 2023VOL 40 NO. 10   |    CARLSBAD.ORG

SEE SPECIAL 
SECTION 
INSIDE!

JESS LEVY
MARKETING & 
COMMUNICATIONS 
MANAGER
CARLSBAD CHAMBER 
OF COMMERCE

C
H

A
M

B
E

R

BRET 
SCHANZENBACH
PRESIDENT & CEO
CARLSBAD CHAMBER 
OF COMMERCE

C
H

A
M

B
E

R
 

 › SHOP SMALL, page 3

SHOP 
SMALL, 
GIVE GIVE 
THANKSTHANKS

› JSX, page 15

JSX is a hop-on jet service that’s faster on the ground and more comfortable in the air. As a unique pub-
lic charter operator, we offer you the perks of private air travel, booked by-the-seat, at attainable fares. 
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Turn your holiday party into a fiesta at 
Casa de Bandini! Bringing Diane Powers’ 
famous Mexican flair to The Forum Carls-
bad, Casa de Bandini’s vibrant dining rooms, 
heated patios, splashing fountains, strolling 
musicians, refreshing margaritas and au-
thentic Mexican cuisine will give your guests 
something to rave about. 

Whether you’re hosting 25 or 125, Casa 
de Bandini’s seasoned staff helps get the 
job done and will really “wow” your guests. 
Select from an abundance of different ban-
quet and catering menu options, including 
gluten-free, vegetarian and healthy dining 
selections made with only the finest ingredi-
ents and paired with homemade sauces us-
ing original and regional recipes. Diners will 
also delight in sampling the hot-off-the-grill 
tortillas made by hand every day in Casa de 
Bandini’s tortilla kitchen, located in the middle 
of the restaurant. 

In addition to its award-winning cuisine, 
Casa de Bandini offers an extensive collection 
of premium and specialty tequilas, with more 
than 95 varieties to choose from, over 15 spe-
cialty hand-made margaritas and, of course, 
the famous “birdbath” margarita. Add even 
more festive flair with a serenaded evening by 
Casa de Bandini’s world-class Latin American 
folk band, TINKU.

Decorated with hand-crafted furnishings, 
fine Mexican folk art, and colorful hand-paint-
ed murals, guests feel the warmth and ro-
mance of Mexico as soon as they enter the 
door. Host your gathering on Casa de Bandi-
ni’s large patio featuring a lush, vibrant garden 
of hand-selected succulents and cacti, in the 
grand dining room that is reminiscent of early 
California haciendas, or in the Sala de Santos 
surrounded by beautiful artifacts and antique 

hand-carved figures depicting images and 
representations of saints and cultural folk art 
from across Latin America and Mexico.

If you’re hosting the party at your office or 
home, let Casa de Bandini bring the fiesta 
to you! A full-service caterer, Casa de Bandi-
ni can design custom menus for any event, 
and will provide the caring service that cus-
tomers have come to expect from this North 
County icon. Patrons can also order a fiesta 
to-go by calling ahead, and picking up trays 
of hot, ready-to-eat dishes to take wherever 
the party is.

Whether you’re hosting an intimate 
holiday gathering with family and friends or 
celebrating the most wonderful time of the 
year with your entire staff, Casa de Bandini is 
the ultimate destination for spreading festive 
cheer.

For more information, 
contact Casa de Bandini’s Special Events Super-
visor Ingrid at 760-634-3443 or iloreto@casade-
bandini.com. Let the holiday festivities begin!

Holiday Planning Guide
Let Casa de Bandini bring the fiesta to you

SPECIAL SECTION  
SPONSORED BY:
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2024 EDITORIAL CALENDAR

MONTH SPECIAL SECTION AD DEADLINE

Jan Health & Wealth Dec 12

Feb Business Toolkit and North County Top Small Businesses Jan 12

Mar Most Influential Women Feb 12

Apr Sustainability & Green Business Mar 12

May/Jun Stay & Play Apr 12

Jul North County 40 under 40 Jun 12

Aug Education July 12

Sep Holiday Party Planning Aug 12

Oct Top Real Estate Forecasting & Election Guide Sep 12

Nov/Dec Shop & Dine Local Oct 12

Every issue of the Carlsbad Business Journal features a branded advertorial section known 

as the Industry Focus, offering advertorial opportunities for a wide range of businesses to 

highlight their services and/or expertise. Let our readership know how your business works 

for Carlsbad and its residents. Participate in these special sections and receive a special 

discounted rate and depending on the size of your ad, some Market Spotlights may also 

include Advertorial Space opportunities. 
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CARLSBAD BUSINESS JOURNAL

SIZE W x H 1x 3x 6x 10x

Back Page* 10.625” x 16.5”  $3,495  $3,295  $3,095  $2,895

Full Page* 10.625” x 16.5” $2,995 $2,795 $2,495 $2,295

1/2 Page 9.625” x 7.66” $1,995 $1,749 $1,549 $1,349

1/4 Page 4.7292” x 7.66” $2,049 $1,049 $949 $849

1/8 Page 4.7292 x 3.75” $725 $695 $625 $575

Member Marketplace 
(Single) 3.0972” x 1.78” n/a n/a n/a $155

Member Marketplace 
(Double) 3.0972” x 3.74” n/a n/a n/a $275

1/2 
Page 
Vert

MM
Single

MM 
Double

1/2 Page 
Horizontal

1/8 
Page

1/4 
Page

Full Page

Business Spotlight

Front Page

BUSINESS  
SPOTLIGHT

Front page position  
(Only one available each month) 
Highlight your unique business 
story in a 500-600 word article 
with 2-3 photos and your logo. 
Includes: Print, Electronic, and 
social media boost.  

2% NET

Like Net 30 invoice terms, 2/10 
Net 30 requires buyers to pay 
within no more than 30 days of 
receipt. However, this payment 
type offers a discount of 2% for 
clients who submit payment 
within 10 days of the invoice date.
 
4-COLOR AD

All ads are full color at  
no additional charge.

DEADLINES

Space reservation and artwork is  
due by the 12th of the month 
prior to publication. 

*SPECIFICATIONS

• Export as High Res PDF
• �All spot/PMS colors converted  

to CMYK. 
• Images should be 300 dpi  
• �All images must be properly 

licensed for commercial usage.
• All text converted to outlines. 

Trim size: 10.625” x 16.5”
Margins: .5” 
Bleeds: .25” 
Final size with Bleed: 11.125” x 17”
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BUSINESS RESOURCE GUIDE
BUSINESS GUIDE LISTINGS

ADD YOUR COLOR LOGO  
FOR ONLY $250 PER PRINTING

All members recieve a free listing.  
Make your listing stand out with a full color 
logo. No discounts given on listings.
One free listing underbusiness category.

MULTIPLE ADVERTISING INSERTIONS

If you purchase more than one ad, the most 
expensive display ad is sold at full price. Each 
additional display ad of the same or lesser 
value will be discounted 25%. 

WE CAN CREATE YOUR AD 

For a fee, we can create your ad.  
Please submit all the following:
• All text for the advertisement.
• High Resolution images, .jpg., .png., or .tiff.
• High Resolution Logo (.ai, .eps or .png)
• �Ad builds include one (1) design 

adjustment/change after the initial proof.

P R E M I U M  P O S I T I O N S

I N S I D E  A D V E R T I S E M E N T S

1/2 
Page 
Vert

1/2 Page 
Horizontal

1/8 
Page

1/4 
Page

Full Page 
(with bleed)

PLACEMENT W x H 12x

Back Cover 8.375” x 10.5” *  $6,695

Inside Front 8.375” x 10.5” * $6,195

Inside Back 8.375” x 10.5” * $5,645

Page 1 8.375” x 10.5” * $5,645

SIZE W x H 12x

Full Page � 8.375” x 10.5” *  $4,649

1/2 Page Horiz 8” x 5” $2,895

1/2 Page Vert 3.5” x 9.75” $2,895

1/4 Page 3.667” x 4.75” $1,749

1/8 Page 3.667” x 2.375” $949

 *SPECIFICATIONS

• Export as High Res PDF
• �All spot/PMS colors converted  

to CMYK. 
• Images should be 300 dpi  
• �All images must be properly licensed for 

commercial usage.
• All text converted to outlines. 

Margins: .5” 

Bleed: .125” (Add to all Full page ads)	
	

Prepaid full page ads receive a free Business Directory Enhancement Listing on carlsbad.org ($995 value)
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CARLSBAD CITY MAP
PAYMENT AND  
DISCOUNT POLICY 

A cash discount of 5% will be 
allowed providing cash payment 
is made in full at the time the 
order is placed. Credit cards and 
checks are accepted for payment, 
however, the cash discount does 
not apply. 501(c)(3) organizations 
qualify for a 10% discount 
pending verification of non-profit 
status. 

MULTIPLE INSERTIONS 

Largest or most expensive display 
ad is full price. Subsequent 
reservations  
of equal or lesser value will 
qualify for a 10% discount 

SPECIAL POSITION

Position requests subject  
to 25% surcharge, otherwise 
position is not guaranteed  
except for covers. 

SPECIFICATIONS

• Export as High Res PDF
• �All spot/PMS colors converted  

to CMYK. 
• Images should be 300 dpi  
• �All images must be properly 

licensed for commercial usage.
• All text converted to outlines. 

ADVERTISEMENT PLACEMENT REFERENCE 

MAP A - CARLSBAD MAIN MAP B - CARLSBAD VILLAGE

POSITION W x H RATE

Back Cover/Inside Cover 3.77” X 8.7” ADD .5” BLEED $3,295

Full Panel 3.77” X 8.7” $2,695

Half Panel 3.77” X 4.25” $1,495

1/4 Panel 3.77” X 2.025” $849

BACK COVER

3.77” W X 8.7 H”
ADD .5” BLEED 

3.77” W X 8.7 H”
ADD .5” BLEED 

FRONT COVER

3.77” W X 8.7 H”

3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H” 3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H” 3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H”

1

2

3

4

5

6

7

8

9

10

11

12

CARLSBAD MAINA
3.77” W X 4.25 H”3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 4.25 H”

3.77” W X 8.7 H”

3.7” W X 8.7 H”

3.7” W X 8.7 H”

CARLSBAD 
VILLAGE

7.74” W  x 2.025 H 

3.77” W x 2.025 H” 3.77” W x 2.025 H”

3.77” W x 2.025 H”

3.77” W x 2.025 H”

3.77” W x 2.025 H”

3.77” W x 2.025 H”

3.77” W x 2.025 H” 3.77” W x 2.025 H”

3.77” W x 2.025 H” 3.77” W x 2.025 H”

3.77” W x 2.025 H”

3.77” W x 2.025 H”

13

15

16

17

18

19

20

21

22

23

24

25

26

27 32

33

34

35

36

37

38

28

29

30

31

14

B
28” 

18”

Our detailed map is distributed at key points throughout the city for tourists and locals alike. 
Clear and easy to read, this map is a popular resource for getting to know the area and is a great 
way for members to promote their business to curious Carlsbad explorers. With advertising 
options for any budget, don’t miss this opportunity to put your member business on the map. 
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CBJ ADVERTISING RATES
C A R L S B A D  B U S I N E S S  J O U R N A L
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Darryl Reitmeyer  |  Director of Sales & Marketing 
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